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service  from 
the  broker 

which  expands 
brands. 
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Friend 


Our  continuing  success  in  building  sales  growth  with  our  clients'  brands 
(those  shown  total  sales  over  £70  million  RSP),  has  led  to  the 
growth  of  our  own  service. 
Significant  additions  to  our  own  sales  team  mean  that  we  can  offer 
greater-than-ever  coverage  of  the  U.K.  retail  chemists  market. 
Call  Arthur  McCarten  now  for  the  latest  expanded  story. 


CHEMIST  BROKERS 

A  division  of 
FOOD  BROKERS  LIMITED 


Food  Broker  House,  Northarbour  Road,  North  Harbour,  Portsmouth  P06  3TD 
Tel:  (0705)  219900. 
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.  .  .  .  Time  for  Nurofen. 


Clinical  trials  have  shown  that,  thai 
to  its  superior  anti-prostaglandin  activity, 
Nurofen  (ihuprofen)  is  more  effective  for 
dysmenorrhoea  than  either  paracetamol  c 
aspirin. 

Nurofen  also  performs  well  in  reliev, 
most  other  common  indications:  headach 
dental  pain,  muscular  aches,  flu  symptom 
Also,  unlike  paracetamol  and  codeine, 
Nurofen  has  anti-inflammatory  properties 

This  efficacy  is  accompanied  by  an  , 
equally  impressive  safety  record.  Nurofen 
safer  in  overdosage  than  either  aspirin  or  1 
paracetamol,  and  less  likely  than  aspirin  ; 
to  have  an  adverse  effect  on  the  gastro- 
intestinal tract. 

Since  Nurofen  and  Nurofen  Solublt 
are  sold  only  in  pharmacies,  more  and  mq 
customers  are  bound  to  come  to  you  for  i 
them.  So  ask  for  our  new  Professional  Gu 
to  Pain  Relief:  it'll  help  you  recommend  | 
Nurofen  on  the  basis  of  hard  clinical  data 
And  when  you  compare  Nurofen  to  any 
other  analgesic,  we  think  you'll  come  to  t 
inevitable  conclusion  -  there  is  no 
comparison. 


NUROFEN 

SOLUBLE 

)F€N 


A  BREAKTHROUGH, 
abre     IN  PAIN  RELIEF 


Nurofen.  When  it's  time  to  recommend. 


If  you  would  like  to  receive  our  Professional  Guide  to  Pain  Relief,  write  to  Crookes  Healthcare  Limited,  P.O.  Box  94,  1  Thane  Road  West,  Nottingham  NG2  3AA. 
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Just  when  some  of  the  heat  seemed  to  be  going  out  of  the 
parallel  import  market  in  pharmaceuticals  the  spectre  of  a 
"grey  market"  in  fine  fragrances  could  be  looming  on  the 
horizon  in  the  UK  and  in  Europe.  Firstly,  with  the 
Monopolies  and  Mergers  Commission  investigating  the 
selective  distribution  policies  operated  by  fine  fragrance 
houses  in  the  UK,  the  sweet  scent  of  success  enjoyed  by 
!the  top-end  of  the  industry,  at  least  in  the  UK,  may  be 
under  threat.  Secondly,  the  market  is  also  changing  in 
Europe  with  the  advent  of  European  free  trade. 

The  Parfumerie  trade  show  at  Frankfurt  Messe  at  the 
start  of  February  reflected  the  volatility  of  EC  fragrance 
trading;  12  French  fine  fragrance  houses  combined  to  run 
the  largest  stand,  with  the  aim  of  communicating,  not 
selling  to,  their  invited  "selected  distributors".  Their 
understated  concern  is  that  the  apparent  increase  in 
trading  of  grey  market  fragrances  could  seriously 
undermine  their  business  by  destroying  its  image.  In  fine 
fragrance  image,  not  necessarily  price,  is  everything.  Both 
men  and  women  buy  a  dream,  not  always  that  portrayed  in 
the  atmospheric  media  advertising  of  the  up-market 
perfume,  but  one  peculiar  and  particular  to  their  pysche. 
The  posh  and  pampered  retail  environment  in  which  the 
bulk  of  perfumes  are  displayed  and  preferred  for  sale  is  key 
to  purchase;  the  trestle  table  of  a  market  stall  patently  will 
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not  do,  whatever  the  price  of  the  non-pristine  pack  on  it. 

Perfume  house  agencies  can  lawfully  seek  to  control 
the  standard  of  retail  premises  in  which  their  brands  are 
retailed,  along  with  the  number  of  line  stocked  and 
displayed,  and  the  turnover  required;  they  cannot  insist 
that  their  suggested  resale  prices  are  maintained.  Boots 
the  Chemists'  Sir  James  Blyth  at  last  year's  interims  when 
asked  about  the  Superdrug  fragrance  war",  spelt  out  the 
"real  costs"  of  keeping  a  full  range  of  high-priced 
fragrances  in  stock  in  upmarket  surroundings  to  be  sold 
by  specialist  staff.  His  inference  that  Superdrug  were 
welcome  to  the  business  was  somewhat  tongue-in-cheek 
-  Boots  slashed  the  price  of  their  20  top  perfume  sellers 
by  25  per  cent  just  before  Christmas!  However,  despite  the 
cut-prices,  the  Boots  perfume  counter  ambience 
remained.  If  Makro  can  franchise  fine  fragrance  in  their 
warehouse  stores  then  anything  is  possible(p274),  but 
even  they  are  anxious  about  "image/buying  experience". 

As  in  all  grey  markets  manufacturers  have  the  power  to 
control  supply  and  to  some  extent  demand.  Surplus  stock 
in  the  system  fuels  the  cut-price  market  and  enables 
traders  without  the  burden  of  full-line,  top-standard  sales 
arenas,  to  cut  and  run.  If  the  industry  does  not  get  its 
house  in  order  consumers  could  find  their  dream 
shattered  along  with  the  fine  fragrance  market. 
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The  pressure  group  Rescue  the 
Independent  Pharmacy  has  drawn 
up  proposals  for  a  point  system  to 
decide  how  contractors  qualify 
for  a  practice  allowance. 

The  system  would  award  each 
pharmacy  a  number  of  points 
depending  on  professional 
standards,  distance  from  other 
pharmacies  and  the  number  of 
prescriptions  dispensed.  The 
number  of  points  then 
determines  how  much  the 
contractor  receives. 

RIP's  founder,  Hassan 
Argomandkhah,  says  the 
profession  "needs  to  put  our 
house  in  order  with  respect  to 
standards  and  distribution  before 
someone  from  outside  pharmacy 
does  it  for  us.  By  placing  adequate 


RIP  suggest  point  system 
for  practice  allowance 


money  into  this  practice 
allowance  and  restricting  the 
control  of  entry  to  desirable 
pharmacy  locations  we  should  be 
able  to  achieve  both  goals." 

Details  of  RIP's  proposals  are 
outlined  below: 

From  the  global  sum,  a  sum  of 
£6,000  to  £9,000  would  be  set 
aside  for  each  contractor  and  paid 
either  annually  or  monthly  if  they 
meet  certain  criteria. 

To  qualify  for  this  allowance, 
the  pharmacies  have  to  achieve  a 


certain  number  of  points.  A 
maximum  of  ten  points  is 
available  divided  into  five  for 
professional  standards  and  five 
depending  on  distance  from 
other  contractors  and  number  of 
prescriptions  dispensed. 

Under  the  professional 
standards  section,  Mr 
Argomandkhah  is  proposing  that 
one  point  be  awarded  for  each  of 
the  following: 

•  good  external  appearance 

•  good  internal  appearance 


•  adequate  size  and  appearance 
of  dispensary 

•  designated  area  for  provision  of 
advice,  and 

•  level  of  extended  services  eg 
oxygen,  ostomy  supplies,  rota  etc. 

The  other  five  points  would  be 
awarded  on  a  sliding  scale,  with 
the  maximum  available  for 
contractors  doing  at  least  1,800 
prescriptions  a  month  or  2km 
from  the  nearest  pharmacy,  down 
to  zero  points  for  a  shop  doing 
less  than  1,000  a  month  and  less 


Pharmacists 
important  in 
sun  care 
advice 

Community  pharmacists  and  GPs 
should  be  the  prime  source  of 
information  on  sun  protection 
with  pharmacists  in  particular  in 
an  ideal  position  because  they 
deal  with  both  OTC  and  script 
sales  of  suncare  products. 

This  is  one  of  the  findings  of  a 
survey,  commissioned  by  Roc, 
which  gauged  dermatologists' 
views  on  sun  protection.  The 
results  were  presented  at  a  Press 
briefing  by  Dr  David  Fenton, 
senior  fellow  researcher  at  St 
Thomas'  Hospital  and  consultant 
dermatologist  at  St  Andrew's 
Hospital,  London. 

The  dermatologists  questioned 
said  they  felt  that  GPs  paid 
lip-service  to  advice  on  sun 
protection  because  "like 
smoking,  it  is  pushing  water 
uphill"  and  not  many  patients 
sought  their  advice  in  the  first 
place.  However,  Dr  Fenton  said 
that  both  GPs  and  pharmacists 
needed  to  be  educated  on  UVA 
star  rating  system  and  on  SPFs. 

Dermatologists  should  not  be 
the  prime  source  of  contact 

No  feedback 
from  PSrSiC 

Chairman  David  Sharpe  was 
briefing  the  Pharmaceutical 
Services  Negotiating  Committee 
on  Wednesday  on  the  outcome  of 
his  meeting  with  Health  Minister 
Dr  Brian  Mawhinney  last  week. 

The  Committee  is  expecting 
this  week  a  response  from  the 
Department  of  Health  to  its  pay 
claim  for  7  per  cent,  submitted 
just  before  the  Christmas 
vacation.  A  special  meet  of  PSNC 
has  been  called  for  Thursday. 

An  update  on  the  current 
remuneration  situation  will  be 
given  to  LPC  representatives  at 
the  conference  on  February  22. 
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because  there  are  so  few  of  them 
in  the  UK,  he  said.  Other 
important  groups  are  school 
health  visitors,  ante-natal  class 
teachers  and  beauticians. 

In  order  to  educate  consumers 
about  the  dangers  of  the  sun  and 
the  need  for  adequate  protection 
RoC  are  running  a  poster  and 
leaflet  campaign  targeted  at  GPs, 
pharmacists,  dermatologists, 
plastic  surgeons  and  practice 


nurses.  Roc's  team  of  four 
pharmacists  were  able  to  give 
lectures  and  video  presentations 
to  key  medical  groups  including 
local  branches  of  the  Royal 
Pharmaceutical  Society. 

The  dermatologists  survey  also 
showed  that  the  SPF  numbering 
system  was  regarded  positively, 
the  concept  being  simple  and 
understood  by  the  public. 
However,  as  far  as  the  UVA  star 


Laxative  warning 

The  Consumers'  Association 
has  called  for  manufacturers 
of  laxatives  to  label  their 
products  to  deter  prolonged 
use.  They  also  want  clear 
instructions  warning  people 
not  to  exceed  the  stated  dose, 
especially  slimmers. 

Record  seizures 

H  M  Customs  &  Excise  Officers 
seized  a  record  £500  million  of 
illicit  drugs  in  1992.  Seizures  of 
cocaine,  totalling  2,250Kg, 
rose  112  per  cent  on  1991 
figures.  In  addition,  cannabis 
seizures  rose  by  63  per  cent 
and  heroin  by  10  per  cent. 
While  the  quantity  of 
synthetic  drugs  recovered  fell 
by  26  per  cent,  LSD  seizures 
rose_by_74  per  cent.  


Capital  spending 

Virginia  Bottomley  has 
announced  that  more  than 
£1.8  billion  will  be  allocated  to 
the  NHS  for  capital  spending 
during  1993/94. 

Water  is  medicine 

Spatone  Plus  Spa  water  has 
been  granted  a  medicine 
licence  by  The  German  Federal 
Health  Authority,  for  the 
prevention  of  anaemia.  It  is 
the  first  British  Spa  Water  to 
become  a  licenced  medicine. 

Doctors  hours 

The  Government  has  allocated 
an  extra  £12.2  million  to  help 
reduce  junior  doctors'  hours, 
bringing  the  total  funding 
available  to  £37m  for  1993/4. 


system  introduced  by  Boots,  the 
general  feeling  was  "confusion 
reigns",  said  Dr  Fenton.  Terms 
used  to  describe  the  system 
ranged  from  "useless"  and 
"politics"  to  "illogical"  and 
"confusing". 

The  dermatologists  felt  that 
increasing  awareness  of  sun 
damage  and  a  depleting  ozone 
layer  will  lead  to  a  greater  use  of 
sun  protection. 


Bottom  le 

Virginia  Bottomley,  the  Health 
Secretary,  will  step  up  efforts  to 
contain  the  NHS  drugs  bill  in 
responding  to  the  latest  Treasury 
demands  for  a  more  determined 
drive  by  spending  departments  to 
restrain  public  expenditure. 

Many  MPs  fear  that  an  increase 
in  prescription  charges  in  April 
going  well  beyond  the  amount 
needed  to  keep  up  with  inflation 
will  be  one  of  the  first  results. 

But  while  health  was  one  of  the 
"big  spenders"  identified  by 
Michael  Portillo,  Chief  Secretary 
to  the  Treasury,  in  the  Commons, 
on  Monday,  it  is  widely  believed  at[ 
Westminster  that  it  is  the 
Department  of  Social  Security 
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than  2km  from  another  pharmacy. 

RIP  proposes  that  each 
pharmacy  is  then  surveyed  by  an 
nspector  who  tells  the 
ontractor  how  many  points  they 
have  been  awarded.  The  pharmacist 
will  then  have  time  to  improve 
things  if  necessary. 

Using  the  ten  points  as  100  per 
ent  of  the  practice  allowance, 
each  pharmacy  will  then  receive 
the  relevant  percentage  detennined 
by  their  points. 

Mr  Argomandkhah  is  also 
concerned  at  the  announcement 
that  the  Pharmaceutical  Services 
Negotiating  Committee  feels  it 
cannot  give  an  undertaking  to 
protect  small  contractors  or  to 
retain  front  loading  (C&D 
January  30  pl57). 

Using  the  Drug  Tariff,  he  has 
alculated  the  fees  paid  to 
contractors  doing  1,700,  3,400 
and  6,800  prescriptions  a  month 
under'  the  two-tier  system  as 
£2,703,  £4,071  and  £6,808 
respectively.  If  a  flat  fee  of  £1.10 
per  item  was  introduced  the  same 
figures  would  be  £1,870,  £3,740 
land  £7,480.  If  the  flat  fee  was 
£1.30,  the  figures  become£2,210, 
£4,420  and  £8,840. 

"PSNC  have  outlined  that 
£1.10  is  the  likely  figure  for  the 
flat  rate  fee  which  will  cause  a  lot 
of  hardship  for  the  majority  of 
contractors  considering  that  on-cost 
is  on  its  way  out." 

"Considering  that  69  per  cent 
of  pharmacies  dispense  3,500  or 
less  items  per  month,  it  is  not  just 
the  small  but  also  the  medium 
;ized  pharmacies  who  are  going 
to  lose  out  under  a  flat  rate  fee," 
he  explained. 

RIP  are  proposing  that  if  there 
lis  a  need  to  move  towards  a  flat 
rate  fee  that  a  working  party  is  set 
bp,  financed  by  the  global  sum. 
This  would  consist  of  a  member 
from  PSNC,  NPA,  RPSGB,  RIP 
and  rural  pharmacy  who  would 
ixamine  the  current  distribution 
af  pharmacies  and  devise  a  "fair" 
system  of  distributing  the  global 
sum. 

p  Mr  Argomandkhah  is  seeking 
'eaction  and  views  to  these 
proposals  and  can  be  contacted 
m  051-487  7618. 


MCA  demands 
of  unlicensed  patci 


*a  wal 


The  Medicines  Control  Agency 
has  written  to  the  manufacturers 
of  unlicensed  nicotine  patches 
saying  they  should  be  withdrawn. 

About  six  patches  were  being 
sold  by  mail  order  for  a  fraction  of 
the  price  of  the  three  licensed 
brands  Nicorette,  Nicabate  and 
Nicotinell. 

A  spokeswoman  from  the 
Department  of  Health  said  the 
MCA  had  looked  at  the  advertising 
of  these  products  and  decided 
that,  although  smoking  was  not 
regarded  as  a  disease,  the 
products  should  be  withdrawn  on 


the  balance  of  information  presented. 

The  MCA  wrote  to  the 
manufacturers  over  a  week  ago, 
but  Nicostop  patches  were  still  on 
sale  through  retail  outlets  in 
London  as  C&D  went  to  press  this 
week. 

The  latest  Which?  way  to 
health  warns  that  unlicensed 
"bargain-price"  nicotine  patches 
may  end  up  being  a  false 
economy.  A  product  licence 
means  that  claims  have  been 
checked,  says  the  report. 

On  Nicobrevin,  the  report 
says:"It's    not    proved    to  be 


harmful,  it  is  easy  to  use  and  has 
been  shown  to  have  short-term 
success.  But  no-one  knows 
whether  it  can  help  long-term." 

Herbal  cigarettes  "may  be 
harmful"  while  dummy  cigarettes 
have  not  been  shown  to  be 
effective. 

Anti-smoking  aids  will  not 
make  giving  up  easy,  says  Which? 

The  products  were  assessed  by 
a  world  expert  and  his  verdict 
then  reviewed  by  an  expert  panel. 
The  research  was  a  joint  venture 
with  QUIT,  the  charity  which 
helps  smokers  stop. 


Pre-reg 
murder: 
father  in 
court 

The  father  of  preregistration 
pharmacist  Linda  Fleming 
appeared  in  court  in  Halifax  on 
Monday  (February  8)  charged 
with  his  daughter's  murder. 

After  a  hearing  lasting  less 
than  ten  minutes,  51-year  old 
Derek  Arthur  Fleming  of 
Greystone  Avenue,  Elland,  was 
remanded  in  custody  until 
February  16. 

Mr  Fleming's  son,  Stuart,  who 
returned  from  studying  in  Athens 
during  the  search  for  his  sister, 
watched  from  the  public  gallery. 
Linda's  mother  and  boyfriend 
were  not  in  court. 

Mr  Fleming's  appearance  in 
court  comes  17  days  after  23-year 
old  Linda  disappeared.  Her  body 
was  discovered  in  a  ditch  on  the 
moors  at  Scammonden,  near 
Huddersfield  nine  days  later 
( C&D  last  week  p201).  During  the 
hunt,  Mr  Fleming  appeared  at  a 
police  Press  conference  and  made 
an  emotional  appeal  for  Linda  to 
get  in  touch. 


more  Treasury  pressure 


'vhich  will  be  required  to  make 
he  biggest  policy  changes. 

It  quickly  became  clear  that 
inxiety  about  the  imposition  of 
indiscriminate  cuts  on  the  NHS 
ivas  not  confined  to  opposition 
benches 

James  Couchman  (Con) 
varned:  "The  provision  of  health 
:are  free  at  the  point  of  delivery  is 
cherished  by  rich  and  poor  alike, 
>nd  any  erosion  of  that  principle 
vould  be  deeply  resented." 
>  Prescription  charges  are 
ikely  to  rise  by  10  per  cent  to 
:xceed  £4,  according  to  a 
jeport  in  The  Independent 
{February  9).  The  rise  of  40p 
vould  mean  patients  paying 


£4.15  per  item.  A  similar  rise 
of  10  per  cent  is  expected  in 
dental  charges. 

According  to  the  article,  the 
increase  will  be  announced 
around  the  time  that  inflation  is 
expected  to  fall  to  nearly  2  per 
cent  and  when  ministers  are 
seekinga  1.5  per  cent  limit  on  the 
public  sector  pay. 

The  increase,  outlined  in 
spending  plans,  is  likely  to  be  the 
biggest  in  real  terms  imposed  by 
the  Government  which  has  raised 
charges  every  year  since  1979. 
Health  minsters  will  defend  the 
rise  on  the  basis  that  only  one 
person  in  five  now  pays 
prescription  charges. 


Pressure  grou 
and  looks  to 

The  pressure  group  formed  to 
help  fight  the  cause  of  small 
contractors  has  held  its  first 
meeting  and  believes  it  has  a  case 
for  legal  action  against  the 
Pharmaceutical  Services 
Negotiating  Committee. 

Essex-based  phannacist  Hemant 
Patel,  who  initiated  the  group 
{C&D  last  week  p202),  said  that 
the  first  meeting  on  February  8 
attracted  47  pharmacists 
representing  69  contractors. 
Given  the  fact  that  the  meeting 
was  arranged  quickly  and  under 
pressure,  he  describes  the  turn 
out  as  "not  all  that  bad". 

Those  present  spoke  on  how 
they  will  be  affected  by  current 
remuneration  moves  and  a 
number  of  other  topics  were 
discussed  including  new 
technology,  the  Government's 
intentions  to  extend  the  selected 
list,  and  the  Department  of 
Health's  proposal  to  introduce 
checks  to  ensure  the  professional 
allowance  is  only  paid  to  those 
who  qualify  (C&D  last  week 
p202). 

A  steering  committee  for  the 
group,  provisionally  named  the 
Small  Contractors  Support  Group, 
has  been  set  up.  Mr  Patel  said  they 
had  decided  to  opt  for  a  new  group 
rather  than  joining  existing 
pressure  groups  because  they 
wanted  to  fight  the  cause  of  the 
small  contractor  on  a  very  narrow 
basis. 

Contractors  at  the  meeting  had 
pledged  to  pay  up  to  £200  each  to 
help  the  group  and  this  money 
would  be  used  to  organise 
publicity  about  their  grievances, 
to  let  unaffected  contractors 
know  about  the  situation  and  also 
pay  for  legal  advice,  he  said.  Three 
MPs  have  pledged  their  support 
for  the  action. 

On  the  question  of  legal  action, 
Mr  Patel  said  he  had  been  advised 
that  the  group  may  have  a  case 
against  PSNC.  This  followed  the 
Committee's  message  that  it  is  no 
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p  gains  pace 
legal  action 

longer  possible  to  protect  the 
status  of  small  contractors  on  the 
grounds  of  size  alone  or  to  retain 
front  loading  (C&D  January  30 
pl57). 

"A  legal  challenge  to  these 
proposals  is  possible  and  two 
thousand  or  so  pharmacies 
employing  7-8,000  people  must 
consider  that  option,"  he  said. 

Mr  Patel  quotes  PSNC's 
const  itut  ion  which  states  that  the 
function  of  the  Committee  is  to 
"represent,  protect  and  serve  the 
interests  of  all  NHS  pharmacy 
contractors  in  England  and  Wales 
as  regards  NHS  contractual 
matters." 

Forced  withdrawal? 

He  also  says  it  is  "against  natural 
justice  to  induce  a  contractor  to 
expend  time  and  resources  in 
order  to  satisfy  criteria  laid  down 
by  existing  strict  regulations  and 
then  to  force  that  contractor  to 
withdraw  from  the  contract  by 
creating  a  situation  of 
economic  attrition. 

"To  change  terms  that 
distinctly  advantage  a  majority  of 
contractors  at  the  expense  of  a 
weak  minority  is  both  despicable 
and  illegal,"  he  adds. 

PSNC  secretary  Stephen  Axon 
told  C&D  that  the  Committee  is 
satisfied  that  it  represented  the 
interests  of  all  contractors. 

"Any  change  in  remuneration 
advantages  some  pharmacists 
more  than  others  and  could  even 
lead  to  some  being  detrimentally 
affected,"  he  said.  "PSNC's 
responsibility  is  to  the  contractor 
population  as  a  whole  and  it  will 
continue  to  work  within  its 
constitution  as  it  always  has 
done." 

•  A  second  meeting  of  the  Small 
Contractors  Support  Group  will 
be  held  on  February  28  at  2pm  at 
the  Marriott  Hotel,  George  St, 
London.  Anyone  wishing  to  attend 
should  contact  Mr  Patel  on 
081-595  8978. 

245 


A  GIANT 

LEAP 


Body  Mist  anti-perspirant 
now  gives  Total  Confidence 

Unbeaten  protectioij 
against  wetness 

Unbeaten 

prevention  of  odourj 

PLUS  4  winning 
fragrances. 

Look  out  for  dynamic 
activity  on  Body  Mist  in  '9^1 
And  prepare  for  a  leap 
in  sales! 

Total  Confidence  is  Body  Misi 


mm 


SmithKlme  Beecham 

08  1    5  60   5  15  1 


Council  help  scheme  for 
stressed  members 


The  Royal  Pharmaceutical  Society's 
Council  has  agreed  in  principle  to 
a  proposal  that  the  Society  should 
set  up  a  scheme  to  help  members 
under  stress. 

The  proposal  is  to  be  put  to  one 
of  the  discussion  groups  at  the 
next  branch  representatives' 
meeting.  Alan  Nathan,  who 
suggested  the  scheme,  is  to  put 
forward  more  detailed  proposals. 

Mr  Nathan's  idea  came  after 
hearing  that  the  Society's 
inspectors  were  coming  across 
community  pharmacists  who 
were  unable  to  cope  with  the 
pressures  of  running  their 
businesses.  While  the  extreme 
situations  were  addressed  by  the 
Sick  Pharmacists  Scheme,  there 
were  cases  where  the  situation 
had  not  deteriorated  that  far  but 
had  resulted  in  pharmacy 
standards  being  neglected. 

Mr  Nathan  proposed  the 
recruitment  of  a  team  of 
volunteers  who  would  use  their 
business  skills  and  experience  to 
give  practical  advice  and  support 
to  those  unable  to  cope.  The 
Society  would  act  as  the  reference 
agency  and  branches  would  have 
role  in  recruiting  volunteers 
and  identifying  those  who  might 
require  assistance. 
Accepting  scripts  Council  agreed  to 
support  a  Department  of  Health 
proposal  that  pharmacies  should 
not  be  allowed  to  accept  for 
dispensing  or  to  dispense  any 
NHS  prescription  from  a  pharmacy 
which  was  not  included  in  a 
)  pharmaceutical  list.  The  proposal 
was  in  a  consultation  letter 
proposing  a  number  of  changes 
to  the  NHS  (Pharmaceutical 
Services)  Regulations  1992. 

Council  believed  that  allowing 
pharmacies  to  dispense 
prescriptions  from  pharmacies  not 
on  a  pharmaceutical  list  might 
prejudice  the  total  pharmaceutical 
services  in  the  area  and  adversely 
'affect  pharmacy  distribution,  to 
Ithe  detriment  of  the  public.  There 
might  also  be  problems  over  the 
[labelling  Regulations. 

Council  agreed  not  to  support 
proposal  that  an  "authorised 
person"  should  be  allowed  to 
japply  for  pharmaceutical  services 
from  a  doctor  on  behalf  of 
another  person.  Council  felt  that 
all  patients  who  were  capable  of 
deciding  whether  the  service 
(should  be  supplied  by  a 
pharmacist  or  doctor  should 
make  the  decision  themselves. 

Council  agreed  that  pharmacists 
should  be  able  to  provide  advice 
in  residential  homes,  even  those 
(with  fewer  than  four  residents. 
[The  wording  of  the  Regulations 
should  continue  to  enable  payment 
to  pharmacists  for  advice  to 
nursing  homes,  hospices  and 
similar  institutions,  even  though 
:here  was  no  monev  for  this. 


Council  also  decided  to  make 
representations  about  a  current 
Regulation  which  allowed  a 
dispensing  doctor,  as  a  matter  of 
right,  to  provide  pharmaceutical 
services  to  a  temporary  resident. 
Council  believed  that  anyone 
living  temporarily  within  a  mile 
of  a  pharmacy  should  obtain 
pharmaceutical  services  from  a 
pharmacist. 

Standardised  generics  Council  agreed 
to  approach  the  Medicines 
Control  Agency,  seeking  to  have 
standardisation  in  the  colour 
coding  and  shape  of  generics. 

The  British  Generic  Manufacturers 
Association  had  indicated  that  its 
members  had  agreed  to  standardise 
the  colour  and  shape  of  atenolol 
tablets  so  they  would  look  similar 
to  the  original  branded  product. 
But  manufacturers  who  were  not 
BGMA  members  were  producing 
tablets  of  different  appearance. 
Temazepam  Council  agreed  to 
support  a  proposal  that  temazepam 
be  moved  from  Schedule  4  to 
Schedule  3  of  the  Misuse  of  Drugs 


Regulations  1985,  subject  to  it 
being  exempted  from  the  safe 
custody  requirements.  If  there 
was  such  an  exemption,  then  the 
rescheduling  should  also  apply  to 
other  benzodiazepines  with  similar 
potential  for  abuse. 
Practice  leaflets  Council  agreed  to 
adopt  minimum  contents  for 
inclusion  in  pharmacy  practice 
leaflets.  These  were:  the  name, 
address  and  telephone  of  the 
pharmacy,  the  hours  of  NHS 
service  together  with  arrangements 
for  dealing  with  after-hours  and 
other  urgent  requirements,  a 
statement  that  NHS  prescriptions 
are  dispensed  and  which  other 
NHS  services  are  provided,  and  a 
statement  to  the  effect  that  the 
pharmacist  is  available  to  advise 
and  answer  queries  about  medicines 
and  the  treatment  of  common 
ailments.  The  Department  of 
Health  will  be  invited  to  adopt 
these  requirements  when 
assessing  qualification  for  the 
practice  allowance. 
"Chemist"  title  Council  agreed  that 


the  Society  should  support 
proposals  from  the  Royal  Society 
of  Chemistry  for  the  introduction 
of  new  titles  including  the  word 
"chemist"  such  as  incorporated 
chemist  and  European  chemist. 
Registration  exam  May  21  is  the 
closing  date  for  entries  for  the 
new  exam.  Candidates  would 
have  to  supply  a  satisfactory 
39-week  tutor  appraisal,  two 
passport-sized  photos  and  £63. 
POM  to  P  The  Practice  Committee 
expressed  concern  at  the  MCA's 
proposal  that  acyclovir  cream  for 
cold  sores  should  become  a  P 
medicine  only  as  a  named 
product.  Arguments  for 
declassifying  a  substance  rather 
than  individual  products  would 
be  raised  during  discussions  with 
the  industry  and  MCA  this  year. 


'Poor  quality'  food  supplements  in 
healthcare  exposed  by  Food  Magazine 


Food  supplements  have  come 
under  fire  again  in  the 
February/April  issue  of  the  Food 
Magazine. 

The  Food  Commission's 
publication  uses  the  results  of 
two  surveys  to  "expose  poor 
quality  in  the  £250  million  food 
supplements  industry". 

In  the  first  study,  18  vitamin 
products  were  tested  for 
disintegration  in  simulated 
stomach  acids.  Nine  of  the 
products  failed  to  dissolve  in  20 
minutes  —  the  contents  could 
remain  in  the  gut  until  excreted, 
said  the  Food  Magazine.  Three 
products  took  over  an  hour  to 
disintegrate. 

Among  the  best  were  products 
made  by  Vitalia,  Halihorange, 
Healthcrafts  and  Boots.  The  worst 
was  Superdrug  multivitamins  (78 
minutes).  Sanatogen  multi- 
vitamins disintegrated  in  51 
minutes  and  multivitamins  and 
iron  in  34  minutes.  Roche,  who 
have  just  acquired  Sanatogen 
from  Fisons,  said  in  a  statement: 
"The  disintegration  standard  time 
as  quoted  by  the  British 
Pharmacopoeia  is  60  minutes, 
therefore  both  Sanatogen 
products  are  within  the 
specification". 

A  second  study  analysed  57 
products  for  their  iodine  content; 
only  four  came  within  10  per  cent 
of  the  quantity  stated  on  the 
packet,  while  one  contained  over 
nine  times  more  —  exceeding  the 
maximum  safe  recommended 
dairy  amount. 


Seven  Seas'  Femin-9  was 
analysed  at  7  per  cent.  European 
sales  and  marketing  director  Alan 
Clements  called  the  result  of  the 
two  year  old  survey  "completely 
ridiculous". 

The  test  had  not  been  carried 
out  correctly,  he  said.  The 
contents  of  the  capsule  had  been 
scrapped  out,  which  failed  to  take 
into  account  the  iodine  absorbed 
by  the  soft  gelatin  shell. 

"We  feel  very  aggrieved  and 
refute  any  story  that  says  we  don't 
put  everything  we  claim  to  on  the 
label,"  he  said. 

Seven  Seas  produce  all  their 
products  under  licensed 
medicines  conditions;  they  had 
checked  their  batch  records  and 
would  be  pursing  the  matter  with 
the  Ministry  of  Agriculture. 
Fisheries  and  Food. 

Vitalia's  Children's  vitamins 
and  minerals  were  found  to 
contain  167  per  cent  of  the  stated 


amount.  Managing  director  Pradip 
Pattni  said  he  found  the  result 
"surprising"  since  all  their  products 
are  made  to  pharmaceutical 
standards. 

Vitalia  products  are  tested 
regularly  by  public  analysts,  he 
said;  a  1991  certificate  for  the 
product  in  question,  shown  to 
C&D,  points  to  an  iodine  content 
of  71  meg  against  the  70mcg 
declared  on  the  pack. 

The  Food  Commission  is  calling 
for  all  food  supplements  to  be 
manufactured  to  standards  equivalent 
to  those  used  for  medicines.  It 
also  wants  health  claims  for  food 
supplements  to  be  restricted. 

Other  manufacturers  are  urged 
to  follow  Vitalia's  lead  in  printing 
on  their  packs:  "Good  natural 
sources  of  vitamins  and  minerals 
are  found  in  fresh  fruit  and 
vegetables,  dairy  products, 
wholegrain  cereals,  seafood  and 
meat." 


Sandwell  launch  language 
support  boards 


Sandwell  Family  Health  Services 
Authority  has  launched  a  new 
information  service  through 
pharmacies  which  provides 
valuable  customer  information  in 
Bengali  and  Punjabi. 

More  than  90  boards  have  been 
distributed  to  pharmacies  in  the 
region,  each  of  which  displays 
important  information  in  English. 
Bengali  and  Punjabi,  including 
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translations  of  customer 
directions  for  taking  medicines, 
maternity  information  and  other 
such  topics. 

The  scheme  was  set  up  by  the 
FHSA  to  help  pharmacists  and 
the  local  community,  said  a 
spokesperson  from  the  Authority. 

Further  language  translations 
may  be  introduced  by  the  FHSA 
later  on. 
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Product 
licence:  best 
endorsement 

I  thank  Bent  Henricksen, 
managing  director  of  Pharma 
Nord,  for  his  spirited  defence  of 
vitamin  Q  (C&D  Letters, 
February  6).  Once  again, 
however,  the  criticism  is  not 
with  the  product  per  se  but 
with  its  method  of  promotion. 

I  readily  admit  to  being 
totally  unaware  that  15  years 
and  seven  symposia  preceded 
the  Daily  Mail  article.  Pharma 
Nord  may  posses  extensive 
documentation  demonstrating 
its  efficacy  and  safety,  but  I 
would  have  preferred  to  learn 
of  this  through  accepted 
pharmaceutical  marketing 
procedures  rather  than  a 
tabloid  newspaper. 

Mr  Henricksen  obviously 
considers  his  products  to  be 
reputable  and  to  be  offering 
health  advantages  to  an 
ignorant  populace.  I  applaud 
those  sentiments  and  have 
always  encouraged  the  sale  of 
safe  supplements  which 
demonstrate  proven  efficacy  in 
alleviating  health  problems. 

I  am  equally  sure  the  full 
support  of  the  pharmaceutical 
profession  will  be  behind  him 


as  soon  as  all  his  claims  have 
been  condensed  into  that 
simple  endorsement,  a  product 
licence.  Until  then,  no  amount 
of  number  crunching  of 
international  symposia  or 
published  criteria  will  stop  me 
treating  the  pages  of  the 
popular,  rather  than 
pharmaceutical,  Press  with  a 
degree  of  scepticism. 

Enthusiasm 
for  POM  to  P 

message 

Similar  themes  were  pursued 
last  week  by  Tim  Astill  in  the 
National  Pharmaceutical 
Associations's  Pink 
Supplement  and  David 
Coleman  in  an  address  to  the 
Kings  Lynn  Branch  of  the 
Royal  Pharmaceutical  Society 
(C&D  February  6  p201),  who 
both  re-emphasised  that  our 
primary  expertise  is  in  the  field 
of  medicines  and  that  other 
activities  should  be  secondary. 

These  are  timely  reminders 
that,  in  our  enthusiasm  for  an 
extended  role,  we  are  in  danger 
of  throwing  the  baby  out  with 
the  bath  water. 

I  was  particularly 
enthusiastic  for  David 
Coleman's  suggestion  of 
positive  displays  for  our  newly 
acquired  armoury  of  "POM  to 
P"  medicines,  because  we  often 
need  reminding  that  our  most 
potent  commercial  asset  is 
ourselves  and  the  promotion  of 
medicines  over  which  we  have 
sole  distribution  rights  must  be 
in  our  own  commercial 
interest  as  well  as  the  interest 
of  the  patient. 

In  varying  degrees,  the 
ethical  drug  companies  and 
ourselves  are  going  through  a 
learning  process  with  these 
more  potent  OTC  medicines. 
Heavy  television  advertising 
produces  an  initial  demand  but 
few  products  have  sufficient 
sales  potential  to  sustain  the 
expense.  The  common 
denominator,  however,  is  that 
they  may  only  be  purchased 
from  a  community  pharmacy 
and  this  must  be  the  most 
logical  source  of  continuing 
promotional  activity. 

The  potential  is  enormous, 


but  it  requires  an  active 
campaign  not  only  to  educate 
people  to  seek  individual 
products,  but  to  identify  their 
pharmacy  as  the  natural  source 
of  advice  for  all  medicines. 

As  a  start,  perhaps  the  NPA 
could  organise  a  window 
competition  with  sponsorship 
from  companies  like  Bayer, 
Janssen,  Kabi,  Boerhinger, 
Ciba  etc,  who  find  the 
promotion  of  over  the  counter 
medicines  a  different  ball  game 
to  the  traditional  promotion 
through  the  CPs. 

Many  of  these  companies  are 
in  direct  competition,  but  the 
product  exposure  that  a 
window  display  competition 
would  generate  must  raise  the 
total  public  awareness  of  these 
newly  available  medicines  and 
also  remind  pharmacists  that  it 
is  with  these  products  and 
other  P  medicines  that  their 
true  future  prosperity  rests. 

Less  of  the 
"divided  we 
fall'  policy 

It  is  bad  enough  that  the 
Public  Account  Committee 
wishes  to  close  small 
pharmacies  and  encourage  the 
establishment  of  dispensing 
factory  monopolies  without 
members  of  our  own  profession 
suggesting  similar  solutions 
(C&D  letters  February  6). 

Peter  Ralston  has  obviously 
established  a  highly  reputable 
and  professional  practice  in 
Formby  which  is  appreciated 
by  his  patients  and  for  which  I 
congratulate  him.  He  should 
put  the  blame  for  his  cash 
shortfall,  however,  not  on  the 
small  contractor,  but  firmly 
where  it  belongs  —  with  a 
parsimonious  Government 
which  steadfastly  refuses  to  pay 
for  the  benefits  Mr  Ralston  has 
provided  his  patients. 

I  am  the  first  to  acknowledge 
that  there  are  too  many 
pharmacies  in  some  urban 
areas,  and  that  they  should  be 
encouraged  to  amalgamate,  but 
I  would  dispute,  in  the  current 
economic  climate,  that  any  one 
group  is  subsidising  any  other. 

Rather  the  whole  of 
community  pharmacy  is  being 
starved  of  funds  by  a 
Department  who  relish  the 
thought  of  internecine  warfare 
and  its  "divided  we  fall"  policy. 

Faced  with  such  a  powerful 
opponent,  it  would  be  foolish 
to  apportion  internal  blame 
when  it  so  blatently  rests  with 
our  political  masters. 


Coventry 
study  group 
a  'success' 

The  first  meeting  of  a  newly 
formed  College  of  Pharmacy 
Practice  study  group  has  been 
hailed  as  a  success. 

It  was  held  at  the  College 
premises  in  Coventry  on  January 
27  and  was  organised  by  College 
member  Andrew  Platten. 

Practice  leaflets  were  discussed 
and  those  attending  had  the 
opportunity  to  prepare  their  own. 
The  group  was  also  able  to  try  the 
College's  objective  structured 
practice  examination. 

The  group  will  meet  at  the 
College  on  the  last  Wednesday  of 
every  month  at  7.30pm.  The  next 
meeting  will  be  on  February  24 
when  professional  audit  and 
diabetes  will  be  discussed.  For 
further  details  call  Mr  Platten  on 
0789  261587  or  the  CPP  on  0203 
692400. 

Drug  abuse 
investigation 

The  Scottish  Affairs  Committee 
of  the  House  of  Commons  has 
announced  its  next  inquiry  will 
be  into  drug  abuse  in  Scotland. 

The  pattern  of  abuse  there 
shows  a  number  of  distinctive 
features.  These  include  a  high 
incidence  of  HIV  infection  and 
other  conditions  related  to  needle 
sharing. 

The  Committee  will  examine 
the  problem  from  all  angles:  from 
deterrence  and  enforcement,  to 
treatment  and  prevention  of 
misuse.  Submissions  should  be 
made  by  April  14  to  the 
Committee  Office,  House  of 
Commons,  London  SW1A  0AA. 
Inquiries  to  Alistair  Doherty, 
Clerk  of  the  Committee  (tel: 
071-219  6125). 
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Hol  lister 
can't  supply... 

A  court  order  stopping  Hollister 
supplying  Incare  self-adhesive 
sheaths  followed  a  patent  suit 
brought  against  Hollister  by 
Mentor  and  its  distributor  DePuy 
International.  The  ban  affects: 

•  Incare  male  incontinence 
sheath  for  extended  wear  time 
(catalogue  numbers  9806-9809) 

•  Incare  male  incontinence 
sheath  —  self-adhesive  for  daily 
management  (9606-9609) 

•  Incare  male  incontinence 
sheath  —  self-adhesive  with 
removable  tip  (9897-9898). 

The  situation  does  not  affect 
other  products.  Hollister 
suggests  advice  on  an  alternative 
should  be  sought  through  the 
local  continence  adviser. 

Hollister  say  they  are 
developing  new  urinary  sheaths. 
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CLOCKWORK  ORANGE 


When  customers  come  to  you  for 
advice  on  relieving  the  discomfort  of 
their  constipation,  they  may  well 
expect  you  to  recommend  a  laxative.  v  - 
3ut  most  simple  constipation  is  caused 
by  a  lack  of  fibre  in  the  diet.  Doesn't  it  make  sense  then,  to 
recommend  that  they  relieve  their  constipation  by  increasing  the 
amount  of  fibre  they  eat? 

Unfortunately,  many  people  may  be  unwilling  or  unable  to  change 


their  diets  to  include  more  high  fibre  foods.  This 
is  where  you  can  help,  by  recommending  fibre  in  a 
glass  —  Fybogel  Orange. 

Because  it  contains  Ispaghula  husk,  Fybogel  Orange 
can  help  to  replace  the  fibre  missing  from  so  many  modern 
diets,  easing  the  discomfort  of  constipation  and  restoring 
regularity.  Fybogel  Orange  is  a  convenient,  palatable  drink, 
flavoured  with  natural  orange.  A  natural  choice  for  the 
management  of  constipation. 


'RODUCT  INFORMATION  FOR  PHARMACY  RECOMMENDATION:  FYBOGEL  Active  ingredients:  each  sachet  contains  35g  Ispaghula  husk  B  P  Indications:  constipation,  conditions  requiring  a  high  fibre  ^-i-^ 
egimen  Contra-indications:  Fybogel  is  contraindicated  in  cases  of  intestinal  obstruction  and  colonic  atony  Dosage  and  administration:  (to  be  taken  in  water)  Adults  and  children  over  12  one  sachet  morning  ' 
ind  evening.  Children  6-12:  half  to  one  5ml  spoonful,  depending  on  size  and  age,  morning  and  evening  Children  under  6:  consult  your  doctor  Retail  price:  at  December  '90  7  sachets  99p,  10  sachets  £1  22 
'roduct  Licence  nos  Fybogel  Orange  44/0068,  Fybogel  44/0041  Fybogel  is  a  trade  mark  Further  information  and  display  material  is  available  on  request  from  Reckirt  &  Colman  Products,  Hull,  HU8  7DS,  U  K 


Scriptspecials 


Bam! 


new 


bronchodilator 


Astra  are  launching  Bambec,  a 
new  bronchodilator  containing 
bambuterol  which  is  a  carbamate 
prodrug  of  the  selective 
B2-adrenergic  agent,  terbutaline. 

Bambuterol  has  high 
metabolic  stability  and  can  be 
administered  once  daily.  Only 
one  fifth  of  an  oral  dose  of 
bambuterol  is  absorbed  from  the 
stomach.  One  third  of  the 
absorbed  drug  is  converted  to 
terbutaline  in  the  liver  via  the 
cytochrome  450  oxidative 
pathway.  The  remainder  is 
converted  systemically  by  the 
plasma  cholinesterase  enzyme. 
This  conversion  is  regulated  by 
the  presence  of  bambuterol  itself 
so  effectively  it  acts  as  a  slow 
release  molecule. 

B2-adrenoreceptor  agonists 
act  mainly  on  adrenoceptors  in 
bronchial  tissue  and  when  used  at 
the  recommended  doses  have 
much  less  effect  on  cardiac 
receptors  than  non-selective 
B-agonists.  Their  actions  on  mast 
cells  and  bronchial  smooth 
muscle  cells  result  in  increases  in 
adenylate  cyclase  activity  and 
cellular  cyclic  AMP 
concentrations.  This  leads  to 
bronchodilation  and  to  decreased 
cellular  release  of  inflammatory 


mediators. 

Clinical  studies  have  shown 
that  bambuterol  is  effective  for 
asthma,  whether  timed  in  the 
evening  or  morning.  However  an 
evening  dose  appears  to  be  best 
for  nocturnal  asthma  since 
airways  patency  on  waking  is 
most  improved. 

Another  study  concluded  that  a 
combination  of  bambuterol  and 
theophylline  is  safe  and  provides 
additional  bronchodilation  to 
either  bambuterol  or 
theophylline  alone. 
Product  licence  holder  Astra 
Pharmaceuticals  Ltd,  Home 
Park,  Kings  Langley,  Herts  WD4 
8DH. 

Presentation  White  to  faint 
yellow  oval  biconvex  tablets 
containing  lOmg  or  20mg 
bambuterol  hydrochloride. 
Indications  Management  of 
asthma,  bronchospasm  and/or 
reversible  airways  obstruction. 
Dosage  A  once  daily, 
individualised  dose  should  be 
taken  shortly  before  bedtime.  In 
patients  who  have  previously 
tolerated  oral  B2-agonists  well, 
the  recommended  starting,  as 
well  as  maintenance,  dose  is 
20mg. 

Contra-indications,  warnings  etc 


Combination 
bile  acid 
product 

Combidol  tablets  is  a 
combination  bile  acid  product 
indicated  for  the  dissolution  of 
small  to  medium,  cholesterol 
rich,  radiolucent  gallstones.  Each 
250mg  tablet  consists  of 
chenodeoxycholic  acid  125mg 
and  ursodeoxycholic  acid  125mg. 

The  recommended  adult  dose 
is  5mg/kg/day  of  each  bile  acid, 
which  is  the  equivalent  of  two  or 
three  tablets.  This  should  be 
taken  either  as  a  single  dose  at 
bedtime  or  as  in  divided  doses 
with  the  last  dose  being  taken 
before  retiring.  The  duration  of 
treatment  may  be  for  up  to  two 
years. 

One  potential  advantage  of  the 
new  combination  of 
chenodeoxycholic  acid  and 
ursodeoxycholic  acid  is  that  it 
may  allow  a  reduction  in  the  dose 
of  each  with  respect  to  single 
agent  therapy.  CP 


Pharmaceuticals  say  the  severity 
of  dose  related  side  effects  is 
therefore  likely  to  be  reduced. 

A  number  of  drugs  which 
increase  the  amount  of 
cholesterol  in  the  bile  can  reduce 
the  effectiveness  of  bile  acid 
therapy.  These  drugs  include  oral 
contraceptives,  oestrogenic 
hormones  and  hypolipidaemic 
agents.  Antacids  bind  bile  acids  in 
the  gut  preventing  them  from 
reaching  their  site  of  action. 
Therefore,  the  use  of  antacids  is 
best  avoided  during  bile  acid 
therapy. 

Combidol  is  available  in  packs 
of  60  tablets  at  a  NHS  price  of 
£40.00.  CP  Pharmaceuticals  Ltd. 
Tel:  0978  661261. 


Hypersensitivity  to  any  of  the 
ingredients.  Not  recommended 
for  children  due  to  limited 
clinical  data  in  this  age  group. 
Beta-receptor  blocking  agents, 
especially  non-selective  ones  may 
partly  or  totally  inhibit  the  effect 
of  beta  stimulants  such  as 
terbutaline.  There  may  be  an 
interaction  with  suxa- 
methonium. Care  should  be 
taken  with  patients  suffering 
from  myocardial  insufficiency  or 
thyrotoxicosis.  See  Data  Sheet. 
Side  effects  Tremor,  headaches, 
cramps   and    palpitations,  all 


characteristic  of  sympa- 
thomimetic     amines.  The 
intensity    of    side    effects  is 
dose-dependent  and  the  majority 
of  these  effects  have  reversed 
spontaneously  within  the  first 
one  to  two  weeks  of  treatment. 
Storage  Store  below  30°C 
Legal  category  POM 
Pack  size  Blister  packs  of  7 
( lOmg,  £2.50;  20mg,  £3.00)  or  28 
tablets  (lOmg,  £10.00;  20mg, 
£12.00) 

Product  licence  number  Bambec 
tablets  lOmg  0017/0313,  Bambec 
tablets  20mg  0017/0314 


Chemotherapy  anti-nausea 
agent  from  Sandoz 


Navoban  (tropisetron)  from 
Sandoz  is  a  new  5-HT3  receptor 
antagonist  that  prevents  the 
nausea  and  vomiting  induced  by 
cancer  chemotherapy. 

Some  chemotherapeutic 
agents  are  believed  to  trigger  the 
release  of  serotonin  (5-HT)  from 
cells  in  the  visceral  mucosa  and 
initiate  the  vomiting  reflex  and  its 
accompanying  feeling  of  nausea. 
Navoban  selectively  blocks  the 
excitation  of  5-HT3  receptors  of 
the  peripheral  neurons  in  this 
reflex.  It  has  been  suggested  that 
Navoban  may  exert  additional 
direct  actions  within  the  central 
nervous  system  on  5-HT3 
receptors  mediating  the  actions 
of  the  vagus. 

Navoban  has  a  24-hour 
duration  of  action,  and  in  studies 
where  Navoban  has  been 
administered  over  multiple 
chemotherapy  cycles,  treatment 
has  remained  effective.  It  also 
exerts  its  action  without  causing 
extrapyridamal  side  effects. 
Product  licence  holder  Sandoz 
Pharmaceuticals  (UK)  Ltd, 
Frimley  Business  Park,  Frimley, 
Camberley,  Surrey  GU16  5SG 
Presentations  Clear,  colourless 
or  very  faint  brown-yellow 
solution  in  a  5ml,  uncoloured 
glass  ampoule.  Each  5ml 
ampoule  contains  5mg 
tropisetron  base. 

Opaque  yellow  and  white  hard 
gelatin       capsules  marked 


NAVOBAN  5mg.  Each  capsule 
contains  5mg  tropisetron. 
Indications  Prevention  of  cancer 
chemotherapy-induced  nausea 
and  vomiting. 

Dosage  Six-day  courses  of 
Navoban  5mg  daily  are 
recommended  for  adults.  On  day 
one,  before  chemotherapy 
commences,  5mg  Navoban 
should  be  given  by  intravenous 
injection.  On  days  two  to  six,  one 
Navoban  capsule  should  be  taken 
with  water  each  morning  upon 
rising,  at  least  one  hour  before 
food. 

Contra-indications,  warnings  etc 

Hypersensitivity  to  the  drug.  Not 
to  be  used  during  pregnancy. 
Patients  should  be  cautioned 
against  driving  or  operating 
machinery  until  it  is  established 
that  they  do  not  become  dizzy  or 
drowsy  while  taking  Navoban. 
Side  effects  The  most  frequently 
reported  adverse  reactions  are 
headache,  constipation, 
dizziness,  fatigue  and 
gastrointestinal  disorders  such  as 
abdominal  pain  and  diarrhoea. 
However,  some  of  these  reactions 
could  have  been  caused  by  the 
concomitant  chemotherapy  or 
the  underlying  disease. 
Storage  Capsules  should  be 
stored  in  a  dry  place  below  25°C 
and  the  diluted  solution  from  the 
ampoule     should     be  used 
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•  LOW  CALORIE,  HIGH  FIBRE  NUTRITION  BARS 

•  THREE  DELICIOUS  FLAVOURS 

AVAILABLE  IN  SIX  BAR  CARTONS  AND 
DISPENSERS  FOR  SINGLE  BAR  SALES 

Put  Slim-Fast  Nutrition  Bars  beside  your  till  to 
maximise  the  profit  opportunity. 

Slim-Fast 

iun  Nutritional  Inc.,  Riding  Court,  Riding  Court  Road,  Datchet,  Slough,  Berks.,  SL3  9JT.  Slim-Fast  c/o  Gillespie  &  Co  Ltd,  St.  Margaret's  Road,  Finglas,  Dublin  11. 


NICd 


THE  SMO/c/A/ 


Kabi  Pharmacia  has  used  its  unrivalled  experience  in  smoking  cessatiorj 
to  create  a  patch  that  closely  reflects  the  needs  of  the  smoker  who  want5 
to  give  up. 

Nicorette®  Patch  is  unique  in  the  field  of  smoking  cessation  by  offerin 
transdermal  delivery  of  nicotine  through  the  waking  hours  only. 
Applied  in  the  morning  and  removed  before  bedtime,  Nicorette® 
Patch  avoids  night  time  administration  of  nicotine,  minimising  the  risk 
of  sleep  disturbance1  while  giving  just  enough  through  the  day  to  help 
beat  the  craving. 

The  nicotine  plasma  profile2  of  a  typical  smoker  rises  through  the  morninj 
reaching  a  plateau  through  the  afternoon  and  falls  again  while  asleep 

Abbreviated  prescribing  information 

Nicorette "  Patch  1 5  mg,  1 0  mg  and  5  mg.  Presentation:  Transdermal  delivery  system  available  in  sizes  (30,  20  and  1 0  cm2)  releasing  1 5  mg,  1 0  mg  and  5  mg  of  nicotine  respectively  o; 
16  hours.  Indications:  Treatment  of  nicotine  dependence,  relief  of  withdrawal  symptoms  associated  with  smoking  cessation.  Dosage  and  Administration:  Nicorette'''  Patch  should  not 
used  concurrently  with  other  nicotine  products  and  patients  must  stop  smoking  completely  when  starting  treatment.  The  recommended  treatment  programme  should  occupy  3  mont 
One  Nicorette"  Patch  should  be  applied  to  a  dry,  non-hairy  area  of  skin  on  the  hip,  upper  arm  or  chest  in  the  morning  and  removed  at  bedtime.  Application  should  be  limited  to16  ho, 
within  any  24  hour  period  Patients  are  recommended  to  commence  with  one  15  mg  patch  daily  for  the  first  8  weeks.  Patients  who  have  remained  abstinent  should  then  be  suppon 
through  a  weaning  period,  consisting  of  one  10  mg  patch  daily  for  2  weeks  followed  by  one  5  mg  patch  daily  for  a  further  2  weeks  Patients  should  be  reviewed  at  3  months  an< 
abstinence  has  not  been  achieved,  further  courses  of  treatment  may  be  recommended  if  it  is  considered  that  the  patient  would  benefit  Contra-indications,  Warnings  etc.:  Cont 
indications  -  Non  smokers,  children  under  18  years,  pregnancy,  lactation,  known  hypersensitivity  to  nicotine  or  component  of  patch 

Precautions:  History  of  angina,  recent  myocardial  infarction  or  cerebrovascular  accident,  serious  cardiac  arrythmias,  systemic  hypertension  or  peripheral  vascular  disease,  history  of  pef 

WORLD  LEADER  IN  TREATMENTS  TO  HEli 


sleeping  hours 


)n  giving  up  smoking  the  loss  of  nicotine  can  result  in  many  unpleasant 
ithdrawal  symptoms  including  craving.  Studies  show  this  craving 
\ses  through  the  day,  reaching  a  peak  at  around  7  p.m.3'4'5'6  A  large 
irvey7  of  UK  smokers  report  the  most  common  occasions  leading  to 
lapse  occurred  during  social  occasions,  and  while  drinking. 
3nly  4%  relapsed  in  the  morning). 


For  more  information  on  the  Nicorette"  range 
or  "FRESH  START"  materials,  please  ring  our  HELPDESK  on 

(0908)  603848 

Answerphone  after  hours 


it,  diabetes  mellitus,  hyperthyroidism,  phaechromocytoma,  chronic  generalised  dermatological  disorders  Warnings:  Erythema  may  occur  If  severe  or  persistent  discontinue  treatment 
g  Interactions:  See  full  data  sheet  Side-effects:  Application  site  reactions  (e.g.  erythema  and  itching),  headache,  dizziness,  nausea,  palpitations,  dyspepsia  and  myalgia  Other  subjective 
nations  associated  with  smoking  cessation  or  nicotine  administered  by  smoking  may  occur.  Legal  Category:  P  Package  quantities:  Cartons  containing  Nicorette"  Patches  in  single 
nets  in  the  following  quantities:  Nicorette8  Patch  15  mg  (PL  0022/0105)  -  packs  of  7  (£9  07)  and  28  (£36.28).  Nicorette"1  Patch  10  mg  (PL  0022/0104)  -  packs  of  7  (£8.36).  Nicorette" 
th  5  mg  (PL0022/0103)  -  packs  of  7  (£7.20)  Full  prescribing  information  available  on  request  from:  Kabi  Pharmacia  Ltd  ,  Davy  Avenue,  Knowlhill,  Milton  Keynes,  Buckinghamshire, 
)  8PH.  References:  7.  Fagerstrom,  K.O.,  et  al.,  J.  Smokmg-Related  Dis  ,  1991  2  (2),  173-180  2.  Benowitz,  N.L.et  al.,  Clin  Pharmacol  Then,  1982,  32  (6)  758-764  3.  Shiftman,  S  M  ,  1979, 
tobacco  withdrawal  syndrome:  In:  Krasnegor  N.A.,  (ed)  Cigarette  smoking  as  a  dependence  process  NIDA  Research  Monograph  23,  U  S 
artment  of  Health,  Education  and  Welfare,  Washington  DC  pp  1  58-1 84.  4.  Schneider,  N  G  Psychopharmacology.,  1 984,  82:  1 43-1 44  5.  Gritz,  E  R 
jirvik,  M.E.,  1973,  Proceedings  of  the  81st  Annual  Convention  of  the  American  Psychological  Association  vol  1.  pp  1039-1040.  6.  Gilbert,  R  M  & 
E.,  Psycopharmacology.,  1982  78:  121-124  7.  Gallup,  September  1992  Nicorette"  Patch  is  manufactured  by  Kabi  Pharmacia. 
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WR  CUSTOMERS  GIVE  UP  SMOKING 


First  prescribable 
pen  injector 


Novo  Nordisk  Pharmaceuticals 
have  launched  PenMix  30/70,  the 
UK's  first  prescribable  insulin 
pen  injector.  The  new  device  is 
preloaded  with  30/70  premixed 
insulin,  the  most  favoured 
mixture  in  the  UK. 

PenMix  30/70  is  dispensed  in 
packs  of  five  x  300iu  (£27  basic 
NHS)  and  can  usually  deliver  up 
to  78iu  of  insulin  in  a  single 
injection.  Its  300iu  capacity  is 
said  to  be  enough  to  last  most 
people  for  about  a  week.  The 
insulin  in  the  device  is  stable  at 
room  temperature  for  at  least 
four  weeks.  PenMix  30/70  is 
designed  for  use  with  NovoFine 
needles  which  are  said  to  make 
the  injections  virtually  painless. 

The  preloaded  pens  have  a 
simple  and  reliable  dial-a-dose 
mechanism  to  help  ensure  dose 
accuracy.  The  ratchet  dialling 
system  is  audible  and  produces  a 
palpable  click,  making  it  an 
option  for  patients  who  have 


impaired  vision. 

Novo  Nordisk  say  the  "new 
pens  are  designed  to  make  life 
easier  for  insulin  treated 
diabetics,  both  by  reducing  the 
paraphenalia  associated  with 
injections,  and  in  times  of 
increasing  drug  abuse,  by  making 
essential  injections  for  diabetics 
more  socially  acceptable". 

The  advantage  of  dispensing 
the  pens  in  packs  of  five  units  is 
that  even  if  one  of  the  pens  is  lost 
or  damaged,  a  replacement  can 
be  started  right  away. 
Novo  Nordisk  Pharmaceuticals 
Ltd.  Tel:  0293  613555. 


Medical  Matters 


Less  frequent  dosing  of 
gentamicin  as  effective 


A  once-daily  dosing  regimen  of 
gentamicin  is  at  least  effective  as, 
and  is  less  damaging  to  the 
kidney  than  the  more  frequent 
dosing  currently  recommended. 
This  was  the  conclusion  of  a  study 
published  in  this  weeks  issue  of 
The  Lancet  which  evaluated  the 
efficacy  of  a  once-daily  regimen 
compared  to  the  usual 
thrice-daily  regimen  of 
gentamicin  in  the  treatment  of 
severe  infections. 

Aminoglycosides  are 
important  agents  in  the  therapy 
of  severe  gram-negative 
infections,  despite  their  potential 
toxicity  —  nephrotoxicity  occurs 
in  up  to  17  per  cent  of  patients. 

A  clinically  important  five-fold 


higher  incidence  of  nephro- 
toxicity in  patients  treated  with  a 
thrice-daily  regimen  was  found. 

The  once-daily  regimen  was 
found  to  be  at  least  as  clinically 
effective  as  the  thrice-daily  dose 
with  a  favourable  clinical 
response  in  32  of  the  35  patients 
receiving  a  once  daily  dose  and  25 
of  the  32  patients  in  the 
thrice-daily  group  (an  absolute 
difference  of  13.3  per  cent). 

In  conclusion  the  authors  say 
apart  from  the  reduced  toxicity, 
once-daily  regimens  are  less 
labour  intensive,  fewer 
disposables  are  needed,  and 
serum  levels  are  almost  always  in 
the  required  range,  making  levels 
control  less  important. 


Which?  on 

People  worried  about  heart 
disease  could  suffer  undue  alarm 
or  be  falsely  reassured  by  using  a 
home  cholesterol  test  kit  without 
advice  from  a  GP,  says  Which? 
Way  to  Health  this  month. 

Three  men  and  two  women  in 
different  age  groups  were  asked 
to  try  out  two  kits  —  Boots  and 
Chemcard  —  for  ease  of  use, 
clarity  of  instructions,  advice 
given  and  value.  The  results  were 
then  compared  with  those  from 
GP  and  pharmacy  tests. 

The  Boots  test  scored  well  on 
information,  but  a  couple  of 


people  had  to  repeat  the  test. 
Chemcard  was  "easy  to  use",  but 
the  quality  of  advice  and 
"marbled"  results  caused  some 
worries. 

In  none  of  the  cases  were  the 
four  results  identical,  even  when 
they  were  carried  out  on  the  same 
day.  In  one  case,  the  pharmacy 
test  produced  a  reading  of  2.57 
mmol/1  while  the  Chemcard 
result  was  7.8  mmol/1. 

With  such  variable  results, 
those  worried  about  cholesterol 
should  see  their  GP,  Which? 
advises.  Although  there  is  no 
guarantee  that  GPs'  results  will 
be  accurate,  the  doctor  is  best 
placed  to  give  further  advice,  it 
concludes. 


NSAID  from  Parke-Davis 


Diclomax  Retard  is  a  once-daily 
sustained  release  presentation  of 
diclofenac  sodium.  Each  capsule 
contains  lOOmg  diclofenac 
sodium.  A  calendar  pack  of  28  x 
lOOmg  capsules  has  a  NHS  list 
price  of  £9.36. 

Diclomax  Retard  is  indicated 
for  many  inflammmatory 
conditions  including  rheumatoid 
arthritis,  osteoarthrosis,  sprains 
and  dislocations  and  acute  gout. 

Contra-indications,  interactions 
and  side  effects  are  as  for  the 
currently  available  brand  of 
diclofenac. 

Parke-Davis    say  Diclomax 


Retard  is  as  effective  and  well 
tolerated  as  the  currently 
available  brand  of  sustained 
release  diclofenac  and  exhibits 
equivalent  bioavailability. 
Parke-Davis  Research 
Laboratories.  Tel:  0703  620500. 


New  HRT  patch 

Ortho  Division  of  Cilag  Ltd  have 
introduced  Evorel,  a  hormone 
replacement  therapy  patch  which 
releases  50  meg  of  oestradiol. 
transdermal^  into  the  circulation, 
in  24  hours.  It  is  indicated  for  the 
symptomatic  relief  of  menopausal 
symptoms.  A  carton  of  eight 
patches,  a  month's  supply,  has  a 
basic  NHS  price  of  £7.45.  Cilag 
Pharmaceuticals  Ltd.  Tel:  0494 
563541. 

PSNC  on  vitamins 

PSNC  says  currently  stocks  of 
Vitamin  Capsules  BPC  are 
exhausted.  Some  supplies  may  be 
available  early  in  February  but  full 
re-stocking  will  take  some  weeks. 
Since  there  is  no  proprietary 
substitute  pharmacists  are  asked  to 
refer  orders  for  Vitamin  Capsules 
BPC  back  to  the  prescriber.  Until 
stocks  are  readily  available 
prescribers  are  asked  not  to  order 
this  product  and,  in  selecting  an 
alternative,  to  avoid  prescribing 
any  proprietary  preparation  which 
may  be  scheduled. 

Insulin  price  falls 

The  prices  of  pork  based  insulin 
products,  which  The  Wellcome 
Foundation  distribute  on  behalf  of 
Nove  Nordisk  Pharmaceuticals  Ltd, 
have  been  reduced  from  February 
8.  The  Wellcome  Foundation.  Tel: 
0270  583151. 

News  from  Nicholas 

Genticin  eye  ointment  3g  is 
expected  back  in  stock  by  the  end 
of  February.  Gentisone  HC  cream 
15g  is  now  available.  The  company 


says  Genticin  cream  15g  will  be  in 
stock  in  early  February.  Nicholas 
Laboratories  Ltd.  0707  328128. 

Data  sheet  change 

Roferon-A  is  now  licensed  for  use 
in  the  treatment  of  cutaneous 
T-cell  lymphoma.  Storage 
recommendations  have  also  been 
revised  as  detailed  in  C&D 
(January  23,  pl20).  Roche 
Products  Ltd.  Tel:  0707  328128. 

Fletchers  enemas 

From  March  1  all  Fletchers  Short 
and  Long  Tube  Phosphate  enemas 
must  be  stored  below  25°C.  As  part 
of  this  rationalization  process  the 
shelf  life  of  these  products  has 
been  reduced  to  12  months. 
Pharmax  Ltd.  Tel:  0322  550550. 

ACBS  approval 

Salivix  pastilles  (50,  £3.00)  used  to 
relieve  dry  mouth  conditions 
(xerostomia)  have  now  received 
ACBS  listing.  Thames 
Laboratories.  Tel:  0978  661351. 

Stesolid  packaging 

Stesolid  Rectal  Tubes  are  now 
available  as  a  strip  of  four  5mg  or 
four  lOmg  unit  dose  tubes  and  are 
presented  in  an  Allufoil  bag  with  a 
cardboard  outer  container.  The 
transparent  tubes  will  also 
incorporate  tamper  evident  seals. 
The  shelf  life  of  the  product,  when 
stored  in  the  unopened  Allufoil 
bag,  will  be  extended  to  30  months 
at  temperatures  less  than  or  equal 
to  25°C.  The  new  NHS  prices  are 
£5.10  for  5mg  x  4  tubes  and  £6.50 
for  lOmg  x  4  tubes.  CP  Pharm- 
aceuticals Ltd.  Tel:  0978  66 1 26 1 . 


New  muscle  relaxant 


Mivacron  Injection  is  a  new  non 
depolarising  muscle  relaxant 
from  The  Wellcome  Foundation. 
Each  ampoule  of  Mivacron 
contains  2mg/ml  mivacurium  as 
mivacurium  chloride. 

Mivacurium  is  a  highly 
selective,  short-acting, 
non-depolarising  neuromuscular 
blocking  agent  with  a  fast 
recovery  profile.  It  is  used  as  an 
adjunct  to  general  anaesthesia  to 
relax  skeletal  muscles  and  to 
facilitate  tracheal  intubation  and 
mechanical  ventilation. 

Mivacron  will  be  available  in 
packs  of  5  x  5ml  ampoules 
(£14.28)  or  5  x  10ml  ampoules 


(£23.08).  The 
Foundation  Ltd. 
583151. 


Wellcome 
Tel:  0270 


Continued  from  p250 

immediately  or  prepared  under 
aseptic  conditions  and  stored 
between  2°C  and  8°C  for  no  more 
than  24  hours. 
Legal  category  POM 
Packs  5  x  5mg  capsules  (£64.99), 
50  x  5mg  capsules  (£649.90),  1  x 
5ml  ampoule  (£14.68)  and  10  x 
5ml  ampoule. 

Product  licence  number  5mg  in 

5ml  ampoules  PLO 10 1/0344, 5mg 
capsules  PLO 101/0345 


Chemist  &  Druggist  1 3FEBRUARY  1993 


254 


U  VI  STAT. 
THE  SUNCARE  BRAND 
WITH  THE  HIGH 
PHARMACIST 
PROTECTION  FACTOR. 


Can  a  suncare  brand  really 
Ffer  pharmacists  protection 
the  current  economic 
imate? 

If  it's  Uvistat  it  can.  In  fact 
e  believe  it  actively  contrib- 
es  to  a  pharmacist's  success. 

Its  growth,  we're  happy  to 
iy,  continues  unabated. 

Perhaps  it's  because  we 


distribute  Uvistat  exclusively 
to  pharmacies. 

Perhaps  it's  because  even 
our  higher  factor  products  now 
come  in  a  choice  of  formats  - 
both  creams  and  lotions. 

Or  perhaps  it's  because 
the  entire  Uvistat  range  is 
recognised  as  offering  un- 
paralleled protection  against 


UVA  as  well  as  UVB  (a  fact 
confirmed  by  the  new  4-Star 
UVA  rating  now  displayed  on 
all  Uvistat  packs). 

Whatever  the  reason,  we'll 
be  making  certain  of  contin- 
ued growth  with  a  £  1  mi  1 1  i  o  n 
package  of  advertising,  PR, 
special  extra  value  consumer 
packs,  samples  and  tailor- 


made  deals. 

This,  plus  the  fact  that 
Uvistat  are  the  suncare  experts, 
will  keep  the  customers  -  and 
your  profits  -  coming  in. 

Now  isn't  that  a  sunny 
prospect? 


UVISTAT 


YOUR  EXCLUSIVE  SUNCARE  BRAND 


%  WINDSOR  HEALTHCARE  LTD 


Counterpoints 


Unichem  move  into 
contact  lens  care 


In  an  innovative  move, 
Unichem  are  launching 
their  own  brand  of  soft 
contact  lens  care  solutions 
at  prices  which  undercut 
the  major  brands  by  about 
20  per  cent. 

The  launch  comes 
shortly  before  the 
Department  of  Trade  and 
Industry  is  due  to  publish 
the  findings  of  a 
Monopolies  Commission 
investigation  into  the 
supply  and  pricing  of  lens 
care  products.  The  two 
main  suppliers  are 
Allergan  and  Ciba. 

The  three  products  in 
the  range  are: 

•  Step  1  disinfecting 
solution  (250ml  £3.09) 

•  Step  2  rinsing  and 
neutralising  solution  (30  x 
15ml  £5.35) 

•  Lens  case  (£4.15). 
Each  pack  should  provide 
for  a  month's  supply. 

To  encourage  initial 
purchase  Unichem  have 
produced  a  consumer  trial 
pack  which  includes  all 
three  products  with  an 
introductory  rsp  of  £9.99, 
representing  a  £5  saving. 

Unichem  are  offering 
their  5,000  plus  pharmacy 
accounts  15  per  cent  off 
the  normal  trade  price  of 
the  trial  pack  with  a 
minimum  order  of  one 
case  (  10  packs  discounted 
to  £63.28  trade)  which  also 
doubles  up  as  a  display 
merchandiser. 

Stockists  will  be  entered 
onto  the  company's  0800 
Freephone  hotline,  and  the 
new  line  will  be  supported 
with  advertising  in  the 
consumer  and  women's 
Press.  A  window  poster  is 
available  to  stockists. 

Tony  Foreman,  deputy 
marketing  director  at 
Unichem,  says  soft  contact 
lens  wearers  make  up  75 
per  cent  of  users.  Latest 
figures  show  that  sales  of 
lens  care  products  are 
worth  £9.5  million  to 
pharmacy,  and  growing  at 
1 8  per  cent  a  year.  It  is 
predicted  that  there  will  be 
over  3  million  people 
wearing  lenses  by  1995. 

Unichem  are  aiming  to 
get  the  range  into  2,000 
pharmacies  initially,  and 
hoping  their 

recommendation  will  lock 
users  into  the  brand.  Mr 
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Foreman  says  the  range 
will  be  extended  into  the 
hard  lens  area  if  the  soft 


lens  lines  prove  successful. 
Unichem.  Tel:  081-391 
2323. 


Strong  support  for 
Oilatum 


Oilatum  is  being  supported 
by  a  £750,000  television 
and  press  campaign  plus  a 
competition  for 
pharmacists  and  assistants. 

The  press  advertisements 
will  appear  in  a  range  of 
national  newspapers  and 
will  coincide  with  250,000 
covermount  samples  on 
women's  magazines. 


Mystery  shoppers  will  be 
spying  on  pharmacists  and 
assistants  this  month. 
Those  that  recommend 
Oilatum  to  their 
customers  will  receive 
instant  gifts  and  the 
opportunity  to  win  a  trip 
to  Rome.  Intercare 
Products  Ltd.  Tel:  0734 
790345. 


Floral  additions  for 
Woods  of  Windsor 


The  Woods  of  Windsor 
1993  brochure  and  price 
list  is  now  available. 

Changes  to  the  range 
include  the 
discontinuation  of  the 
Honeysuckle  fragrance. 
New  products  added  to  the 
Peach  Blossom  range 
include  small  and  large 


Cow  &  Gate  cater  for  the  toddlers 
with  new  drinks  range 


lace  sachets  and  the  travel 
size  collection. 

A  new  luxury  pot  pourri 
range  is  available. 
Packaged  in  cellophane 
bags  and  available  in  eight 
fragrances,  they  retail  at 
£5.95  each. 

The  15ml  eau  de  parfum 
spray  (in  six  fragrances) 
has  been  gift  boxed  and 
retails  at  £3.50.  Woods  of 
Windsor  Ltd.  Tel:  0753 
855777. 


Cabot  ine 
bodycare 
additions 

Parfums  Gres  has  extended 
its  new  women's  fragrance 
Cabotine  with  the  addition 
of  a  bodycare  line. 

New  products  include: 
body  spray  (£18);  dusting 
powder  (£29);  perfumed 
deodorant  (£15). 
Muelhens.  Tel:  0372 
724711. 


Cow  &  Gate  are  entering  a 
new  market  sector  with 
the  introduction  of  a 
toddler  range  . 

The  first  products  are 
drinks  —  three  pure  juices 
(apple  and  blackcurrent, 
apple  and  pear,  apple  and 
orange),  two  yogourt 
drinks  (fruits  of  the  forest, 
pineapple),  and  a  chocolate 
flavoured  milky  drink  for 
daytime  use. 

They  are  aimed  at 
children  aged  one  to  four 
years,  to  help  bridge  the 
gap  between  babyfoods  and 
family  meals. 

All  are  free  from  added 
preservatives,  artificial 
colourings  and  gluten.  The 
fruit  juices  have  a  low  acid 
content  with  added 
vitamin  C  but  no  added 


sugar,  while  the 
milk-based  drinks  have 
added  essential  vitamins 
and  minerals  including 
iron  and  calcium. 

They  are  presented  in 
200ml  Tetrapaks  (£0.42) 
featuring  nursery  rhymes 
and  toys.  Stocks  will  be 
available  from  April. 

Cow  &  Gate  say  the 
toddler  market  is 
potentially  four  times 
larger  than  the  baby 
market,  with  toddlers 
accounting  for  about  5  per 
cent  of  the  population. 
The  company  is  trying  to 
address  the  problems 
parents  experience  with 
this  age  group  such  as 
food  fads  and  snacking. 

Toddlers  have  specific 
nutritional  needs  but  are 


often  given  inappropriate 
adult  foods  such  as 
squashes  which  contain 
artificial  additives. 

"The  range  is  just  the 
forerunner  to  other 
developements  in  this 
area,"  says  marketing 
director  Niall  Bowen. 

The  new  products  will 
be  backed  with  £1  million 
support  this  year  including 
advertising  on  the  radio 
and  in  specialist  babycare 
and  consumer  Press  from 
May  issues. 

There  will  be  sampling 
through  the  Cow  &  Gate 
touring  baby  centre  at 
shows  and  exhibitions,  and 
via  playgroups  and  health 
professionals. 

The  range  also  carries 
new  collect  and  save  "beat- 


tokens"  for  redemption 
against  items  in  the 
company's  Nursery 
Collection  catalogue.  Cross 
product  promotion  will  be 
carried  out  using  underlid 
leaflets  in  tins  of  infant 
milk  formula. 

Since  1981,  Cow  &  Gate 
have  been  part  of  the 
Dutch  company  Nutricia 
and  last  week  changed  the 
name  to  Cow  &  Gate 
Nutricia  Ltd.  The 
dedicated  pharmacy  sales 
force  remains  unchanged, 
but  the  clinical  and 
medical  sales  forces  hve 
been  amalgamated  into  a 
professional  sales  force 
detailing  both  Cow  &  Gate 
and  Nutricia's  clinical 
products.  Cow  &  Gate  Ltd. 
Tel  0225  768381. 
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itatioa  Canesten  10%  VC  is 
ile  as  a  single  pre-filled 
itor  containing  5g  of  10% 
nazole  vaginal  cream. 
en  I  is  available  as  a  single 
1  tablet  containing  500mg 
nazole  and  an  applicator  in 
to  place  the  tablet  for 
on.  Uses  Candidal 
is.  Dosage  and 
miration  Canesten  10% 
dulls  Insert  the  contents  of 
■  filled  applicator 
ginally,  preferably  at  night. 
tn  1,  Adults  Place  the 
en  1  vaginal  tablet  in  the 
.tor,  and  insert 
ginally,  preferably  at  night. 
n  Since  both  of  these 
ts  are  used  with  an 
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ioos  Hypersensitivity  to 
azole.  Side-Effects  Rarely 
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lately  after  inserting  the 
Hypersensitivity  reaction 
cur  Use  in  Pregnancy  In 
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ec  ring  pregnancy  extra  care 
oi  :>e  taken  when  using  the 
ipl  or  to  prevent  the 
)ss  ty  of  mechanical  trauma, 
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ter  estion.  Pharmaceutical 
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Ba  ole,  December  1992. 

Re  ;red  trademark  of 
ayei  .  Bayer  and  (-*•«*:  are 
ade  ks  of  Bayer  AG  . 

iyer 

3f  a   ■  copy  of  the 
rofe:  kal  Guide,  contact: 
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traw   y  Hill,  Newbury, 
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IF  IT'S  THRUSH, 
RECOMMEND  CANESTEN 


Following  its  introduction,  Canesten  has  become  one  of  the 
most  successful  OTC  brands  ever. 

It  is  available  either  as  vaginal  cream  or  vaginal  tablet/ 
pessary,  which  gives  your  customers  the  choice  of  two 
presentations  of  the  same  effective  treatment  (over  90%  of 
all  women  successfully  treated  with  a  single  dose1,2). 

This  success  further  reinforces  Canesten's  position  as  the 
unchallenged  market  leader,  both  as  a  prescription  and  OTC 
therapy.  And,  given  the  reception  of  Canesten  by  your 
customers,  it  contributes  to  your  success  as  well. 

We  at  Bayer  shall  continue  to  support  you  with  heavy 
investment  in  advertising  and  a  complete  range  of  educational 
materials  for  consumers  and  your  staff.  To  make  sure  Canesten 
stays  ahead  of  the  field,  we  are  rolling  out  Canesten  TV 
advertising  in  many  more  regions  and  stepping  up  advertising 
in  women's  journals. 

Please  make  sure  your  stock  is  at  an  adequate  level;  and 
contact  us  for  a  copy  of  the  comprehensive  Professional  Guide 
and  other  educational  materials. 

Canesteii 

clotrimazole 


Viva  makes 
personal  care  debut 


Viva  Consumer  Products 
makes  its  debut  in  the 
cosmetics  market  with  the 
launch  of  the  Viva  range  of 
electrical  personal  care 
products. 

Headed  by  two  former 
Mountain  Breeze 
employees,  Richard  Hobbs 
and  Ann-Marie  Thompson, 
the  company  is  launching 
a  range  of  five  skin  and 
bodycare  products. 

Dermacleanse  (£14.99) 
is  an  electrical  suction 
appliance  to  deep  cleanse 
skin.  Two  suction  cups  will 
ease  particles  of  grime 
gently  from  pores.  Skin  is 
then  polished  with  the 
cleansing  brush.  The 
appliance  also  comes  with 


massager  and  exfoliator 
attachments. 

Skin  Rejuvenator 
(£19.99)  is  a  massager  for 
face  and  body,  said  to 
make  moisturising  more 
effective.  The  dispenser  is 
filled  with  moisturiser, 
body  lotion  or 
anti-cellulite  cream,  then 
gently  massaged  into  the 
skin.  Additional  dispensers 
are  available  (£3.99  each), 
enabling  use  of  several 
different  creams  without 
the  need  to  clean  out  the 
cartridge  each  time. 

Dermatherm  (£69.99)  is 
a  sophisticated  facial 
hydrating  system,  which 
claims  to  hydrate  the 
deeper  layers  of  the  skin, 


Colgate  brush  up  their 
range 


Colgate  are  investing  in 
their  range  of 
toothbrushes  with  the 
introduction  of  a  new 
co-ordinated  pack  design 
across  the  range  and  an 
extended  choice  of  brush 
heads  and  brush  handle 
sizes. 

The  new  packaging  will 
integrate  the  whole  range, 
say  Colgate-Palmolive,  and 
the  Colgate  brand  name 
will  be  emphasised 
on-pack. 

Colour  coding  has  been 
introduced  for  the 


different  bristle  textures: 
blue  for  medium,  lilac  for 
soft  and  green  for  the 
children's  range. 

The  handle  on  the  adult 
Diamond  Head  brushes 
has  been  made  more 
angular  and  the  choice  of  a 
compact  head  brush  has 
been  added. 

To  support  the  relaunch 
of  the  brushes  the  Colgate 
Diamond  Head  brush  will 
be  advertised  on  television 
from  April. 

Colgate-Palmolive  Ltd. 
Tel:  0483  302222. 


—  BATH— . 

salts 


'"'A*ING  HATH 


Radian-B  Mineral  Bath  has  been  repackaged,  with  a  taller, 
slimmer  bottle  and  easier  to  grip  pack.  The  cap  now  features 
a  built-in  single  dosage  measure  to  ensure  that  the  correct 
amount  of  product  is  used.  There  is  no  change  to  retail 
prices.  Fisons  Consumer  Health.  Tel:  0509  611001 


increasing  moisture 
content  by  35  per  cent.  It 
will  increase  firmness  and 
smooth  away  fine  lines,  say 
Viva. 

A  heat  activated  facial 
mask  is  applied  to  the  face, 
through  which  heat 
activated  creams  are  able 
to  pass  into  the  deeper 
layers  of  the  skin.  The 
process  takes  around  15-20 
minutes. 

The  kit  comprises  the 
heat  activated  mask  with  a 
ten-step  control  switch, 
ten  hydrating  facial  towels, 
cleanser,  Thermolifting 
emulsion  and  facial  cream. 

The  Viva  Portable 
Depilator  (£10.99)  claims 
to  be  gentle  on  the  skin, 
removing  a  smaller 
amount  of  hair  at  a  time 
than  conventional 
depilators.  It  is  battery 
operated  and  will  remove 
hairs  as  short  as  0.5mm. 

The  Aromatherapy  Body 
Massager  (£29.99)  is  a 
deep  heat  treatment.  Used 
in  conjunction  with  a 
range  of  eight 
aromatherapy  oils,  it 
comes  with  a  choice  of 
four  massage  applicators 
for  different  areas  of  the 
body.  Viva  Consumer 
Products  Ltd.  Tel:  0695 
556262. 


New  face 
of 

Actibrush 

Colgate  Actibrush  has  been 
given  a  new  look  with 
redesigned  packaging. 

The  Colgate  logo 
remains  prominently 
positioned,  with  the 
Actibrush  name  running 
vertically  across  the  pack. 
The  words  "keeps  working 
for  up  to  12  hours"  are  on 
the  front  of  the  pack. 
Colgate-Palmolive  Ltd. 
Tel:  0483  302222. 

Givenchy 

protection 

offer 

Cocooning  Skincare  is  a 
special  Winter  offer  from 
Swisscare  Pour  Givenchy. 

A  trio  of  products  to 
protect  skin  from  the 
elements  have  been 
selected:  Exact  Eye  &  Lip 
Contour,  Protective  Day 
Care  and  a  Nutritive  Care 
(£34).  The  offer  runs  from 
March  22  until  April  17. 
Parfums  Givenchy.  Tel: 
0932  245111. 
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Sugar-free  gum  for 
Ernest  Jackson 


Ernest  Jackson  have 
introduced  sugar-free 
dental  gum  to  their 
portfolio. 

The  dental  gum 
contains  the  natural 
sweetener  xylitol  and  has 
less  than  1.5  calories  per 
piece.  Ernest  Jackson 


recommend  chewing  one 
or  two  pieces  for  ten 
minutes  after  food. 

Spearmint  flavoured, 
the  gums  comes  in  packs 
of  20  pieces  (£0.75)  and  in 
display  outers  of  12 
(£5.63).  Ernest  Jackson 
Ltd.  Tel:  0363  772251. 


Tampax  on  TV 


"It's  my  life"  is  the  new 
up-beat  television 
campaign  for  Tampax,  the 
first  in  two  years. 

Using  the  chart  hit  "It's 
my  life"  the  advertisement 
features  different  young 
women  in  various  lifestyle 


scenarios. 

The  first  burst  of  the 
campaign  runs  until  the 
end  of  March  and  the 
second  eight-week 
showing  begins  in  Julv. 
Tambrands  Ltd.  Tel:  0705 
474141. 


AAH  Pharmaceuticals  have  brought  their  Family  Health 
range  up  to  date  with  new  packaging.  Introduced  ten  years 
ago,  the  updated  range  features  new  graphics.  Further 
additions  to  the  range  are  planned,  say  AAH 
Pharmaceuticals.  Tel:  0928  717070 
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Charwell? 
Yes,  Isogel, 
I  swear 
*  ,*     by  it. 


Migrateve 

r- 

Aludrox 


Isogel 


Natural  Fibre  Drink  j 
ijor  Bowel  Regularity 


liiil'J'Jiihi 

10 

CONTAINS  NICOTINE 

Natural  Fibre  Drlnh  'W 
Lt'ii  Down  I  Regularity  f 


And  so  do  thousands  of 
others,  every  day.  Isogel  is 
effective  in  stabalising  the 
bowel  in  cases  of  diarrhoea, 
constipation  and  Irritable 
Bowel  Syndrome  -  a 
condition  suffered  by  a 
third  of  all  adults. 

With  a  40%  cost  saving  for 
your  customers,  a  long 
history  of  prescribing  and 
pharmacy  recommendation, 
Isogel  continues  to  be  a 
firm  favourite. 

Effective  products  and 
effective  marketing  -  that's 
why  Charwell  brands  make 
profits  for  you. 


CHARWELL 

CARE  FOR  YOUR 
CUSTOMERS 

PROFIT  FOR  YOU 


The  complete  Charwell  range  is  available  from  your  wholesaler.  For  more  information  telephone  or  write  to  Charwell  Pharmaceuticals  Ltd, 
Charwell  House,  Wilsom  Road,  Alton,  Hampshire  GU34  2TJ  Tel:  (0420)84801  Fax:  (0420)  89376 


Sleek  addition  to 
Philips  Ladyshave 


The  Philips  Ladyshave 
range  has  been  extended 
with  an  additional  Wet  & 
Dry  battery  operated 
model,  HP2704,  retailing 
at  £14.95. 

The  third  model  in 
Philips'  Wet  &  Dry  range, 
the  shaver  can  be  used  in 
the  bath  or  shower. 
Packaged  in  blue  and 
white,  it  comes  with  a 
protection  cap  and 
cleaning  brush  and 
operates  on  two  AA 
batteries.  Philips  DAP. 
Tel:  081-689  2166. 


Healthy 
support 

Zyma  are  supporting  their 
brands  Mu-Cron,  Bradosol 
and  Do-Do  this  Winter 
with  new  advertising. 

Mu-Cron  will  be 
promoted  with  a  £1.1 
million  television 
campaign.  PoS  material  to 
complement  the  campaign 
will  be  available. 

Bradosol  lozenges  will 
be  supported  with  a 
£550,000  Press  campaign 
in  national  newspapers 
until  the  end  of  March. 

A  £500.000  Press 
campaign  will  support 
Do-Do  linctus  and  tablets. 
Zyma  Ltd.  Tel:  0306 
742800. 


Agfa  D&P 
for  free 

Agfa  are  running  a  free 
D&P  promotion  for  the 
month  of  March. 

Dealers  buying  a  special 
Agfachrome  dispenser 
receive  100  free  processing 
envelopes.  This  means  free 
processing  for  all  the 
RS100  Plus  slide  films  in 
the  dispenser. 

The  offer  is  worth 
£46.50  to  the  consumer, 
say  Agfa. 

The  special  dispenser  is 
small  enough  to  stand  on 
the  counter  and  comes 
with  a  header  card 
displaying  the  offer. 
Agfa-Gevaert  Ltd.  Tel: 
081-2314330. 


Sensitive  addition  to 
Clarins  suncare 


Happy  Birthday 
L'Aimant! 


Sensitive  areas  need  extra 
attention  when  exposed  to 
the  sun,  so  Clarins  have 
introduced  Sun  Block 
Stick  SPF15  (£8).  It  is 
designed  as  a  top-up 
protection  for  delicate 
areas  of  the  body  such  as 
lips,  nose,  tops  of  ears  and 
around  the  eyes. 

A  light,  transparent 
cream  formulation  in  a 
stick  presentation,  it 


comes  with  a  handy 
attachable  cord  so  you  can 
hang  the  tube  around  your 
neck. 

It  contains  UVB  and  UVA 
filters,  sesame  oil,  rice 
bran  oil,  vitamin  E  and  A, 
shea  butter  and  licorice.  It 
should  be  used  as  a  top-up 
to  your  regular  sun 
protection  product,  say 
Clarins.  Tel:  071-629' 
2979. 


LAimant  is  celebrating  its 
65th  birthday  this  year.  To 
mark  the  occasion,  Coty 
are  offering  free  gifts  with 
the  fragrance. 

With  every  50ml  parfum 
de  toilette  spray  (£9.95) 
consumers  will  get  a  pink 
silk  scarf.  With  30ml 
bottles  (£7.50)  customers 
get  a  bouquest  of  fresh 
fresias  and  irises  and  with 
the  15ml  spray  (£4.50)  a 


box  of  Belgian  chocolates. 

Each  promotional  pack 
includes  a  card  to  be 
completed  and  returned. 
The  gift  will  be  returned  to 
the  consumer  by  post. 

Free  merchandising 
units  and  showcards, 
featuring  a  photograph  of 
the  gifts,  are  available  to 
retailers.  Beauty 
International.  Tel:  0491 
33333. 


Free 

Swains 

monopod 

Swains  are  offering 
pharmacists  a  monopod 
and  a  tripod  for  the 
normal  price  of  the  tripod. 

The  Clubman 
Companion  photo/video 
tripod  (£39.99)  and 
monopod  are  banded 
together  for  the  offer, 
retailing  at  £39.99.  Swains 
Intl.  Tel:  0485  533393. 


HOFELS 
GARLIC  PEARLES 

SO  GOOD,  WE  HAVE 
TO  HAVE  A  LICENCE 
TO  SELL  THEM 

-  Hofels  is  your  fastest  selling  range  of  garlic 
pearles,  growing  40%  year-on-year.  * 

-  Heavyweight  'mime'  TV  campaign  rolling  out 
from  January  -  increasing  demand  in  your  area. 

-  £1  million  of  National  Press  and  Magazine 
advertising,  PR  and  in-store  merchandising 
support. 

-  Stock  up  now  and  recommend  Hofels  -  the 
brand  leader  that's  licensed  to  sell. 

ONE-A-DAY 
GARLIC  PEARLES 

TOO  GOOD  FOR  WORDS 


'  Nielsen 
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CHEMTEC  SYSTEMS 
LIMITED 


The  COMPLETE  cure  for  all  your  computer  problems. 


SPECIAL  WINTER  WARMER 
OFFERS  NOW  ON!!! 


CHEMTEC  SYSTEMS  LIMITED 

"Special  offers" 

for 

FEBRUARY 

Option  ONE 

Olivetti  286  Computer  with  40  Mega  Byte  Hard  Disk 
VGA  Colour  Monitor 
Panasonic  1 1 70  Printer 

The  verv  latest  Alchemist  3000  Software 

*P1  Ann 

or 

for  £1 87  and  33  monthly  payments  of  £62.37 

Option  TWO 

Olivetti  286  Computer  with  40  Mega  Byte  Hard  Disk 
VGA  Colour  Monitor 
Oki  Microline  320  Printer 

The  very  latest  Alchemist  3000  Software 

£1 ,950 

or 

for  £203  and  33  monthly  payments  of  £67.57* 

All  above  amounts  exclude  VAT  *Part  of  this  offer  is  for  a  leasing  agreement  and  is  subject 

to  status.  The  offer  is  subject  to  availability. 

A  full  range  of  systems  (with  386  &  486  computers)  is  available. 
Multi-user  systems  for  very  busy  dispensaries  also  available. 
We  can  arrange  Free,  no  obligation  demonstrations  in  your  pharmacy. 

Please  ring  for  full  details  and  a  brochure 

STOCK  &  DISPLAY 

NOW! 


14  pocks  for 

Recast  of  12 

•  National  Advertising 
Continues  Until  April 

•  Free  Counter  Display 
Units  and  Leaflets 
Available 


Product 

Pack 
Quantity 

Trade 
Price 
(ex.  VAT) 

RSP 

Order 
Quantity 
(in  packs) 

RAPPELL 
90  ML 

12 

2.79 

4.69 

APPELL 


FOR  THE 
FIRST  TIME 
THE  MESSAGE 
TO  HEADLICE 

IS  CLEAR 


\ 


Sprav-oi/  immuM, 
/"»<"  banlui- 


HEAD 
LOUSE 


1 


HEAD 


HEAD 


\ 


j  J  Tick  box  for  Leaflets 

|    )  Tick  box  for  Display  Units 


Pharmacy  Name: 
Address:  


Wholesalers  Name: 
Address:  


Account  No: 


Return  to:  Department  D.  R.  Charwell  Pharmaceuticals  Charwell 


House  Wilsom  Road  Alton  Hants.  GU34  2TJ 


•  New  high-fashion  range  reflects  latest  trends. 

•  Outstanding  quality  and  choice. 
Colour  co-ordinated  cards  for  clear  range 

identification. 


A  new  look 


?ver\ 


New,  modern,  high  profile  identity. 
Exciting  new  flexible  mesh  display  system. 
Choice  of  headers  and  planagrams. 
•  Dramatic  new  advertising. 
High  impact  double  pages  in 
heading  women's  magazines. 


;   V  ■     •  Trade  Direct.  Profit  from 

^Hr    Laughtons  excellent  new  (  ustomer 
\  r      Care  Programme. 

•  Preferential  terms,  improved  margins. 
•  Increased  stock  turn  through  effective 
range  management. 

•  Exciting  new  product  development. 

•  Dedicated  POS  and  display  units. 

•  Guaranteed  delivery  within  three  working 
days  upon  receipt  of  order. 


LADYJAYNE  APPROVED  DISTRIBUTORS 


AAH  Pharmaceuticals  Ltd.  — 
Aberdeen  Chemist  Sundries 
Cory  Bros  Ltd.   


Crosskills  (P.E.)  Ltd.  

Dolphin  Munday  Sundries  Ltd.   

EMT  (East  Midland  Toiletries)  Ltd. 

Estchem  Wholesale  Supplies  

George  Mitchell  &  Co  Ltd.  

Greenheys-Weenytot  Ltd.  

KSM  Distributors  Ltd.   

Kenpen  Sundries   


-Warrington 
—  Aberdeen 
-London  N3 

 Norwich 

 Stroud 


■Nottingham 
-Manchester 
—  Newcastle 
 Preston 


AAKES  HEADS  TURN 


Bangor,  County  Down 

 Wolverhampton 

 Tunbridge  Wells 

 Manchester 

 Aberdeen 

 Rom  lord 

Roundhay  Wholesale  Sundries  Ltd.   Leeds 

 London  SW18 

 London  N17 

 National 


Kingfisher  Sales  Co.  

McEwans  Chemist  Sundries 
Norscot  Pharmaceuticals - 
Dennis  E  Riches   


Sherlock  Bros   

Silkgrange  Ltd.  

UniChem  PLC   

LAUGHTON 

Customer  Care  Department 
Laughton  &  Sons  Ltd, 
Warstock  Road,  Birmingham  B14  4RT. 
Telephone:  021  436  6633 


On  TV  Next  Week 


Zyma 
adds 
Savlon 
]unm 


Zyma  Healthcare  are 
extending  their  Savlon 
range  with  the  addition  of 
Savlon  Junior,  a 
ready-to-use,  clear 
antiseptic  liquid. 

Savlon  Junior 
(115ml,£1.49),  containing 
chlorhexidine  gluconate 
0.45  per  cent,  should  be 
used  undiluted  for  the 
cleaning  and  disinfection 
of  minor  wounds,  cuts 
grazes  and  minor 
abrasions. 

Savlon  Junior  is  to  be 
targeted  specifically  at 


READY  TO  USE 


mothers  of  pre  or  primary 
school  age  children.  The 
packaging  carries  the 
Savlon  logo  and  distinctive 
blue  colouring  but  the 
typeface  used  for  "Junior" 
indicates  the  product's 
positioning  and  relevance. 
The  launch  of  Savlon 


Junior  will  be  supported  by 
a  "substantial"  advertising 
campaign  in  the  women's 
Press.  A  full  range  of  point 
of  sale  material  will  be 
available  along  with 
counter  units.  Zyma 
Healthcare.  Tel:'0306 
742800. 


Future  bright  for  supplements 
say  Seven  Seas 


The  consumer  who  shapes 
the  health  supplement 
market  and  will  influence 
its  future  success  and 
direction  is  a  woman  aged 
between  35  and  65,  most 
likely  over  50. 

More  sophisticated  and 
well-read  than  previous 
generations,  she  will  have 
money  and  time  to  spend 
on  leisure  and  pleasure. 
She  expects  to  live  a  full 
and  busy  life  and  to  look 
and  feel  good  enough  to 
enjoy  it. 

This  profile  of  who  buys 
health  supplements  is 
outlined  in  Seven  Seas' 
third  Healthy  Focus 
market  report,  subtitled 
"The  Third  Age". 

The  company  paints  a 
positive  picture  of  the 
market,  quoting  growth  of 
12  per  cent  in  1992  despite 
the  recession.  About  a 
third  of  UK  women  take  a 


supplement,  they  say,  but 
in  America  the  figure  is 
nearer  50  per  cent 
indicating  room  for 
growth. 

The  report  identifies 
three  factors  fuelling  this 
market  growth,  predicting 
that  these  will  lead 
supplements  on  an  upward 
sales  curve  well  into  the 
next  century. 

Firstly,  the  continuing 
trend  towards  natural 
supplements  is  quoted. 
Fish  oils  maintained  their 
number  one  position  in 
this  market  with  sales 
valued  at  £59  million. 
Garlic  and  evening 
primrose  oil  together 
added  sales  worth  £51m 
and  the  latter  saw  an  80 
per  cent  increase  in  value 
over  the  year. 

The  second  important 
influence  is  scientific 
endorsement.  As  the 


weight  of  evidence  has 
accumulated,  consumers 
have  gained  confidence  in 
the  effectiveness  of  health 
supplements. 

The  third  factor  behind 
the  market's  success  is  the 
growing  number  of  people 
in  the  so-called  third  age. 
This  refers  to  people  in 
that  stage  of  life  when  the 
mortgage  is  paid  and  the 
children  have  left  home. 
They  have  more  time  and 
money  to  spend  on  leisure 
and  are  a  powerful 
influence  on  the  British 
economy,  says  the  report. 

Currently  representing 
26  per  cent  of  the 
population,  by  the  year 
2021  they  will  account  for 
31  per  cent  of  all  Britons. 

Tom  Hardman,  director 
of  marketing  at  Seven  Seas 
says  that  the  publication  of 
this  report  "acts  as  an 
important  marker  to  the 
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Peaudouce: 

C4,  GMTV 

Rapeze: 

A,  LWT,  CAR, 

Remegel: 

GMTV 

Sanatogen  vitamins: 

G,  Y,  C,  A,  HTV,  W,  LWT,  CAR 

Sanatogen  cod  liver  oil: 

G,  Y,  C,  A.  HTV,  W,  LWT,  CAR 

Seven  Seas  cod  liver  oil: 

All  areas 

Slim  Fast: 

All  areas 

Timotei: 

All  areas 

Vaseline  Derma  Care: 

All  areas 

Veno's: 

All  areas 

Wrigley's  Extra  &  Orbit: 

All  areas 

vigorous  progress  of  health 
supplements  and  a  clear 
indicator  of  trends." 

For  the  future,  Seven 
Seas  say  they  will  be 
launching  antioxidant 
products  with  the  first  on 
the  market  over  the  next 
couple  of  months.  More 
are  expected  to  follow.  "We 
see  this  as  the  market  for 
the  future,"  says  Mr 
Hardman.  "but  it  must  be 


handled  responsibly 
without  overclaims." 

Following  folic  acid 
advice  to  women  wishing 
to  become  pregnant,  Seven 
Seas  are  reformulating  all 
their  B  vitamin  products 
with  400mcg  of  folic  acid 
rather  than  the  current 
300mcg.  They  will  be 
relabelled  to  this  effect. 
Seven  Seas  Health  Care 
Ltd.  Tel:  0482  75234. 


Keep  your  Strepsils  and  Karvol  units  on  display! 

THE     MYSTERY     SHOPPER'S     IN     YOUR    TOWN     FOR    ANOTHER     8  WEEKS! 


Here  for  the  second  week' 
The  Mystery  Shopper  is 
back  by  popular  demand  and 
(  rookes  Healthcare  have  pleasure 
in  announcing  this  week's  £73 
cash  prize  winners   Sponsored  by 
leading  coldcare  brands  Strepsils 
and  Karvol,  the  competition 
includes  an  overall  £5>000  cash 
bonanza  draw  which  will  take- 
place  once  all  ren  week's  winners 
have  been  chosen  for  ii   So  watch 
this  space  -  and  keep  your  dis- 
play units  fully  stocked  It  could 
be  you  next  time  round  as  there 
are  eight  more  weeks  still  to  go\ 


•  D.J  Speed,  The  Square,  Mynydd 
[sa,  Mold 

•  A  Berry  Ltd  .  Severn  Chemist, 
Leicester 

•  Bhavna  Mistry,  Aberdale 
Pharmacy,  Leicester 

•  Mr  Everitt,  The  Pharmacy,  (  astle 
Gresley,  Burton-on -Trent 

•  Mr  Wheeler,  Williams  and 
Wheeler  Ltd,  Taibach,  Port  Talbot 

•  )  Dicomidis,  Pearns  Chemist, 
Gurnos,  Merchyr  Tydhl 

•  Mr  Brace,  AR  &  MCM  Brace, 
Dawlish,  Devon 

•  Mr  Ii  M  Hawkins,  Elm  Tree 
Pharmacy,  Radscock,  Bath 


•  Miss  Rudngues,  North  Road 
Pharmacy,  Maindy,  Cardifl 

•  Salim  Patel,  Marchant  Pharmacy, 

Gloucester 

•Mr  M  Daya,  Medway  Pharmacy, 
Perivale,  Middlesex 

•  Mr  P  Davis.  Bookham  Pharmacy, 
Great  Boockham,  Surrey 

•  |  Malde,  Kanan  Ltd.,  Fulham 
Road,  London 

•  Mr  M  J  Mistry,  Trinity  Road, 
Sheer ness,  Kent 

•PA  Langford,  Ferris  Chemist, 
Headcorn,  Ashford,  Kent 

•  Mr  Patel,  Perrucare  Pharma<  \ , 

Sydenham,  London 


•  Mr  V  Patel,  Vantage  C  hemist, 
Catf'ord,  London 

•  Mr  (   Gosrani,  Green  Cross  Ltd., 

Lore  Street,  London 

•  R  D.Bell,  (  rumlin  Road, 
Belfast 


•  M  McVeigh,  J.A.  McMichael 
Ltd.,  Ballycastle,  Co.  Antrim 

•  W  MoffettLtd  ,  Coleraine,  Co 
Londonderry 

•  Ian  Gabble,  Dromara  Pharmacy, 
Dromara,  Northern  Ireland 


MYSTERY 
SHOPPER 
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The  cuddly  bear 
who  turns  coughs  into  cash! 


Counter  unit  with  supporting  Point 

of  Sale  display. 

Superb  Free  Prize  Draw  unit  available 
See  your  Whitehall  Laboratories 

Territory  Manager  for  details. 


For  Chesty 
Coughs 


Look  out  for  the  Mystery 
Cougher! 

Display  Robitussin  Point  of 
Sale  and  you  could  Win  £20  and 
Robi  the  Bear 


No  Drowsiness 

Sugar  Free 


No  Drowsiness 
Sugar  Free 


Robitussin 

Junior 

For  Persistent 
Coughs 


No  Drowsiness 
Sugar  Free 


MYSTERY 


No  Drowsiness  Cough  Medicines 


Whitehall  Laboratories  Ltd,  22/24  Torrington  Place,  London  WCIE  7HJ.  Sales  Hotline:  071-636  8080 

tobitussin  Chesty  Cough  Medicine  per  5ml  dose  contains:  Guaiphenesin  lOOmg  Robitussin  Chesty  Cough  with  Congestion  Medicine  per  Sml  dose  contains  Guaiphenesin  lOOmg.  Pseudoephednne  Hydrochloride  30mg 
lobitussin  Dry  Cough  Medicine  per  5ml  dose  contains  Dextromethorphan  Hydrobromide  7.5mg     Robitussin  Junior  Cough  Medicine  per  Sml  dose  contains  Dextromethorphan  Hydrobromide  3  75mg 

:urther  information  is  available  on  request  from  Whitehall  Laboratories.  *Trade  Mark 


Whitehall 

LABORATORIES 


This  54  year  old  lady  says  she  has  a  chest 
infection,,  and  a  tickly  cough  is  keeping  her 
awake  at  night.  She  has  just  popped  in  on 
the  way  to  chapel  to  ask  you  to  recommend 
a  cough  mixture.  She  says  she  has  been 
taking  chlorpropamide  for  a  couple  of 
months.  She  doesn't  smoke. 


penicillin  such  as  amoxycillin  or, 
if  there  is  a  history  of  penicillin 
allergy,  erythromycin,  are 
obvious  choices.  Check  that  no 
other  antibiotics  have  been 
tried  and  have  failed  previously. 
2.  Some  cough  mixtures  contain 
alcohol,  which  strict  Methodists 
do  not  take.  Although  the 
amount  in  a  single  dose  is  quite 
low  and  unlikely  to  cause 
hypoglycaemia  in  people  with 
diabetes  (particularly 
non-insulin  dependent 
diabetes),  it  may  be  enough  to 
interact  with  chlorpropamide 
and  provoke  uncomfortable 
flushing  in  susceptible 
individuals. 

Medicines  containing  sugar 
should  be  avoided  because  they 
increase  calorie  intake 
unnecessarily.  Salicylates  should 
also  be  avoided  because  high 
doses  enhance  hypoglycaemia. 
Again,  this  is  a  largely 
theoretical  risk  as  far  as 
everyday  use  is  concerned  but 
safer  antipyretics  (paracetamol 
or  ibuprofen)  are  equally 
effective. 

A  final  problem  with  cough 
remedies  is  that  they  are  largely 


1.  Is  trimethoprim  an 
appropriate  choice?  If  not,  can 
you  suggest  an  alternative? 

2.  What  problems  might  arise 
with  some  cough  mixtures  and 
other  cold  remedies? 

3.  Suggest  an  alternative  to  a 
cough  mixture. 

4.  Would  you  make  any  other 
changes  to  her  drug  treatment? 


1.  In  theory,  trimethoprim  may 
enhance  the  hypoglycaemic 
effect  of  chlorpropamide.  The 
combination  should  therefore 
be  avoided  and  an  alternative 
used  —  a  broad  spectrum 
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ineffective  at  suppressing 
cough.  If  this  lady  insists  on 
having  a  cough  mixture, 
sugar-free  pholcodine  linctus  is 
the  best  choice. 

3.  Sucking  lozenges  may  soothe 
a  tickly  throat  for  long  enough 
to  get  off  to  sleep,  but  make 
sure  they  are  sugar-free. 
Inflammation  may  be  adding  to 
the  cough,  so  ibuprofen  is 
preferable  to  paracetamol. 


4.  Dry  persistent  cough  is  a 
well-known  adverse  effect  of 
captopril  which  may  occur  at 
any  time.  However,  it  is  often 
not  so  bad  that  treatment  must 
be  stopped.  In  this  case  the 
cough  is  probably  unrelated  to 
captopril,  so  it  is  prudent  to 
wait  and  see  how  the  cough 
responds  to  treatment  and 
whether  it  clears  with  the  chest 
infection. 


The  return  of  an  old  family  favourite 

New  formulation  as  an  ointment  and  new  eye  drops 
Treats  conjunctivitis,  blepharitis  and  minor  eye 
infections  50%  on  cost  profit  plus  w/s  discount 

Pharmacy  Only  guaranteed 
Available  from  your  Wholesaler 


Typharm  Limited,  14  Parkstone  Road,  Poole,  Dorset  BH15  2PG 
Telephone:  0202  666626  Fax:  0202  666309 


Three  new  profit  opportunities 
from  your  wholesaler 


remence 


One -a-rfuy  Vitamin  c  Mineral 
Capsules  fo)  Menstruating  Women 


enopace 

One-a-day  Vitamin  cr  Mineral  Capsules 
jm  during  mill  aftei  the  Menopause 

Osteocare" 

Synergistic  I  riple  Calciiun  tablets  with 
Magnesium,  zinc  mid  vitamin  I) 


Now  available  through  all  major 

pharmaceutical  wholesalers, 

including 

AAH,  NUMARK  and  UNICHEM 
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You'll  be  seeing  a  great 
deal  of  Diclomax  Retard 


PRESCRIBING  INFORMATION 
Presentation: 

Opaque  white  capsules  containing 
lOOmg  diclofenac  sodium  in  a  modified 
release  formulation,  manufactured  using 
the  Diffucap®  process. 
Indications: 

Adults:  Rheumatoid  arthntis; 
osteoarthntis;  low  back  pain;  acute 
musculoskeletal  disorders  and  trauma 
such  as  penarthritis,  tendinitis, 
tenosynovitis,  bursitis,  ankylosing 
spondylitis,  control  of  pain  and 
nflammation  in  orthopaedic,  dental 
and  other  minor  surgery.  Not  suitable 
for  children. 
Dosage: 

One  I  OOmg  capsule  daily,  preferably 

th  or  after  food.  Non-steroidal  anti- 
nflammatory  drugs  should  be  used 
with  particular  caution  in  elderly 
patients,  and  the  lowest  effective 
dose  used. 
Contra-indications: 
Known  sensitivity  to  diclofenac 
sodium,  peptic  ulcer  or 
astro-intestinal  bleeding,  asthmatic 
patients  in  whom  attacks  of  asthma, 
urticaria  or  acute  rhinitis  are 
precipitated  by  aspinn  or  other  non- 
steroidal anti-inflammatory  agents. 
Precautions: 

Patients  with  a  history  of  severe  renal, 
cardiac  or  hepatic  impairment,  gastro- 
intestinal disease,  bleeding  diathesis  and 
the  elderly  should  be  kept  under  close 
surveillance.  Porphyria.  Pregnancy  and 
actation.  Co-administration  with  lithium, 
digoxin,  anti-coagulants,  cyclosporin 
methotrexate, 

potassium-sparing  diuretics  or  other 
non-steroidal  anti-inflammatory  drugs. 
Side-effects: 

Occasionally  reported:  epigastric  pain; 
other  gastro-intestinal  disorders, 
headache,  dizziness,  vertigo,  rashes  or 
skin  eruptions  and  elevation  of  serum 
aminotransferase  enzymes. 
Legal  category: 
POM. 

Product  licence  number: 

4408/00 1 7. 

Product  licence  holder: 

Thames  Laboratories  Ltd,  Abbey  Road, 
Wrexham  Industrial  Estate,  Wrexham, 
pwyd  LLI3  9PW. 
Basic  NHS  cost: 

£9.36  per  blister  pack  of  28  capsules. 
Date  of  preparation:  December  1992. 
p  Diffucap  is  a  registered  trademark  of 
Eurand  Intl.  SpA.  Further  information  is 
ivailable  from  Parke-Davis  Research 
-aboratories,  Lambert  Court,  Chestnut 
Avenue.  Eastleigh,  Hampshire  SOS  3ZQ 
Telephone  (0703)  620500. 
'Trademark 

p  Parke-Davis  Research  Laboratories 
1992. 

\530-UK-jan93 


PARKE-DAVIS  S^g^s 


New  Diclomax  Retard  is  being  heavily 
promoted  nationally  to  GPs  by  Parke-Davis,  both 
in  the  medical  press  and  via  two  field  forces. 

So  from  now,  GPs  all  over  Britain  will  be 
prescribing  Diclomax  Retard. 

Be  prepared,  talk  to  your  local  representative 
about  deals  now  available. 

ONCE  DAILY 

iclomax  Retard 

Diclofenac  sodium  I  OOmg  modified  release 


Are  you  ready 

to  be  weaned 
onto  our 

follow-on  milk? 


At  the  age  of  6  months,  a  lot  of  over  60%  and  currently  accounts  for 

babies  are  moved  onto  cows'  milk.  5.9%  of  the  total  baby  milks  market.* 

But  6  months  is  too  early.  Now  we're  about  to  launch  our 

At  such  a  tender  age,  follow-on  new  Step-up  brand  we  expect  that 

milk  is  better  for  a  baby  because  it  figure  to  grow  and  grow, 
provides  the  vital  iron  and  vitamins  As   brand    leaders   already  in 

cows'  milk  doesn't.  Infant  Milk  Formulas,  we'll  certainly 

Both  the  medical  profession  and  be    supporting    it    with    plenty  of 

the  Department  of  Health  agree.  advertising. 

And   so,   apparently,  Perhaps  you'd  like  to  try  some. 

Cfc|w  W&m   

do  mothers.  5fi™  We  think  you'll  find  it's 


Last  year,  the  follow-  ,J  v>(Qare|^      very  good  jfjfmf 


on  milks  market  grew  by    i  0    '5  •    for  you 


*Source  Nielsen  {volume)  combined,  y/e  Decembef  1992 


Skincare  is  one  of 
the  star  performers 
in  the  toiletries 

sector.  A 
combination  of 
product  innovation, 
advertising  and 
better  informed, 
more  sophisticated 

consumers  has 
boosted  sales  by  a 
healthy  8  per  cent. 
Sarah  Purcell  takes 

the  lid  off  the 
market,  revealing 
much  more  than 
hope  in  a  jar 


I  Nl 
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Self-help  is  emerging  as  one  of 
the  key  trends  for  the  1990s, 
and  one  which  has  good 
repercussions  for  the  skincare 
market.  Consumers  are 
bombarded  by  more  and  more 
articles  and  programmes  on 
healthy  living,  many  of  which 
carry  the  same  underlying 
message:  prevention  is  always 
better  than  cure,  and  the  more 
informed  you  are  the  better 
chance  you  have  of  living  a 
longer,  healthier  life. 

The  same  is  true  for  skincare: 
looking  good  is  feeling  good. 
Women  are  catching  onto  the 
idea  that  although  the  ageing 
process  cannot  be  stopped  or 
reversed,  if  correctly  used,  the 
new  skincare  products  can  play 
tricks  with  nature  and  slow  the 
process  a  little. 

Statistics  back  up  these 
notions:  the  skincare  market  is 
now  worth  a  massive  £417 
million,  up  8  per  cent  on  last 
year  (Nielsen).  If  anything,  it 
seems  to  have  boomed  in  the 
recession,  particularly  the  upper 
mass  sector,  which  has  seen  a 
huge  57  per  cent  growth  in 
value  in  the  last  year,  according 
to  research  for  Ponds 
Performance.  At  Almay  product 
manager  Graham  Quinn  agrees 
that  the  recession  has  not 
affected  the  mid-market 
skincare  sector  either.  So 
although  consumers  may  not  be 
buying  houses,  cars,  furniture 
or  designer  clothes,  relatively 
inexpensive  skin  treats  are  still 
on  the  shopping  list. 


Clarins  see  the  growth  of  the 
mass  market  as  good  news  for 
the  whole  skincare  industry.  "In 
any  market,  if  people  are 
attracted  at  the  lower  end  to 
products  that  work,  a  number 
will  move  through  to  the  top 
end,"  says  Mr  Vincent. 

In  the  traditional  skincare 
sector,  moisturisers  still  account 
for  the  most  sales  —  50  per 
cent,  according  to  Nielsen. 
Facial  cleansers  take  16  per  cent 
and  toners  6  per  cent.  But  it  is 
the  new  niche  products  such  as 
eye  creams,  lip  preparations, 
face  masks  and  anti-ageing 
moisturisers  that  are  soaring 
ahead. 

L'Oreal  research  puts  current 
penetration  of  eye  creams  at  25 
per  cent,  with  growth  of  60  per 
cent  in  the  last  year.  Growth  of 
face  masks  is  put  at  20  per  cent 
(Nielsen),  compared  with  a  4 
per  cent  decrease  in  sales  for 
toners  and  a  1  per  cent 
decrease  for  cleansers.  AGB 
Superpanel  record  good  growth 
for  facial  moisturisers  (22  per 
cent)  and  lip  preparations  (30 
per  cent)  in  the  past  year. 

More  sophisticated 

There  is  no  doubt  that  the 
skincare  market  is  getting  ever 
more  sophisticated.  Whether 
this  is  led  by  consumers 
demanding  more  high-tech 
products  or  manufacturers 
getting  cleverer  at  convincing 
women  this  is  what  they  want  is 
debatable. 
At  L'Oreal  general  manager 


Mr  Vincent  at  Clarins  believes 
the  market  will  eventually 
divide  itself  between  people 
who  want  very  easy  to  use 
products  and  those  prepared  to 
spend  more  time  on  a  routine 
devised  for  their  own  skin  type. 

.R&Je  l  !  :  Js  i ;  re 

Innovation,  of  course,  along 
with  advertising,  has  played  a 
large  part  in  aiding  the  growth 
of  the  upper  mass  sector. 
Liposomes  are  now  old  news 
and  a  common  ingredient  in 
many  skincare  products.  The 
inclusion  of  UV  filters  is  no 
longer  hot  news  either, 
although  some  ranges  are  now 
using  UV  protection  as  their 
main  selling  point.  Whether  the 
majority  of  consumers  make  the 
link  between  prevention  of 
premature  ageing  and  UV 
protection  is  another  matter. 
The  latest  idea  to  filter  down 
from  the  prestige  ranges  to  the 
upper  mass  is  "continuous 
moisturisation",  whereby  the 
skin's  own  moisturising 
properties  are  boosted  to  retain 
more  moisture  for  longer. 

Roc  relaunched  their  Hydra 
Plus  moisturiser  as  Hydra  Plus 
Integral  (GSDSep  5).  It  now  has 
a  three-stage  action  which 
regulates  skin  moisture, 
restructures  the  intercellular 
cement  and  provides  sustained 
release  moisturisation  by  means 
of  thalospheres.  Sounds  like 
something  from  Star  Trek?  They 
are,  in  fact,  microspheres  in 
which  lipids  can  be  transported 


In  the  prestige  sector  Clarins 
managing  director  Robin 
Vincent  agrees:  "We  are  seeing 
a  polarisation  of  consumer 
approach.  People  are  deciding 
to  trade  up  or  trade  down. 
They  are  making  a  conscious 
decision  that  in  the  time  when 
income  is  limited,  some  things 
are  more  important  than 
others.  The  care  of  self  is 
scoring  well  against  other 
options." 

At  Yardley  they  believe  the 
UK  skincare  market  is 
underdeveloped  in  relation  to 
the  rest  of  Europe.  The  average 
spend  is  £17  a  year,  compared 
with  £44  a  year  in  France. 
However  the  UK  has  doubled 
since  1985,  when  it  was  only  £9. 

Brand  manager  Jenny  Knowles 
attributes  the  growth  of  the 
upper  mass  market  to 
consumers  trading  down  from 
prestige  ranges  and  up  from 
mass  market  products  to  the 
new  wave  of  high-tech  upper 
mass  products.  Other 
contributory  factors  are  the 
ever  growing  number  of 
working  women  and  an 
increasing  cynicism  towards 
expensive  products  which  make 
unrealistic  promises. 


Julia  Fedou  says  that  women 
are  becoming  more  demanding 
in  their  attitude  to  skincare 
products.  They  are  also  less 
fashion  oriented  than  they  used 
to  be,  she  says.  More  and  more 
women  are  coming  round  to 
the  idea  that  the  ageing 
process  can  be  postponed,  says 
Ms  Fedou,  and  that  skincare 
products  have  an  important 
role  to  play  in  this.  Ponds 
Performance  brand  manager 
Jenny  Knowles  says  "consumers 
seeking  UV  protection  in 
skincare  is  still  a  small  minority, 
but  we'll  see  this  trickling 
down." 

At  Clarins  Mr  Vincent  has 
noticed  an  unwillingness  to 
accept  unsatisfactory  products, 
and  disbelief  at  some  of  the 
more  extravagent  claims.  "The 
days  of  excessive  hyperbole  are 
over,"  he  believes.  "What 
people  are  looking  for  is  results, 
not  miracles." 

Commercial  director  at 
L'Oreal  Ian  Tottman  says  that 
despite  difficulties  in  income, 
women  still  spend  a  great  deal 
of  time  and  money  on  their 
skin.  And  the  fact  that  niche 
products  have  grown  so  rapidly 
indicates  that  skincare  has 
become  an  important  part  of 
women's  lives,  says  Mr  Tottman. 


to  target  structures  in  the  skin. 

L'Oreal  have  introduced 
Hydra-Renewal  {C&D  Jan  23)  to 
their  Plenitude  range,  which 
gives  continuous  moistursing 
action  by  reactivating  the  skin's 
natural  moisturising  agents. 
They  call  it  a  "third  generation" 
moisturiser,  following  on  from 
barrier  creams  and,  more 
recently,  products  which  help 
retain  a  small  amount  of 
moisture. 

Clarins  are  introducing 
Hydration  Plus  later  this  year,  a 
time-release  moisturiser  with  a 
slightly  younger  profile. 

What's  new? 

Procter  &  Gamble  have 
relaunched  their  traditional  Oil 
of  Ulay  with  UV  protection  and 
added  the  Hydrogel  range.  New 
last  Summer  from  Elida  Gibbs 
was  Ponds  Performance,  aimed 
at  a  younger,  more  modern 
consumer.  Following  on  from 
their  Ecologie  range,  Revlon 
have  introduced  the  Absolutes 
range  {C&D  Jan  9)  for  all  skin 
types.  Almay  are  building  up 
their  niche  products  with  the 
addition  of  four  night 
treatment  creams.  New  from 
America  is  the  Bionature  range 

Continued  on  p270 
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Continued  from  p269 
of  products  based  on  aloe  vera. 
Health  &  Diet  have  extended 
their  Pure  Plant  range  with  the 
addition  of  four  skincare 
products:  Aloe  Vera  deep 
cleanisng  lotion,  toner, 
moisturising  lotion  and 
nourishing  cream.  The  toner 
retails  at  £2.15  and  the  other 
products  at  £3.25  each. 

Despite  healthy  growth  for 
the  skincare  market  in  general, 
the  outlook  for  independent 
pharmacies  is  not  so  good. 
Their  share  of  the  market 
dropped  from  18.5  per  cent  in 
December  '91  to  13.9  in 
December  '92  (AGB  Superpanel). 
Boots,  however,  increased  their 
share  by  26  per  cent  from  37.6 
to  41.1  per  cent.  Grocers  also 
increased  their  share,  from  22 
per  cent  to  23.2  per  cent. 

However,  Roc  claim 
pharmacies  are  bucking  the 
trend  when  it  comes  to  premium 
skincare.  They  increased  sales 
here  by  14  per  cent  (June  '91  - 
'92).  Marketing  manager  Mary 
Wray  says:  "Skincare  should  be 
viewed  as  a  serious  area  of 
growth  for  pharmacies,  as  there 
is  great  potential  to  develop  a 
role  as  skincare  specialists". 

At  Chefaro  assistant  product 
manager  for  Endocil,  Colin 
Farmer,  believes  independent 
pharmacies  should  try  to 
distinguish  themselves  from 
multiples  and  grocers  by 
"mixing  the  personal  touch 
with  product  knowledge,  as 
well  as  individual  point  of  sale 
material". 

At  Smith  &  Nephew  they 
suggest  pharmacies  should 
rationalise  their  skincare  ranges 
and  stock  only  six  key  ones,  but 
a  large  number  of  products 
within  these. 

As  ever,  one  of  the  reasons 
given  for  lack  of  growth  in  the 
pharmacy  sector  is  poor  display. 
Jenny  Knowles  at  Ponds  says: 
"A  customer  may  come  in  to 
buy  just  one  product,  but  if  the 
display  is  good,  they  may  buy 
more". 


Whether  skincare  is  a  luxury 
or  necessity  purchase  depends 
on  the  user. 

At  Elida  Gibbs  they  divide 
skincare  consumers  into  three 
categories:  the  Functional 
user  spends  the  least  (about 
£0-10  a  year)  and  has  a  basic 
regime,  comprising  soap  and 
water  and  perhaps  a 
moisturiser.  They  estimate  40 
per  cent  of  women  fall  into 
this  category. 

The  Precious  user  spends 
£20-£30  a  year  and  has  a 
thorough  regime.  She  is 
prepared  to  invest  in 
products,  but  only  if  she  can 
understand  the  reasoning 
behind  them.  This  sector 
accounts  for  a  further  40  per 
cent  of  women.  Finally 
there  is  the  Agonised  user, 
spending  anything  from  £30  a 
year  plus  on  a  highly  complex 
regime.  This  consumer  will 
believe  any  claim,  pay  any 
price  tag  and  may  even  resort 
to  plastic  surgery  should  all 
else  fail.  These  account  for 
about  20  per  cent  of  women. 


Buying 
time 

By  1995  there  will  be 
as  many  45-59  year 
olds  as  there  are 
16-24  year  olds. 
Prevention  of 
premature  ageing 
will  continue  to  be  a 
strong  theme  in 
skincare  and 
particularly  in 
moisturisers,  where 
"anti-ageing"  is 
now  a  common 
claim  on  mass 
market  as  well  as 
premium  products. 

Moisturisers  represent  the 
largest  and  fastest  growing 
area  of  the  skincare  market, 
with  some  70  per  cent  of 
women  using  one  (AGB)  at  least 
once  a  day.  Sales  last  year 
reached  £204  million,  up  nearly 
6  per  cent  on  the  previous  year 
(Nielsen).  Far  from  being  a 
saturated  market,  penetration 
increased  by  about  2  per  cent 
last  year. 

Reasons  for  the  growth  of 
moisturisers  include  an  ageing 
population  concerned  about 
looking  after  their  skin;  the 
surge  of  activity  in  this  area 
from  the  upper  mass  sector  and 
related  advertising;  media 
coverage  of  the  potential  harm 
caused  by  UVA  light  and 
generally  better  educated 
consumers. 

At  Neutrogena  they  believe 
the  driving  force  behind  the 
sector  has  been  increased 
consumer  sophistication, 
developed  by  more  advertising 
and  wider  availability  of 
products. 

New  devetepinjients 

Innovation  always  sparks 
consumer  interest  and 
moisturisers  are  no  exception. 
Although  products  are  getting 

Total  market  value 


Continuous  moisturisation  is  the  latest  idea  to  filter  through  to  the  mass 
market.  L'Oreal's  Hydra  Renewal  uses  new  technology  which  boosts  the 
skin's  own  moisturising  agents 


increasingly  high-tech,  the 
theory  behind  the  newest 
developments  is  a  product  that 
works  in  harmony  with  the 
natural  mechanisms  of  the  skin. 

The  latest  buzzword  in  the 
field  is  continuous  (or  time 
release)  moisturisation,  which 
has  been  developed  in  the 
prestige  sector  over  the  past 
five  years.  The  basic  difference 
between  these  and  previous 
moisturisers  is  that  they  enable 
the  skin  to  retain  more 
moisture  for  longer,  while  some 
claim  to  actually  boost  the 
skin's  own  moisture  producing 
elements.  The  idea  behind 
them  is  that  they  mimic  the 
action  of  the  skin. 

This  is  how  L'Oreal's  latest 
addition  to  the  Plenitude 
range,  Hydra  Renewal,  works. 
"Progressively,  Hydra  Renewal 
will  rebalance  the 
moisture-regulatory  system 
within  the  corneal  layer, 
helping  the  skin  to  reproduce 
its  own  moisturising 
properties",  reads  the 
information  leaflet.  It  claims  to 
stimulate  the  skin's  natural 
hydation  process  so  the  level  of 
hydration  is  maintained 
continuously. 

0 

Roc  relaunched  their  Hydra  Plus 
in  September  as  Hydra  Plus 
Integral  with  a  time  release 
formulation.  The  product  uses 
thalaspheres,  a  microsphere  of 
marine  origin  which  carries  the 
active  ingredients  to  target 
structures  in  the  skin.  The  outer 
wall  of  the  thalasphere 
gradually  breaks  down, 
releasing  the  ingredients. 

Later  this  year  Clarins  are 
launching  Hydration  Plus,  a 
time  release  moisturiser  aimed 


Value  sales 
£(000) 

Year  ago 
change 

Total  skincare 

412,119 

+3.9% 

Premium  market 

69,791 

+1.5% 

Mass  Market 

341,725 

+4.2% 

Astringents 

24,211 

-4.2% 

Baby  skincare 

27,674 

-4.1% 

Cleansers 

64,699 

-1.5% 

Face  masks 

3,905 

+20.7% 

General  purpose 

18,016 

+2.1% 

Hand  care 

52,062 

+13.5% 

Moisturisers 

204,091 

+5.7% 

Petroleum  jelly 

5,629 

-4.2% 

All  other  skincare 

11,828 

+5.0% 

Source:  Nielsen 

at  younger  consumers,  which  is 
also  anti-pollutant,  now  an 
important  feature  in  Clarins 
products. 

Revlon  launched  the 
Absolutes  range  (C&D  Jan  9), 
which  includes  a  three-phase 
continuous  moisturising  lotion 
and  cream  which  uses 
microsphere  technology. 

Other  innovations  in  the  last 
year  include  the  addition  of 
Hydrogels  to  the  Oil  of  Ulay 
range.  With  the  advantage  of  a 
light,  water-based  formulation, 
these  are  particularly  suitable 
for  normal  and  combination 
skin  types. 

Shut  out  the  sun 

Another  trend  to  filter  down 
from  the  prestige  sector  is  the 
incorporation  of  UV  protection 
in  daily  moisturisers.  Last  year 
saw  the  launch  of  Ponds  cream 
with  UV  filters  and  more 
recently  Oil  of  Ulay  Daily  UV 
Protectant,  which  has  an  SPF15. 
Elida  Gibbs  launched  Ponds 
Performance  in  July  —  all 
products  contains  UVA  and  UVB 
filters. 

UV  Defence  Tinted 
Moisturiser  (C&D  Jan  1 6)  is  the 
latest  addition  to  the  Sensiq 
skincare  range,  with  UVA  and 
UVB  filters  (SPF10).  Smith  & 
Nephew  repackaged  thier 
Simple  range  in  October  last 
year  and  added  four 
performance  moisturisers  to  the 
range,  containing  UV  filters. 
The  company  also  added  UV 
protection  products  to  its  Nivea 
Visage  range  in  November, 
which  provide  an  SPF6. 


REVLON 


Revlon  Absolutes  is  the  newest 
range  from  Revlon,  promising 
essential  products  which  are 
suitable  for  all  skin  types 
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Smith  &  Nephew  added  UV  filters  to  their  Nivea  visage  range,  in  keeping 
vith  the  move  to  skincare  protection  in  the  mass  market  sector 


Outlet  shares  of  total  skincare 


Year  ending 
Dec  22, 1991 

Year  ending 
Dec  20  1992 

Total 

247,850 

286,592 

Percentage  change 

+16 

Boots 

37.6 

41.1 

Other  chemists 

18.5 

13.9 

Superdrug 

10.2 

10.2 

Other  drugstores 

2.0 

1.9 

Multiple  grocers 

22.0 

23.2 

Other  grocers 

2.3 

2.1 

Department  stores 

1.9 

1.8 

Other  outlets 

5.5 

5.7 

Source:  AGB  Superpanel 


Procter  &  Gamble  are  supporting  Oil  of  Ulay  with  a  £3  million 
television  campaign,  trial  sizes  and  in-store  promotions.  Daily  UV 
Protectant  will  be  promoted  via  a  Press  advertising  campaign  in 
women's  magazines  until  April.  A  consumer  leaflet  on  the  effects 
of  UV  exposure  is  available. 

Sample  sizes  of  Weleda's  Aknedoron  lotion  are  available  for 
n-store  use. 

L'Oreal  are  supporting  the  launch  of  Hydra  Renewal  with 
sample  sizes  (20ml  £1.99)  for  the  first  four  months.  A  £3m 
television  and  Press  advertising  campaign  will  promote  the 
product  from  March  to  the  end  of  December. 
Clarins  are  producing  two  new  advertising  campaigns  for  1993. 
Elida  Gibbs  are  promoting  Ponds  Performance  neck  cream  and 
ip  cream  with  Press  advertising  and  Triple  Action  moisturiser 
with  a  television  campaign.  The  company  is  supporting  Vaseline 
Derma  Care  with  a  television  campaign  this  month. 

Smith  &  Nephew  are  promoting  Simple  this  year  with  a  £1 .5m 
television  campaign. 

Chefaro  are  supporting  Endocil  with  a  sampling  campaign  for 
the  Moisturising  Beauty  Cream.  Point  of  sale  material  is  available. 

Revlon  are  supporting  the  launch  of  Absolutes  with  product 
ampling  and  competitions.  A  full  range  of  PoS  material  is 
available. 

Bioconcepts  are  supporting  the  new  Formule  B  products  with  a 
3ress  advertising  campaign  starting  in  March  and  a  television 
rampaign  in  the  Autumn. 

Yardley  are  promoting  Cyclax  Moistura  with  sample  sets 
".ontaining  cleansing  lotion,  toner  and  moisturising  lotion  (£0.99). 
\  free  handbag  mirror  will  be  banded  to  Cyclax  standard  range 
oroducts. 

Roc  will  be  providing  sampling  support  and  running  a  window 
display  competition  for  pharmacists.  Hydra  Plus  Integral  will  be 
supported  by  a  Press  campaign  in  women's  magazines. 

Neutrogena  are  supporting  their  Norwegian  Formula  hand 
:ream  with  a  £500,000  television  campaign  this  month. 

Roche  Nicholas  are  supporting  Valderma  with  a  Press  campaign 
:argetted  at  teenagers. 


Coming  clean 

The  arrival  of  soap-free  facial  washes 
looked  set  to  ensure  washing  the  face  with 
soap  and  water  remained  a  no-no.  The  next 
stage  in  weaning  women  off  the  traditional 
regime  is  the  advent  of  facial  bars  with 
added  moisturisers. 


The  "quarter  moisturising" 
facial  bar  Dove  (not  soap,  they 
insist)  arrived  in  the  UK  with 
much  fanfare  last  year  (C&D 
April  4).  Already  a  best  seller  in 
the  States,  it  contains  direct 
esterified  fatty  isethionate 
(DEFI),  originally  developed  to 
cleanse  wounds,  and  has  a 
neutral  pH.  Selling  at  a 
premium  to  leading  soap 
brands,  it  promises  big  profits 
for  retailers. 

In  the  same  mould,  though 
not  marketed  for  facial  use,  is 
Oil  of  Ulay  conditioning  bath 
bar,  a  soap-free  cleanser  with 
neutral  pH  and  moisturisers. 

According  to  manufacturer 
Procter  &  Gamble's  research, 
some  50  per  cent  of  women 
never  use  soap  on  their  face. 
Research  by  Elida  Gibbs  for 
Ponds  points  to  a  healthy  40 
per  cent  of  women  who  still 
swear  by  it.  These  are  the  sector 
being  targetted  by  the  new 
upper  mass  market  cleansing 
products. 

Nielsen  record  a  1.5  per  cent 


drop  in  sales  of  cleansers  in  the 
last  year,  with  the  sector 
accounting  for  only  16  per  cent 
of  the  skincare  market.  Ponds 
Performance  brand  manager 
Jenny  Knowles  puts  this  down 
to  lighter  usage  of  make-up 
with  the  popularity  of  a  more 
natural  look,  and  lack  of 
innovation  in  the  sector. 

At  Smith  &  Nephew  they 
attribute  the  decline  in  cleanser 
sales  to  both  the  reduction  in 
use  of  make-up  and  the  decline 
of  15-24  year  olds,  the  heaviest 
users  of  the  products. 

Julia  Fedou  at  t'Oreal  agrees 
that  much  more  could  be  done 
on  the  cleansing  side.  Apart 
from  facial  washes,  there  has 
been  little  new  activity  in  the 
traditional  lotion  cleanser 
sector.  Perhaps  an  area  to 
watch  out  for. 

At  Clarins,  however,  Robin 
Vincent  reports  sales  of 
cleansers  and  toners  are  very 
good.  "To  me  this  indicates  that 
regime  skincare  is  still 
important,"  he  says. 


Ponds  Performance  is  aimed  at  a  different  consumer  to  the  classic  Ponds 
user,  and  includes  the  first  neck  treatment  product  in  the  mass  market 


Top  five  selling  toners 
(year  to  20  December  '92) 

1 .  Boots 

2.  Simple 

3.  Oil  of  Ulay 

4.  Plenitude 

5.  Synergie 


Sales  of  the  multi-purpose  E45 
cream  remain  healthy 


Source:  AGB  Superpanel 


Top  10  selling  cleansers  (total) 
(Year  to  December  20  '92) 

1.  Biactol 

2.  Boots 

3.  Clearasil 

4.  Oil  of  Ulay 

5.  Anne  French 

6.  Aapri 

7.  Simple 

8.  Oxy 

9.  Synergie 

10.  Plenitude 

Source:  AGB  Superpanel 
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The  Simple  range  has  been  repackaged  to  attract  new  users  and  includes 
four  performance  moisturisers  with  UV  filters 

Skincare  gets  specific 


The  days  when  women  owned 
one  humble  pot  of  cream  which 
did  everything  are  long  gone. 
Just  as  the  haircare  market 
growth  has  been  fuelled  by  the 
emergence  of  products  such  as 
serums,  anti-frizz  hairsprays  and 
split  end  repairing  lotions,  the 
skincare  market  has 
experienced  a  similar 
phenomenon. 

The  past  couple  of  years  has 
seen  a  host  of  area-specific 
products  for  eyes,  lips,  neck  and 
bust  enter  the  market.  The 
growth  of  the  eye  care  market 
has  been  staggering  —  sales 
rose  by  a  massive  60  per  cent 
last  year  (32  per  cent  volume). 
According  to  L'Oreal  research, 
penetration  of  eye  creams/gels 
has  now  reached  25  per  cent. 

At  Almay,  product  manager 
Graham  Quinn  has  noted  good 
growth  for  the  company's  eye 
cream  for  dry  skin. 

Lip  preparations  enjoyed  30 
per  cent  growth  in  sales  last 
year  (AGB  Superpanel).  Most 
skincare  ranges  now  have  a  lip 
product,  generally  with  UVA/B 
filters. 

Smith  &  Nephew  added 
Labello  Med  Stick  for  chapped 
and  sore  lips  to  their  range  in 
January  and  Labello  UV  (SPF15) 
in  August. 

The  makers  of  Lipcote, 
Larkhall  Natural  Health, 
introduced  Lipcare  Creme  in 
August,  said  to  smoothe  fine 
lines  as  well  as  moisturise  lips. 

The  next  area  to  be  targeted 
by  manufacturers  will  be  the 
neck,  believes  Jenny  Knowles  at 
Ponds.  The  Ponds  Performance 


range  already  has  a  neck 
firming  treatment,  the  first  in 
the  mass  market,  say  Elida 
Gibbs. 

The  neck  is  an  area  which  is 
often  neglected  from  the 
skincare  routine,  says  Mr  Quinn 
at  Almay,  and  requires  different 
treatment  to  compensate  for 
the  lack  of  sebaceous  glands  in 
the  area. 

At  Clarins  managing  director 
Robin  Vincent  believes  products 
for  the  neck  and  bust  area  have 
great  potential,  bearing  in 
mind  the  current  fashion  for 
body  conscious  clothes. 

Compared  with  other 
countries  such  as  France  and 
Italy,  the  British  are  way  behind 
when  it  comes  to  bodycare, 
with  only  20  per  cent  of  women 
regularly  using  a  body  product. 
In  the  past  year,  though,  the 
sector  has  grown  by  17  per  cent 
and  is  now  worth  £69m, 
according  to  research  done  for 
Elida  Gibb's  Vaseline.  The 
company  recently  added 
Intensive  Care  UV  Daily  Defence 
lotion  and  Derma  Care. 

Facial  masks  are  also  a 
growing  sector,  with  an 
increasing  number  of 
consumers  treating  themselves 
to  one.  Sales  were  up  21  per 
cent  in  the  last  year  (Nielsen). 
Oris  Beauty  Products  have 
launched  Maximasque, 
marketed  as  an  anti-wrinkle 
moisturising  mask.  It  is  a 
temperature  controlled, 
electrically  heated  appliance  to 
which  a  moistened  thin  sponge 
mask  is  attached  and  wrapped 
around  the  face. 


There  are  three  medicated 
cleansers  in  the  top  ten  sellers 
list,  which  bears  out  research 
which  says  cleansing  is  a 
young  market.  However, 
according  to  Roche  Nicholas 
research,  the  medicated 
skincare  market  has  declined 
by  3  per  cent  (Nielsen,  year  to 
Oct  '92),  despite  the  growth 
of  cleansing  pads,  which  have 
a  relatively  high  price 
compared  to  the  cleansers 
and  cleansing  washes  whose 
share  they  have  cannibalised, 
says  the  company. 

Bioconcepts  are  building  on 
the  success  of  their  Formule  B 
spot  pen  with  the  launch  of 
Formule  B  Aromatherapy 
Preventive  face  wash  and 
Protective  and  Moisturising 
lotion.  Both  use  essential  oils 
instead  of  chemicals. 

Smithkline  Beecham  are 
supporting  their  Oxy  range 
with  a  television  and  teenage 
Press  campaign  this  year. 

Clearasil  is  being  supported 
by  an  educational  skin  care 


guide,  informing  consumers 
on  the  best  way  to  treat  and 
prevent  spots.  The  guides  are 
available  in  a  specially 
designed  holder.  The  Clearasil 
Schools  Programme  is  being 
relaunched  in  March. 

Goldshield  Healthcare 
launched  Imuderm  for  dry, 
sensitive  skin.  Originally 
developed  for  eczema  and 
psoriasis  patients,  the  range  is 
free  from  perfume,  soap  and 
lanolin.  It  comprises  cream, 
wash  for  hair  and  body,  wash 
for  hands  and  face  and  a 
shower  gel. 

Cellande  are  launching  their 
hand  cleanser.  Palms,  to 
consumers.  Previously  only 
available  for  industrial  use 
under  the  name  Handguard 
Gel,  it  will  remove  oil,  grease, 
creosote  and  ink  without 
irritating  skin,  says  the 
company.  Suitable  for  use  by 
patients  suffering  from 
contact  dermatitis,  Palms 
contains  coconut,  pine  and 
lavender  extracts. 


Aimed  at  teenagers,  Clearasil  is  being  promoted  this  year  with  consumer 
guides  on  how  to  treat  and  prevent  spots 


New  to  the  fast  expanding  bodycare  market  is  Vaseline  Intensive  Care  UV 
Daily  Defence  lotion 


Cruelty  free? 


Pure  Plant  gets  a  new  range  of  aloe  vera-based  products 
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The  BUAV  report  has  recorded  a  marked  decrease  in  animal 
experimentation  in  the  past  two  to  three  years  in  the  cosmetics 
sector,  with  around  4,000  animals  being  experimented  on  now 
compared  with  12,000  three  years  ago.  The  BUAV  Approved 
Product  Directory  now  lists  some  200  companies,  compared  with 
just  30  in  1987. 

Results  from  an  opinion  poll  by  the  organisation  showed  85  per 
cent  of  respondents  were  against  the  use  of  animals  for  cosmetic 
purposes.  BUAV  are  campaigning  to  get  rid  of  all  animal  testing 
in  the  industry  by  1998. 

The  recent  decision  by  the  EC  Council  of  Ministers  to  reject  a 
European  Parliament  and  commission  proposal  to  prohibit 
cosmetic  products  and  ingredients  tested  on  animals  after 
January  1998  was  described  by  BUAV  director  Chris  Fisher  as  "a 
cruel  deception".  The  organisation  will  be  urging  MEPs  to  reject 
the  position  of  the  Council  when  it  comes  before  Parliament. 

Green  toiletries  company  Montagne  Jeunesse  estimate  that 
their  sector  of  the  skincare  market  is  around  5  per  cent  of  the 
total  market  and  believe  this  will  rise  to  13  per  cent  by  1994. 
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fop  five  general  purpose 
:reams 

(year  to  20  December  '92) 

1.  Nivea 

2.  E45 

3.  Ponds 

4.  Boots 

5.  Vaseline 

Source:  AGB  Superpanel 

Freshen  up 

ales  of  toners  have  declined  1 
er  cent  in  the  past  year  (AGB 
uperpanel)  and  now  represent 
jst  3.6  per  cent  of  the  skincare 
wket.  They  have  a 
-aditionally  young  profile  and 
ne  drop  in  sales  can  be 
ttributed  to  an  ageing 
opulation. 

In  the  prestige  sector,  Clarins 
ave  noted  an  upward  trend  in 
ne  use  of  toners,  which  they 
lterpret  as  a  sign  that 
onsumers  still  take  regime 
dncare  seriously. 

Nivea  Visage  have  a 
ombined  cleanser  and  toner  in 
neir  skincare  range,  but  other 
lanufacturers  have  not  yet 
allowed  suit. 

Vichy  relaunched  their  range 
f  toners  and  cleansers  (C&D 
iec  12).  The  toners  now  include 
xtracts  of  flowers  and  fruits 
nd  are  adapted  to  different 
H  levels  for  each  skin  type.  The 
ange  comprises  Mildly 
stringent  toner,  Refreshing 
oners  and  Hydrating  toner  (all 
6  each).  The  products  come  in 
ae  redesigned  style  Vichy 
ackaging. 

With  the  growth  of  bodycare 
roducts  in  mind,  Pierre  Fabre 
iunched  a  toner  for  the  body 
ast  year,  Elancyl  Eau  Tonique, 
yhich  contains  a  blend  of  three 
ssences:  coriander  to  tone, 
jvender  to  soothe  and 
eppermint  to  refresh.  It  should 
■e  applied  after  a  bath  or 
hower. 


.ipcare  preparations  have  enjoyed  a 
rosperous  year.  Smith  &  Nephew 
lave  added  Med  Stick  to  their 
.abello  range  of  lip  products 

Top  10  facial  moisturisers 
(year  to  20  December  '92) 

1.  Oil  of  Ulay 

2.  Boots 

3.  Plenitude 

4.  Synergie 

5.  Ponds 

6.  Simple 

7.  Nivea 

8.  Vichy 

9.  Neutrogena 
10  Pure  &  Simple 


A  sensitive  issue 

Research  reveals  some  40  per  cent  of  women  believe  they  have 
sensitive  skin.  In  reality,  the  figures  are  much  lower,  but  it  is  a 
problem  pharmacists  are  likely  to  be  asked  advk<e  on 
Dermatologist  Dr  Sylvie  Marston  explains  what  allergens  are  and 
common  reactions  to  them. 


Source:  AGB  Superpanel 
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Allergens  are  chemicals  of  small 
molecular  weight  which  can 
penetrate  the  skin.  In  the  skin 
they  link  up  with  proteins  and, 
in  a  previously  "sensitised" 
individual,  they  cause  a 
reaction.  This  usually  consists  of 
an  inflammation  at  the  site  of 
contact  with  the  allergen, 
called  allergic  contact 
dermatitis  (ACD),  but  may 
occasionally  cause  more 
widespread  disease. 

ACD  is  a  reaction  peculiar  to 
a  given  individual.  It  is  not 
known  why  some  people 
become  sensitised  to 
contactants  and  others  do  not. 
ACD  is  always  acquired  as  a 
result  of  exposure  to  an 
allergen  and  can  occur  after 
days,  months  or  years. 

Some  chemicals,  such  as 
topical  anti-histamines,  are 
strong  sensitisers.  Sensitisation 
is  more  likely  to  occur  if 
substances  are  applied  in  high 
concentrations,  for  long  periods 
of  time  or  to  inflamed  skin. 

A  range  of  some  8,000 
chemicals  is  used  in  toiletries 
and  cosmetics.  Everyone  uses 
toiletries  but  very  few 
people  have  problems  with 
these  products.  Only  a 
minority  come  to  patch 
testing  and,  in  the  UK,  only 
about  1  per  cent  of  those 
tested  are  found  to  be 
allergic  to  skincare  products. 

Main  offenders 

The  principal  sensitisers  vary 
greatly  according  to  place 
and  time  as  different 
populations  are  exposed  to 
distinct  ranges  of  products. 
At  present,  those  most 
commonly  encountered  in 
the  UK  include  fragrance, 
balsam  of  Peru,  colophony, 
preservatives  and 
anti-oxidants,  lanolin  and 
derivatives,  ultra-violet  light 
filters  and,  to  a  lesser  extent, 
emulsifiers. 

Fragrances  are  the 
commonest  sensitisers 
associated  with  skincare 
products  in  both  sexes.  A  mix  of 
eight  fragrances  is  used  for 
patch  testing.  However,  a  range 
of  300  different  fragrances  may 
be  present  in  scented  toiletries, 
so  that  specific  advice  on  which 
fragrance  to  avoid  is  not 
practical.  Patients  who  are 
thought  to  be  sensitive  are 
advised  to  use  fragrance-free 
skincare  products.  They  should 
be  warned  that  many  of  the 
so-called  "mild"  lotions  and 
creams  such  as  baby  products 
and  "natural"  products  may 
also  be  scented.  In  practice,  it  is 
sometimes  possible  for  people 
who  are  allergic  to  fragrance  to 
use  perfume  on  clothing  or 
even  on  their  skin. 

Balsam  of  Peru  is  a  common 
sensitiser  and  shares 
components  with  fragrance  — 


it  is  often  an  indicator  of  a 
fragrance  allergy. 

Allergies  to  colophony  are 
frequent  in  both  sexes  and  may 
be  due  to  inclusion  of  this  resin 
in  toiletries  or  be  associated 
with  a  fragrance  allergy. 

Musk  Ambrette  is  a 
photosensitiser  which,  at  one 
time,  was  found  to  cause 
pigmented  eruptions  from 
soaps  and  other  toiletries, 
especially  in  men.  This  is  now 
rare. 

Preservatives 

Preservatives  and  anti-oxidants 
respectively  prevent  spoiling  by 
bacteria,  moulds  and  yeasts 
(biocides),  and  inhibit  the 
oxidation  of  fats  into  rancid 
fractions.  They  include 
formaldehyde  and 
formaldehyde  releasers  such  as 
quaternium  15  (dowicil  200), 
germall  1 1 5  and  II 
(imidazolidinyl  and 
diazolidinyl-urea),  bronopol 
(2-bromo-2-nitropropane 
1,3-diol);  hydroxybenzoates 


(parabens);  kathon  CG 
(methylisothiazolinone  and 
methylchloroisothiazolinone  or 
euxyl  K100);  chlorocresol; 
chloroacetamide;  euxyl  K400 
(dibromodicyanobutane  and 
phenoxyethanol)  and  the 
antiocidants  propyl  gallate  and 
BHA  (butylated 
hydroxytoluene). 

At  the  present  time, 
formaldehyde  and 
formaldehyde  releasers, 
parabens,  kathon  CG  and 
propyl  gallate  are  the 
commonest  sensitisers  of  this 
type.  Parabens  are  weak 
sensitisers  and  people  allergic 
to  them  may  be  able  to  use 
them  safely  in  small  quantities 
on  normal  skin. 

Reactions  to  lanolins  are 
among  the  ten  commonest 
allergies  to  skincare  products, 
but  may  not  be  detected  if  tests 
to  amerchol  L101  and  eucerin 
are  omitted  from  the  patch  test 
series.  Lanolins  are  weak 
sensitisers  (like  parabens)  and 


clearly  labelled  lanolin  and 
derivative-free  toiletries  are 
obtainable  in  the  UK.  These 
patients  may  also  show  an 
allergy  to  cetearyl  alcohol. 

UV  protection 

A  large  number  of  chemically 
distinct  filters  are  included  in 
skincare  products,  in  order  to 
protect  both  the  skin  and  the 
product  itself  from  UV 
radiation.  Allergies  to  these 
chemicals  are  relatively 
infrequent.  In  recent  years 
broad  spectrum  filters 
(dipbenzoyl  methanes)  have 
been  added  to  the  established 
range  of  benzophenones, 
cinnamates,  salicylates  and 
p-aminobenzoic  acid  esters. 
Special  patch  tests  using  UV 
light  may  be  needed  to  detect 
this  type  of  allergy. 

Emulsifiers  only  rarely  cause 
allergies  in  skincare  products, 
although  cocamidopropyl  betaine, 
oleamidopropyldimethyline  and 
coconut  diethanolamide  may 
do  so. 

The  signs  of  ACD  are 
itching,  redness  and,  in 
severe  cases,  swelling  or 
weeping  of  the  skin.  The 
eyelids,  lips,  neck  and 
hands  are  most 
frequently  affected  but, 
of  course,  any  area  of 
skin  or  mucous 
membrance,  which  is  in 
contact  with  a  sensitiser, 
may  be  involved. 

Patients  with  suspected 
ACD  to  skincare  products 
should  be  advised  to  stop 
all  cosmetics  and 
toiletries  and  to  see  their 
doctors.  If  the  skin  is  dry 
they  may  temporarily  use 
an  emollient  such  as 
aqueous  cream  or 
glycerine  and  rosewater. 
Potassium  permanganate 
1:8000  soaks  are  good  for 
drying  weepy  skin,  especially 
over  hands  and  feet. 

Avoid  allergens 

Once  the  diagnosis  of  ACD  is 
made  the  patient  is  given  the 
names  of  the  substances  to 
which  they  are  allergic.  They 
must  avoid  contact  with  these, 
probably  for  life.  Continued 
exposure  will  only  reinforce  and 
increase  the  allergy. 

Advice  on  avoidance  of 
allergens  is  difficult  as  there  is 
no  law  in  the  UK  at  present 
which  requires  the  full  listing  of 
cosmetic  ingredients.  Patients 
must  contact  the  technical 
advisers  of  the  manufacturers 
to  identify  safe  products. 

Allergy  to  skincare  products  is 
relatively  rare,  but  can  cause 
severe  disability.  Because  such 
reactions  will  never  be  totally 
eliminated,  listing  of 
ingredients  on  all  cosmetic 
products  will  be  a  step  in  the 
right  direction. 
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'Grey'  perfume  the  talk  of  Premiere 

Why  would  12  French  Perfume  Houses,  including  Chanel,  Guerlain  and  Yves  Saint  Laurent,  share  a 
giant  garden  stand  at  the  Parfumerie  Show  at  Frankfurter  Messe  Premiere?  Answer:  'To  communicate 

with  customers  about  the  parallel  importation  of  selected  distribution  perfumes,  and  the  potential 
breakdown  of  their  working  practices  and  market.'  Chemist  &  Druggist  sniffed  out  this  story  and  the 

British  company  news  last  week 


Four  years  ago  at  Premiere's 
Parfumerie  Show  there  were 
just  two  major  perfume  houses, 
Kanebo  and  Lancombe.  This 
year  there  were  12  sharing  one 
enormous  stand,  decked  out  as 
a  perfumed  garden,  with  the 
aim  of  "communicating"  to 
invited  "selected  distributors". 

Chanel;  Juvela;  Clarins;  Gucci, 
Pajot,  and  Charles;  Jacques 
Bogart;  Declare;  Herrera 
Cardina,  Paco  Rabanne,  and 
Antonio  Puig;  Marbert,  Yves 
Saint  Laurent;  Guerlain; 
Lancombe,  and  Rochas  were  on 
parade  to  explain  away  the 
"whys"  and  the  "wherefores", 
the  fact  and  fiction,  about  the 
grey  market  in  up-market 
fragrance  that  appears  to  be 
burgeoning  in  Europe  as  the 
trade  barriers  come  down. 


Bronnley  managing  director  John 
Sheppard  in  front  of  the  most 
popular  exhibit  on  his  stand  — 
tinware  and  wooden  boxes  with 
soaps  and  toiletries  —  which  he 
says  sell  well  because  the 
packaging  has  a  secondary  use 
which  makes  for  eco-friendly  and 
good  value  gifts.  Bronnley  make  23 
per  cent  of  their  sales  in  Europe 
and  a  further  1 2pc  outside  the  UK 

Chanel  gmbh  managing 
director  Andrea  D'Avack  told 
Chemist  &  Druggist  his 
company  was  at  Premiere  not 
to  sell  product  but  to  talk  to 
invited  customers  about  the 
parallel  import  market  in 
Europe.  The  decision  to  exhibit 
on  a  stand-within-a-stand  in 
company  with  other  French  and 
Paris-based  perfume  houses  was 
"tactical". 

Monsieur  D'Avack  said 


Just  nine  British  companies  exhibited  in  the  perfumery  floor  at  the  fourth 
Premiere.  All  told  there  were  500  exhibitors,  including  those  on  the  hair 
accessory  floor,  at  the  30,000  sq.m  show.  'Foreign'  exhibitors  took  39  per 
cent  of  stands  overall  at  Parfumerie  with  some  31,000  visitors  logged  by 
day  Premiere's  day  three,  with  its  separate  Paper  and  Presents  Shows 

Chanel  had  not  been  as  badly 
affected  as  some  other 
companies  by  parallel 
importing,  which  was  disruptive 
and  posed  a  potentially 
"enormous  threat"  to  the 
industry.  He  believed  the 
parfumers  were  getting  their 
message  across  to  Premiere's 
European  customers. 

Ccffloucrrtst®  reasons 

In  the  free  trade  markets, 
perfume  houses  would  have  to 
give  "concrete  reasons"  why 
would-be  trade  customers  did 
not  meet  any  qualitative 
trading  agreements. 

The  president  of  the 
Federation  of  European 
Perfumers,  Rheinhard  Dieter 
Wolf,  visited  the  perfumery 
stand  at  Parfumerie  on 
February  1,  and  afterwards 
spoke  at  a  Press  conference. 

The  UK,  German,  French,  and 
Italian  perfume  markets  were 
the  prime  ones  alongside  those 
in  the  US  and  Japan,  but  the  EC 
integration  meant  that 


expanded  market.  Preservation 
of  the  specialist  perfumery  in 
Europe." 

With  the  function  of  the 
middlemen  being  redefined  to 
enable  them  to  operate  within 
the  wider  purchasing  and 
marketing  environment  Herr 
Wolf  said  there  was  a  need  to 
extend  communication  wider 
than  between  company 
representative  and  selected 
distributor. 

C&D  caught  up  with  Makro's 
non  food  department  buyer 
Roy  Dart  at  Premiere.  Although 
in  the  self-service  wholesale 
business  with  franchise 
fragrance  operations  in  all  21 
stores,  Mr  Dart  said  he  believed 
fragrance  prices  should  be  kept 
at  a  level  that  kept  them 
exclusive. 


Laughton  export  sales  manager  Mandy  Line(left)  and  divisional  export 
director  Chistopher  Tullet(right)  show  off  the  Lady  Jayne  range  which  was 
relaunched  in  the  UK  last  year  by  the  Birmingham-based  firm 


Common  Market  now 
dominated  world  trade,  Herr 
Wolf  said. 

However,  there  had  been  no 
"big  bang"  in  1993,  but  rather 
a  continuous  development  of 
European  trade.  The  Federation 
motto  is:  "Growth  for  the 


"I  believe  perfumes  have  a 
cachet,"  Mr  Dart  said  when 
asked  about  the  Superdrug- 
inspired  reference  of  selected 
or  restricted  trading 
arrangments  on  fine  fragrances 
to  the  Monopolies  and  Mergers 
Commission. 


President  of  the  European  Perfumery  Association  Rheinhard  Dieter  Wolf 
catches  up  with  trade  guests  on  the  Guerlain  section  of  the  12-strong 
French  Perfume  House  garden  stand.  Dr  Wolf  said  the  specialist  trade 
sector  could  be  put  in  jeopardy  by  integration  of  European  markets  and 
'local  business'  crossing  borders  —  in  other  words  parallel  imports! 


'Making  up  is  hard  to  do?'  on  the 
Color  Shop  Cosmetics  stand 
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EN0EKAY 

FLUORIDE 
DROPS 

FLUODROPS 


EN0EKAY  -  The  No.l 

■  Increasing  pharmacy  script  business  will  be  fuelled  by  Endekay  -  already  the  pharmacy 
market  leader  in  fluoride  drops  and  tablets". 

i  In  convenient  6  month  dosage  packs  -  Endekay 
Fluoride  tablets  tie  in  with  children's  dental  visits. 

i  They  are  uncoloured,  to  reduce  child  overdose 
risk,  with  no  artificial  colours,  flavourings  or 
tartrazine. 

i  Endekay  will  be  driving  the  market  growth  from  the 
change  in  NHS  status  with: 

-  dental  detailing  to  98%  of  UK  dentists 

-  PR  and  consumer  campaigns. 


enQekay 

FLUORIDE 
TABLETS 

FLUOTAE 


tablets 


OLOUR  WITH 
NATURAL  FLAVOURING 


STAFFORD-MILLER 


^SCtibing  information  'Independent  dental  research  1992  "  Data  on  file  Stafford-Miller 

tsntation  -  Endekay  Fluotabs  2-4  years.  White  tablet,  providing  O.Smg  fluoride  ion  from  1.1  mg  sodium  fluoride  BP  Endekay  Fluotabs  4+  years.  White  tablet,  providing  1mg  fluoride  ion  from 
g  sodium  fluoride  BP  Endekay  Fluodrops.  Transparent  liquid.  0.15ml  solution  provides  0.25mg  fluoride  ion  from  0.55mg  sodium  fluoride  BP.  Indication.  To  strengthen  tooth  enamel  and 
ft  decay  in  children  from  6  months  -  2  years  (Fluodrops),  2-4  years  (Fluotabs  2-4),  4  years  and  over  (Fluotabs  4+).  Dosage  and  Administration.  Fluotabs:  1  tablet  daily  where  fluoride 
en  o  drinking  water  is  less  than  0.3ppm.  Hall  a  tablet  daily  where  fluoride  ion  content  is  0.3-0.7ppm  Suck  or  dissolve  slowly  in  mouth.  Fluodrops:  7  drops  daily  where  fluoride  ion 
lent  of  drinking  water  is  less  than  0.3ppm.  Serve  on  a  spoon  or  mixed  with  food  and  drink.  Contra-indications,  warnings  etc.  Do  not  exceed  staled  dose.  Not  to  be  taken  when 
ide  content  of  dnnkmg  water  is  greater  than  OVppm  (Fluotabs)  or  0.3ppm  (Fluodrops).  Legal  Category  P.  Package  quantity  and  Basic  NHS  Cost.  Fluotabs:  200  tablets  in  child 
sent  container  £3.07.  Fluodrops:  Bottles  of  60ml  £2.29*.  Product  Licence  Numbers.  Fluotabs  2-4  years  PL1424/0013,  Fluotabs  4+  PL  1424/0002  Fluodrops  PL0036/0046 
!icd  ,?!      Fluotabs  ■  Westone  Products  Ltd,  104-1 12  Marylebone  Lane,  London  W1M  5FU  Fluodrops  -  Stafford-Miller  Ltd,  Broadwater  Road,  Welwyn  Garden  City,  Herts 

JOr,  UK. 

ormation  correct  at  time  of  going  to  press.  Further  details  available  from  Stafford-Miller. 


ADVERTISEMENT  FEATURE 


Sure  anti-perspirant 
deodorant  is  one  of  the 
big  success  stories  in 
the  British  health  and 
beauty  market. 
Launched  by  Elida 
Gibbs  nearly  30  years 
ago,  Sure  has  led  the 
market  since  1984. 
Today  it  dominates 
every  applicator  sector 
—  aerosols,  roll-on 
and  solid  —  with  a 
steady  overall  lead  of 
more  that?  five  per 
cent  over  its  nearest 
competitor. 


When  we  look  at  the  reasons 
behind  Sure's  success,  one 
factor  is  extremely  clear. 
Consumers  who  buy  Sure  have 
total  confidence  in  its 
unrivalled  ability  to  deal  with 
underarm  wetness  and  odour. 
They  know  that  Sure  won't  let 
them  down. 

But  behind  this  core 
proposition  lies  the  fact  that 
Sure  has  moved  with  the  times 
to  maintain  its  relevance  to  the 
consumer  and  has  built  a 
consistent  record  for 
innovation. 

For  example,  Sure  was  the 
first  anti-perspirant  brand  to 
introduce  solid  applicators  into 
the  British  market,  the  first  to 
launch  fragrances  especially  for 
men,  and  the  first  to 
incorporate  body  heat 
responsive  technology  in  its 
formulations.  So  it  comes  as  no 
surprise  that  1993  should  herald 
yet  another  significant 
innovation  from  Sure.  And  that 
is  Sure  Sensive. 


Sure  Sensive  is  a  new  kind  of 
anti-perspirant  deodorant, 
targeted  specifically  at  the  90s 
woman.  As  it's  from  the  Sure 
portfolio,  it  gives  users 
confidence  against  the  effects 
of  underarm  perspiration.  Yet 
its  unique  formulation  — 
including  Aloe  Vera  —  makes  it 
extremely  suitable  for  use  after 
shaving.  The  aerosol  has  been 
developed  with  a  finer,  but  no 
less  effective,  spray  which 
means  less  powdery  deposits 
and  a  more  precise  application. 
The  roll-on  is  the  first 
anti-perspirant  in  the  UK  to  use 
a  suspension  formulation  which 
gives  a  smooth  and  dry 
application,  avoiding  stickiness. 


Gentleness  on  the  skin  has  been 
proved  by  extensive 
dermatological  testing. 

Elida  Gibbs  researched  the 
market  opportunities 
thoroughly  before  launching 
Sure  Sensive.  Manita  Khuller, 
senior  brand  manager,  says: 
"We  know  that  almost  all 
British  women  shave  under 
their  arms  and  around  half  do 
so  weekly.  So  there  is  enormous 
potential  for  a  product  which 
combines  highly  effective 
wetness  and  odour  control  with 
skin  friendliness. 

"We  have  also  found 
growing  demand  from  90s 
women  for  anti-perspirant 
deodorants  with  lighter,  fresher 


fragrances  which  won't  clash 
with  their  individual  choice  of 
perfume.  We've  addressed  this 
demand  in  developing  the  Sure 
Sensive  range." 

Three  variants  . 

Sure  Sensive  is  available  in 
three  variants.  Spring  Dew  is  a 
young,  fresh  and  feminine  scent 
with  a  fruity  edge  and  Vitality  is 
a  floral  fragrance  with  a  hint  of 
green  citrus  and  marine  notes. 
The  third  variant  is  Unscented 
which  provides  a  masking 
fragrance  to  cover  body  odour 
and  gives  extra  deodorant 
protection. 

This  allows  the  wearer  to 
avoid  any  potential  clash  with 
her  own  choice  of  perfume  or 
body  spray. 

Sure  Sensive's  packaging  has 
been  designed  to  attract 
attention  on-shelf.  The  clean, 
white  base  colour  is  modern 
and  impactful  and 
communicates  the  product's 
skin  friendly  properties.  The 
on-pack  graphics  incorporate 
the  Sure  tick  logo  —  well 
known  to  customers  — 
strengthening  the  link  with  the 
main  Sure  range  and  overall 
promise  of  efficiency. 

Sure  profits 

For  the  retailer,  Sure  Sensive 
offers  excellent  profit 
opportunities.  As  an  "added 


value"  product,  it  is  priced  at  a 
10  to  15  per  cent  premium 
above  the  core  Sure  range.  The 
target  retail  price  for  aerosols  is 
£1 .79  for  1 50ml  and  £1 .39  for 
50ml  roll-on. 

Of  course,  Elida  Gibbs  are 
putting  their  full  support 
behind  this  latest  launch  with  a 
major  national  advertising 
campaign  beginning  in  April. 


The  campaign,  worth  £3 
million*,  uses  women's 
magazines  and  a  bold  new 
television  advertisement  to 
build  rapid  awareness  of,  and 
demand  for,  Sure  Sensive. 

The  advertising  aims  to 
appeal  to  the  tough  but  tender 
nature  of  women  in  the  '90s.  It 
uses  "fit-boxing",  the  latest 
fitness  craze  to  hit  America 


which  is  rapidly  becoming 
popular  in  Britain. 

The  new  commercial  features 
an  attractive  young  woman 
training  in  the  ring  before 
stepping  out  to  face  the  world. 
She's  confident  in  herself  and  in 
the  knowledge  that,  no  matter 
what  she's  doing,  Sensive  will 
keep  her  dry  and  comfortable 
all  day  long. 
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Manita  Khuller,  senior  brand  manager  for  Sure:  "The  new  design  will 
bring  extra  sales  for  Sure." 


Sure  has  changed  over  the  years 
to  keep  pace  with  changes  in  its 
buying  public.  Consumers  in  the 
'90s  are  more  sophisticated 
than  ever  before.  With  a 
greater  choice  of  products  to 
select  from,  they  demand  clear 
reasons  why  they  should  prefer 
one  brand  over  another.  That's 
why  1993  sees  not  only  the 
launch  of  Sure  Sensive,  but  also 
the  re-launch  of  the  Sure  range. 

New  proposition 

The  re-launch  focuses  on  a  new 
proposition  for  the  customer: 
"Sure  responds  to  your  body". 
The  brand's  positioning  as  an 
unbeatable  anti-perspirant 
deodorant  remains  unchanged, 
but  consumers  will  now  be 
aware  that  Sure  works  hard 
when  they  work  hard  and  stays 
in  reserve  when  they're  relaxed; 
giving  them  the  protection  they 
need,  when  they  need  it. 

This  body  responsive  factor  is 
flagged  up  on  the  new  pack 


design  for  all  Sure  variants. 
Retaining  the  strength  of  the 
well-known  tick  logo,  the  new 
design  presents  a  sharper,  more 
modern  look  to  carry  Sure 
forward  to  further  success  in 
the  '90s. 

According  to  Manita  Khuller, 
the  new  design  will  help  bring 
extra  sales  for  Sure.  She  says: 
"Our  research  shows  that 
people  who  don't  currently  use 
Sure,  significantly  prefer  the 
new  pack  design  over  the  old 
one.  They  feel  it  is  more 
appealing  and  would  lead 
them  to  try  the  brand  for  the 
first  time.  Importantly,  our 
current  users  also  like  the  new 
design." 

The  re-launch  is  to  be 
supported  by  a  new, 
heavyweight  advertising 
campaign  worth  over  £3.5  m*. 
Combined  with  Sure  Sensive, 
Elida  Gibbs  will  spend  nearly 
£7m*  on  advertising  support 
for  the  Sure  brand  during  1993. 


As  the  first  anti-perspirant  to 
introduce  a  male-specific 
variant  in  the  UK,  Sure  has 
always  been  the  top  choice 
among  male  consumers.  Elida 
Gibbs  is  heightening  the  appeal 
of  Sure  for  Men  by  including  its 
In  Situ  Micro  Encapsulation 
(ISME)  technology  in  Sure  for 
Men  aerosols. 

Previously  available  only  in 
Sure  Powerstick  ISME  locks 
fragrance  inside  tiny  capsules. 
As  the  body  heats  up,  the  micro 


capsules  begin  to  break  down. 
The  hotter  the  body  gets,  the 
more  deodorising  protection 
Sure  for  Men  releases. 

Manita  Khuller  says:  "With 
men  more  concerned  about 
grooming  than  ever  and  also 
following  more  active  lifestyles, 
there  is  huge  demand  for  total 
protection  against  body  odour. 
Sure  for  Men  gives  them  the 
confidence  they  are  looking 
for." 

*  Figures  by  MEAL- 


A  pharmacy  success  story 


The  Pharmacy 
Healthcare  Scheme  is 
one  of  the  profession's 
little  success  stories. 
Now  an  established  part 
of  the  health  promotion 
network,  C&D  finds 
the  scheme  has  now 
been  put  on  a  more 
formal  footing 


When  Roger  Odd  came  south  to 
head  the  Royal  Pharmaceutical 
Society's  practice  division  he 
had  little  idea  that  the  move 
would  soon  bring  a  company 
chairmanship  in  its  wake.  He  is 
the  first,  however,  to  admit  it 
isn't  nearly  as  glamourous  as  it 
sounds.  Neither  he  nor  his. 
fellow  directors  receive  any 
financial  reward  although  they 
all  give  generously  of  their  time 
and  expertise. 

That  aside,  chairman  Odd  is 
able  to  report  that  Pharmacy 
Healthcare  pic  is  in  good  shape. 
But  why  a  limited  company? 
The  reasons  are  purely 
bureaucratic.  Since  1989  the 
Scheme  has  been  largely 
funded  through  a  grant  from 
the  Health  Education  Authority. 
About  18  months  ago  the  HEA 
felt  that  there  was  a  need  to 
deal  with  a  legally  constituted 
body  rather  than  an  ad  hoc 
group,  so  a  company  was 
formed  last  November. 

Regular  funding 

It  was  in  April  1989  that  the 
Scheme's  steering  committee 
put  their  case  for  regular 
funding  to  Kenneth  Clarke, 
then  the  Health  Secretary  at  the 
Department  of  Health.  Prior  to 
that,  for  its  first  three  years,  the 
Scheme  had  been  run  on 
goodwill  and  donations. 

Mr  Clarke  pledged  £200,000 
annually  towards  the  Scheme, 
twice  as  much  as  the  steering 
committee  sought.  It  was  a 
gesture  that  by  all  accounts 
caught  them  by  surprise.  As 
Roger  Odd  points  out,  there  are 
very  few  times  the  Department 
gives  more  than  it  is  asked  for! 

Saskia  Zeelenberg,  a  member 
of  the  RPSGB  staff  who  acts  as 
part-time  company  secretary 
and  provides  the  administrative 
muscle,  takes  a  more  pragmatic 
line:  "Put  in  perspective  of 
what  is  spent  on  health 
education  elswhere,  it  is 
peanuts,"  she  says. 

Peanuts  it  might  be,  but  the 
Scheme  has  proved  its 
effectiveness  in  a  number  of 
ways.  Three  formal  studies  in 
the  Scheme's  early  days 
demonstrated  a  high  level  of 
commitment  by  pharmacies  — 
particularly  encouraging  as  the 
material  is  sent  out  unsolicited. 
Surveys  by  Aston  University  in 
1986  and  1988  showed  leaflets 
to  be  available  in  over  90  per 
cent  of  outlets,  with  increasing 
numbers  siting  display  stands 


PHS  chairman  Roger  Odd  with  Saskia  Zeelenberg  who  provides  the  administrative  muscle 


on  the  medicine  counter  or  in 
the  dispensary  waiting  area. 

A  survey  by  the  Association  of 
Scottish  Health  Councils  in  1987 
showed  similar  results:  84  per 
cent  of  pharmacies  displayed 
leaflets  and  over  two  thirds 
reported  positive  consumer 
reaction.  In  a  quarter  of 
pharmacies  the  take-up  rate  of 
leaflets  was  such  that  consumer 


medicine"  leaflet  put  together 
by  the  NPA,  PSNC  and  the 
Society  in  October  1987 
produced  requests  for  a  futher 
200,000  copies  in  addition  to 
515,000  distributed  initially. 

But  it  was  the  British  Heart 
Foundation  which  really  hit  the 
jackpot.  The  BHF  received 
14,000  replies  from  its  leaflet  in 
February  1988  (a  3.7  per  cent 
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demand  outstripped  supply. 

There  is  also  strong  anecdotal 
evidence  that  the  leaflets  are 
reaching  and  being  read  by  the 
end  user.  The  Family  Planning 
Association  received  some  6,000 
coupons  requesting  more 
information  from  the  birth 
control  leaflet  used  to  launch 
the  Scheme. 

The  "How  to  take  your 


response  rate).  A  quarter  of 
respondents  also  included  a 
donation  towards  costs.  These 
averaged  about  £4  and  brought 
in  nearly  £13,000! 

However,  Roger  Odd  accepts 
that  not  all  pharmacies  use  the 
material.  "Some  lack 
commitment,  others  lack 
space."  But  40-60  leaflets  are 
distributed  to  every  community 


pharmacy,  committed  or  not, 
and  also  some  800  hospital 
pharmacies.  This  blanket 
coverage  has  proved  to  be  the 
quickest  and  most  cost  effective 
method  of  distribution. 

Future  benefit 

With  the  introduction  of  a 
professional  allowance  those 
who  do  not  currently  display 
the  leaflets  might  be  glad  they 
are  still  on  the  mailing  list.  "It  is 
quite  clear  that  a  requirement 
of  the  allowance  will  be  that 
pharmacies  must  display  health 
promotion  material.  The 
Pharmacy  Healthcare  leaflets 
come  automatically  and  are  a 
major  source  of  supply,"  points 
out  Roger  Odd.  But  it  does  not 
mean  they  will  be  sufficient  on 
their  own,  he  cautions. 

There  are  some  teething 
problems  to  be  ironed  out  by 
the  new  company.  The  steering 
committee  puts  forward  its 
programme  for  the  year  ahead 
to  the  HEA  and  a  budget  is 
agreed.  The  current  year's 
programme  is  budgetted  at 
£220,000,  but  this  is  money  that 
has  to  be  found  up  front  by  the 
Scheme  and  the  bills  submitted 
to  the  HEA  afterwards.  "This 
will  cause  cash  flow  problems 
and  is  something  we  have  to 
address,"  says  Saskia 
Zeelenberg. 

In  the  current  climate  of  cost 
effective  healthcare  there  is  the 
necessity  to  prove  that  the 
Scheme  is  still  worthwhile.  The 
HEA  is  once  again  evaluating  its 
effectiveness  and  the  results  are 
due  in  April.  "The  survey  will 
determine  whether  we  have 
the  right  material  in  the  right 
place  at  the  right  time,  and 
whether  it  is  used  effectively," 
says  Roger  Odd. 

HEA  restrictions 

There  are,  however,  restrictions 
on  what  the  HEA  will  support. 
The  Authority  is  only  permitted 
to  fund  projects  which  fall  into 
the  target  areas  mentioned  in 
the  Government's  "Health  of 
the  Nation"  document.  "As  a 
company  we  are  concerned  that 
this  is  somewhat  restricting," 

Continued  on  p280 


Chemist  &  Druggist  13  FEBRUARY  1993 


UNDERESTIMATED 
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YOU  CAN  COPE 

WITH  KALMS 


A  traditional  herbal  remedy 
made  from  natural  plant  extracts. 
Available  without  prescription. 
No  known  evidence  of  habit- 
forming  side  effects.  A  massive 
advertising  campaign. 


Relieves  periods  of  worry 
ritjbiUiy,  stresses  &  slrair 
Promotes  natural  sleep. 


No  wonder  Kalms  is  Britain's 
best-selling  method  of  relieving 
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■     up  feeling  harassed. 
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SOME    TIPS    FROM  YOUR 
PHARMACIST  ON 
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says  Roger  Odd.  "There  are 
other  areas  where  pharmacists 
are  asked  to  provide 
information,  such  as  asthma 
and  solvent  abuse.  To  pursue 
any  other  programme  will 
mean  we  will  have  to  seek  out 
sponsorship,  or  have  to  make  a 
firm  approach  to  the  DoH." 

The  steering  committee  does 
get  a  number  of  approaches  by 
organisations  and  companies. 
Many  are  keen  to  participate 
but  often  not  aware  of  the 
financial  implications,  says 
Roger  Odd.  The  cost  of  a 
nationally  distributed  leaflet 
comes  in  at  anything  up  to 
£12,000,  so  for  a  charity  or 
self-help  group  it  is  not  cheap! 
There  are  also  strict  rules 
governing  sponsorship  of  a 
leaflet,  which  while  ensuring 
the  sponsor  is  recognised, 
means  the  material  going  out  is 
"generic". 

Apart  from  educating  the 
public,  there  are  other  spin-off 
benefits  for  pharmacists.  The 
leaflets  are  frequently  used  or 
requested  by  other  health  care 
workers,  thus  raising  the 
profession's  profile.  It  is 
amazing  where  some  of  the 
requests  come  from.  Following 
the  publication  of  the  leaflet  on 
testicular  cancer,  Saskia 
Zeelenberg  recalls  a  request  for 
200  leaflets  from  a  medical 
adviser  on  a  North  Sea  oil  rig. 

Press  and  PR  coverage  for  the 


leaflet  campaigns  has  improved 
over  the  years.  Local  branches 
of  the  Society  are  informed 
through  the  RPSGB  Press  Office, 
while  the  NPA  also  helps  with 
its  Press  contacts.  For  leaflets 
which  tie  in  with  a  major  health 
promotion  campaign  a  celebrity 
may  be  brought  in  to  give  the 
event  a  higher  profile.  Pop 
singer  Richard  Fairbrass  helped 
put  the  message  across  for  last 
year's  condom  leaflet,  for 
example. 

Celebrity  help 

Roy  Castle  is  due  to  promote 
the  next  leaflet,  out  at  the  end 
of  this  month,  on  passive 
smoking  —  which  the  performer 
says  has  blighted  his  career  as  a 
club  entertainer  —  and  which 
has  become  a  more  than  topical 
subject  in  view  of  a  recent  court 
case.  The  leaflet  is  the  Scheme's 
contribution  to  National  No 
Smoking  Day  on  March  10. 

The  Pharmacy  Healthcare 
Scheme  has  had  its  programme 
for  1993-94  accepted  in 
principal  by  the  HEA,  with  a 
budget  of  £250,000.  The  HEA 
also  wishes  to  continue  its  study 
into  the  effectiveness  of  the 
scheme.  To  this  end,  Roger  Odd 
would  be  pleased  to  hear  from 
pharmacists  with  ideas  or 
suggestions  for  improvements. 

All  in  all,  he  is  confident  of 
the  Scheme's  continuing 
success.  "We  have  got  through 
all  pharmacies  distribution  of 
something  like  600,000  leaflets 
per  campaign.  I  accept  that 
they  are  not  all  taken  up,  but 
the  vast  majority  are.  It  is  a 
good  way  to  distribute  a  large 
amount  of  health  education 
material  direct  to  the  public 
through  a  health  care 
professional  who  is  able  to  give 
additional  advice." 


Who's  who 

Chairman:  Roger  Odd 
Board  members:  Colette 
McCreedy  (NPA);  Terry  Maguire 
(PSNI);  Karen  Pappenheim  (FPA). 

The  following,  with  the 
directors,  sit  on  the  steering 
subcommittee  which  determines 
which  subjects  the  Scheme  will 
cover:  David  Temple  (Health 
Promotion  Agency  for  Wales);  Dr 
Fran  Duggan  (HEA);  Martin 
Raymond  (Health  Education 
Board  for  Scotland);  and  Digby 
Emson  (Boots). 


Coming  shortly... 

The  distribution  of  the  next  Pharmacy  Healthcare  leaflet  —  to 
support  National  No  Smoking  Day  on  March  10  —  is  being  sent 
out  next  week. 

Coronary  heart  disease  and  stroke  will  be  the  topic  for  the 
April  leaflet,  while  for  May  the  theme  will  once  again  be  skin 
cancer  under  the  slogan  "Smart  cookies  don't  burn".  A  celebrity 
launch  featuring  a  sporting  personality  is  planned. 

Alchol  and  sensible  drinking  will  be  addressed  in  June/July.  The 
leaflet  will  try  to  put  across  what  constitutes  "safe"  drinking  and 
what  drink  units  are.  The  September  leaflet  has  yet  to  be 
confirmed,  but  if  all  goes  according  to  plan  will  be  a  joint  effort 
with  she  Royal  College  of  Psychologists  on  the  subject  of 
depression. 

A  leaflet  on  safer  sex  and  contraception,  with  particular 
emphasis  on  unplanned  pregnancies,  will  be  sent  out  in  October. 
Also  due  at  some  stage  is  a  leaflet  on  diet  and  healthy  eating, 
which  will  be  timed  to  coincide  with  a  national  campaign  being 
run  by  the  HEA. 


LETTERS 


Audit  in  the 
pharmacy 

In  his  article  "Dry  run  on  audit" 
(C&D  January  22)  Peter  Jenkins 
suggests  audit  is  a  way  to  set 
higher  professional  standards 
and  an  enhanced  level  of 
endeavour.  There  are  a  number 
of  other  specific  tangible  benefits 
to  accrue  from  professional 
audit.  These  include: 

•  Recognising  the  need  for 
"crisis  management"  to  identify 
and  propose  remedies  for 
common  problems  encountered 
in  the  pharmacy. 

•  Creating  a  collective 
responsibility  among  pharmacy 
staff  to  reduce  errors  and 
improve  standards  of  practice. 

•  Demonstrating  a  willingness 
to  maintain  good  pharmacy 
practice  to  outside  agencies 
(patients,  colleagues  and 
government  bodies). 

•  Appreciating  how  best  to 
satisfy  patient  needs  and 
expectations. 

•  Initiating  staff  development 
through  on-going  education 
and  training  programmes. 

•  Establishing  a  firm 
commitment  to  quality 
assurance  and  cost  effectiveness 
in  a  competitive  environment. 

It  is  not  difficult  to  put  the 
idea  of  self-audit  into  practice, 
without  waiting  for  others 
outside  the  profession  to  get 
their  act  together.  A  list  of 
simple  questions  under  each 
heading  would  identify  areas  of 
excellence  or  concern.  Action 
could  then  be  taken. 

To  remain  valid,  it  would 
need  to  be  carried  out  on  a 
regular  basis,  with  changes 
being  made  as  circumstances 
dictate.  If  performed  honestly, 
the  value  of  self-audit  is 
immense,  for  any  profession 
bold  enough  to  monitor  its  own 
performance  must  instil 
confidence  in  its  clients. 


Steven  Kayne 

Glasgow 

Advancing  to 
private  sector 
pharmacy? 

We  see  the  onward  march  of 
large  groups  buying  up 
pharmacies,  the  opening  of 
retail  pharmacies  in  hospitals 
and  of  non-NHS  pharmacies. 
Where  is  the  future  for  the 
young  pharmacist?  Must  it  be  in 
the  manager  position?  Control 
of  opening  has  led  to  a 
monopoly  value  which  the 
young  pharmacist  cannot  afford. 

The  ever-growing  financial 
muscle  of  the  large  groups 
means  they  can  pursue  policies 
antagonistic  to  the  professional 
aspirations  of  the  RPSGB. 


The  opening  of  100  non-NHS 
pharmacies  might  be  an  irritant 
in  grabbing  any  scripts,  but  does 
it  mean  that  the  future  lies  in 
private  practice? 

The  Government  encourages 
purchase  of  cheap  imported 
medicine  to  the  detriment  of  the 
R&D  effort  of  UK  branded 
manufacturers.  Will  the  public 
associate,  in  its  mind,  that  NHS 
medicine  is  cheap  medicine  and 
that  private  medicine  is  better? 
(which  the  Department  desires, 
to  reduce  NHS  drug  costs). 

If  the  "private"  sector 
becomes  dominant,  will  our 
medical  colleagues  want  a  share 
of  the  cake,  or  have  a  "share"  in 
the  pharmacy? 

Pre-NHS  days  the  "chemist" 
reluctantly  dispensed  NHI  and 
Poor  Law  scripts,  but  relied  on 
consultation  (now  called 
"responding  to  symptoms") 
which  was  free,  but  charged  for 
the  medicine,  whereas  the 
doctor  charged  for  the 
consulation  and  gave  the 
medicine  free.  Will  there  be  a 
turn  of  the  cycle? 


Mervyn  Madge 


Plymouth 


Gone  but  not 
forgotten 

Can  anyone  tell  me  where  Tee 
Dee  Products  have  gone?  These 
suppliers  of  the  excellent  and 
reasonably  priced 
'Forget-me-not'  tablet  reminder 
have  relocated,  but  to  where? 


Neville  Mitchell 

Kendal 

A  tribute  to  John 
Appleyard 

John  Appleyard,  a  community 
pharmacist  who  died  recently, 
played  a  leading  part  in  training 
medicine  counter  assistants  in 
Kirklees.  He  was  the  first  lead 
tutor  to  run  the  course  with  the 
Family  Health  Services 
Authority.  Forty  one  medicine 
counter  assistants  were  taught 
by  John,  learning  about  their 
role  in  the  pharmacy  and  how  to 
improve  their  service  to  the 
general  public. 

Nothing  was  too  much 
trouble  for  John  as  far  as 
education  and  training  was 
concerned.  I  think  many  of  his 
students  will  remember  him,  I 
know  that  we  will. 


Judi  Goddard 

Human  resources  development 
manager,  Kirklees  FHSA 
Gill  Hawksworth 

Kirklees  LPC  Training  Group 


>80 
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Busincssnews 


Fisons  wave 
goodbye  to 
consumer  health 


The  sale  of  Fisons  Consumer 
Health  Division  to  Roche  Holding 
has  been  completed.  The  deal  was 
first  announced  before  Christmas 
C&D  December  19/26,  pi, 100). 

The  ownership  of  Sanatogen, 
Radian  B,  Paracodol  and  other 
former  Fisons  brands  have  become 
operationally  part  of  Roche  Nich<  >las 
Consumer  Healthcare. 

The  £90  million  deal  leaves 
Fisons  with  their  former 
healthcare  division's  debts  of 
some  £6m  plus  manufacturing, 
warehousing  and  distribution 
assets  located  at  Loughborough 
with  a  book  value  of  £7m.  The 
rest  goes  to  Roche. 

Fisons  chairman  Peter  Egan 
commented:  "This  is  a  further 


step  in  the  programme  of 
disposals  we  embarked  on  earlier 
this  year.  This  completes  the  sale 
of  the  group's  consumer  health 
activities." 

Under  the  terms  of  the  sale 
Fisons  continue  to  provide  Roche 
with  manufacturing,  distribution 
and  warehousing  for  an  agreed 
changeover  period. 

Under  the  new  regime  the 
ex-Fisons  consumer  sales  force 
will  operate  under  the  name 
Sanatogen  Sales. 

Responsibility  for  receiving 
invoices  has  passed  to  Roche 
Nicholas  Consumer  Healthcare, 
PO  Box  8,  Welwyn  Garden  City, 
Herts,  AL7  3AY,  tel:  0707  328128; 
fax:  0707  338297. 


BOC  buys  beta  blocker 


BOC  Health  Care  has  bought  the 
European  and  North  American 
operation  for  Brevibloc  (esmolol 
hydrochloride)  from  Du  Pont 
Merck  Pharmaceutical  for  $72.5 
million. 

The  drug  will  be  marketed  by 
BOC  Health  Care's  pharmaceutical 
division,  Anaquest.  Under  the 
terms  of  the  agreement  Merck 


BTG  licence 
Factor  IX 

British  Technology  Group  (BTG) 
have  signed  a  further  worldwide 
licence  agreement  for  Factor  IX. 

Genetics  Institute  Inc  have 
been  awarded  rights  to  produce 
recombinant  human  Factor  IX 
protein  from  cell  culture  to  treat 
Haemophilia  B,  also  known  as 
Christmas  disease. 

Haemophilia  B  accounts  for 
about  15  per  cent  of  all  cases. 
Haemophilia  A  accounts  for  the 
remaining  85  per  cent  and  is 
caused  by  deficient  or  defective 
Factor  VIII. 

Coupling  Genetics  Institute's 
generic  engineering  and  cell 
culture  technology  with  BTG's 
Factor  IX  patent  rights  will 
enable  Genetics  Institute  to 
develop  a  recombinant  human 
Factor  IX  product. 

BTG's  Factor  IX  technology  is 
now  licenced  to  a  total  of  four 
companies. 
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retains  the  product  in  markets 
outside  North  America  and 
Europe. 

Worldwide  sales  for  the  beta 
blocker  were  around  $15m  last 
year  and  Merck  says  "a  substantial 
proportion"  of  this  was  in  the 
United  States. 

Roger  Stoll,  president  of  BOC 
Health  Care  commented:  "Brevibloc 
complements  our  current  portfolio 
of  anaesthetic  and  acute  care 
drugs  and  provides  an  opportunity 
to  expand  in  the  operating  room 
and  critical  care  setting." 


Sanofi  link 
with  YSLG 

The  boards  of  Elf  Sanofi  and  Yves 
Saint  Laurent  Groupe  have 
approved  a  plan  for  the  two 
companies  to  merge. 

The  project  will  be  put  to 
shareholders  of  both  groups  after 
YSLG,  at  present  a  limited 
partnership,  has  converted  into  a 
limited  company. 

If  the  move  goes  through,  it 
will  be  on  the  basis  of  four  new  Elf 
Sanofi  shares  for  every  five  YSLG 
shares.  Later,  general  shares  in 
the  new  company  will  be  issued. 

Elf  Sanofi  already  have  a  strong 
presence  in  beauty  products 
France  and  abroad.  The  merger 
will  enable  YSLG  to  continue  its 
development  as  part  of  a  large 
French  industrial  group. 


Agfa  are  sending  their  Mobile  minilab  around  the  country  as  part  of  their 
annual  training  workshops  programme.  The  lab  shows  the  company's  state 
of  the  art  minilab,  the  MSC2,  in  action.  The  training  workshops  run  from 
March  18  to  31  covering  Brentford  (18),  Southampton  (22),  Gatwick 
(23),  central  London  (24),  Cambridge  (25).  Birmingham  (29), 
Manchester  (30)  and  Glasgow  (31).  For  details  phone  0932  848109 


Move  in  the  makinq  for 
Procter  &  Gamble 


Procter  &  Gamble  (Health  and 
Beauty  Care)  is  planning  to  move 
its  headquarters  from  Egham  to 
Brooklands,  near  Weybridge.  The 
move  is  expected  to  affect 
hundreds  of  P&G  staff. 

Procter  &  Gamble  (Health  and 
Beauty  Care)  company  secretary 
Peter  Nicholson  told  C&D:  "We 
cannot  accommodate  future 
expansion  at  our  current  site  at 
Egham.  However,  we  still  plan  to 
keep  the  Egham  site  for  research 
and  development." 

The  move  is  not  imminent, 
however.  So  far  the  company  has 
got  as  far  as  buying  14  acres  of 
freehold  land  at  Brooklands,  near 
Weybridge,  and  has  an  option  on 


an  adjoining  19  acres.  The  14  acre 
site  carries  outline  planning 
permission  for  offices. 

Construction  of  a  new 
headquarters  office  complex  is 
planned  for  completion  by  1995. 

In  the  longer  term  there  are 
other  Procter  &  Gamble  sites  in 
the  south  east  of  England  which 
the  company  intends  to 
amalgamate  on  to  the  adjacent  19 
acre  Brooklands  plot. 

Mr  Nicholson  says  there  are 
unlikely  to  be  any  redundancies 
involved  in  the  planned 
Egham-Weybridge  move  as  the 
two  sites  are  close  enough  for 
staff  to  be  able  to  reach  the  new 
site  without  difficulty. 


Unichem  develop  business 


Unichem  have  attracted  1,372 
customers  for  the  developing  and 
printing  service  introduced  last 
November.  It  is  believed  most  of 
the  business  has  been  gained  at 
the  expense  of  Colorcare. 

The  next  stage  of  the 
programme  will  be  an 
"aggressive  attack  on  the  market 
on  the  consumer  front",  acording 
to  deputy  marketing  director 
Tony  Foreman. 

The  Spring  issue  of  Healthy 
Times  will  contain  a  D&P 
envelope  which,  if  returned  to  a 
Unichem  pharmacy,  will  be 
exchanged  for  an  own  brand 
product.  There  will  also  be  a  door 
drop  to  some  2  million  homes. 

Mr  Foreman  also  says  over 
1,000  Unichem  pharmacies  plus 
204  Moss  outlets  have  been 
signed  signed  up  for  the  Gold 
Partners  scheme  announced  at 
last  year's  Convention. 


Participants  are  required  to 
buy  at  least  two  cases  of  the 
leading  offers  each  month  which, 
says  Mr  Foreman,  "means 
Unichem  can  offer  bigger 
opportunities  to  manufacturers 
than  Llovds  or  Boots". 


Waste  not  want  not 

Clinical  waste  incineration 
company  S.  Grundon  (Waste) 
have  joined  with  Kendal 
Services  to  develop  a  clinical 
waste  collection  service  for  the 
West  Midlands  and  North  East 
England. 

Safeway  service 

Safeway  are  now  selling 
Neilsen-compiled  statistical 
information  on  the  products 
sold  in  their  stores.  The  service 
is  designed  for  use  specifically 
within  supplier  partnership 
discussions. 
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Medeva  find 
French  foothold 


Medeva  have  entered  into  a 
conditional  agreement  to  buy  the 
French  pharmaceutical  company 
Istitut  de  Recherche  Corbiere 
(IRC).  The  British  group  are  to 
pay  £11.6  million  (F93.75  million) 
for  it.  Necessary  French  treasury 
approval  has  been  given. 

IRC  have  a  GP  sales  force 
focusing  of  the  distribution  of 
third  party  ethical  products. 

Medeva  say  the  French 
acquisition  is  strategic, 
"providing  an  established 
presence  in  France  and  a 
foundation  for  launching  other 
products  in  the  futures".  They 
believe  the  acquisition  could  be  a 
key  step  in  establishing  a  sales 
infrastructure  in  Europe. 

With  this  in  mind,  Medeva 
have  filed  for  registration  of  their 
Fluvirin  'flu  vaccine,  to  be 
marketed  and  sold  by  IRC's  sales 
force. 

Currently  IRC  market  and  sell 
a  range  of  products  including 
Salipran,  an  analgesic;  Viscotiol, 
an  expectorant  and  Aspirine 
Soluble  Corbiere.  The  majority  of 
IRC's  products  are  sold  through 
licencing  agreements  with  major 
pharmaceutical  companies  and 


all  are  manufactured  by  third 
parties. 

The  company  is  based  in  Paris 
and  has  67  employees.  In  1991 
IRC  had  an  audited  turnover  of 
F50m  but  made  a  loss  of  F4.74m, 
"due  to  expenses  incurred  in 
building  the  sales  force".  Medeva 
say  IRC  is  expected  to  be 
profitable  this  year.  As  of 
December  31, 1993,  the  company 
has  negative  net  assets  of  Flm. 

Some  F40m  of  the  total  asking 
price  is  due  immediately,  in  cash. 
A  further  F53.7m  is  to  be  payed 
after  a  year  of  which  F43.75  may 
be  taken  up  in  new  Medeva 
shares. 

An  additional  F16.25m, 
designated  as  bonuses  to 
directors  and  potential 
performance  fees  to  the  sales 
force  is  payable  over  the  five  years 
from  completion  of  the  sale. 

Ian  Gowrie-Smith,  chief 
executive  of  Medeva,  commented: 
"IRC  is  a  company  with  great 
potential.  We  believe  that  there  is 
considerable  scope  for  expanding 
our  business  in  Europe  and 
consider  this  acquisition  an 
important  first  step  in  pursuit  of 
this  longer-term  objective." 


Chemtec  launch  dispensary 
management  system 


Chemtec  have  released  Version  2 
of  their  Alchemist  3000 
dispensary  management  computer 
system. 

The  updated  version  includes  a 
new  form  of  stock  control,  a  new 
medical  conditions  section,  revised 
interaction  information  and  a 
prescription  endorsement 
option. 

The  last  of  these  gives  the 


Dopacard 
development 

Porton  Products  Ltd  and  Fisons 
pic  have  signed  an  agreement 
enabling  Porton  to  develop  and 
market  Dopacard  (dopexamine 
hydrochloride)  worldwide. 

Managing  director  of  Porton 
Products,  Alan  Barcock,  said  the 
agreement  was  a  natural  extension 
of  the  Porton  portfolio. 

As  well  as  a  dedicated  sales 
team,  Porton  Products  will  also 
undertake  additional  clinical 
development  activities  with 
Dopacard  for  other  potential 
indications  such  as  the 
protection  of  vital  organs  and  the 
prevention  and  treatment  of  early 
sepsis,  as  well  as  progressing 
registration  of  the  product  in 
those  countries  where  it  is  not  yet 
licensed. 


pharmacist  the  options  of 
printing  reminder  labels  (and  the 
user  can  set  which  endorsements 
trigger  labels),  on-screen  reminders, 
and  automatic  broken  bulk 
suggestions  based  on  the  past  six 
months  prescriptions. 

The  stock  control  system  has 
been  developed  to  include  the 
option  of  the  automatic  setting  of 
re-order  levels  using  the  dispensing 
figures,  warnings  when  stock 
levels  run  low  and  the  ability  to 
specify  how  minimum  stock 
levels  should  be  calculated. 

A  medical  conditions  section 
has  been  added  using  a  graphic 
interface.  Selection  can  be  made 
specifying  the  part  of  the  body 
which  is  affected.  Chemtec  say 
that  this  is  an  effective  way  of 
allowing  the  user  a  large  number 
of  options  without  overloading 
the  screen. 

Interactive  information  has 
been  updated  by  the  addition  of 
new  interaction  groups.  There  is 
also  now  a  system  whereby  the 
user  can  adapt  the  reporting 
levels  (strengths)  of  interactions 
and  affect  the  label  production  of 
those  interactions. 

Each  day's  prescriptions  are 
now  kept  in  a  timed  log  which  can 
be  viewed  by  the  pharmacist.  The 
last  seven  days  logs  are  kept  in  the 
computer.  Chemtec  also  offer  a 
multi-user  version. 


IN  THE  CITY 


Recent  surprise  cuts  in  interest  rates  in  the  UK  and  Germany 
have  provided  a  new  fillip  to  share  prices  over  the  last  few 
weeks.  The  cuts  came  just  as  the  stock  market  was  showing 
signs  of  running  out  of  steam  and  have  since  helped  the 
Footsie  100  index  to  break  its  all-time  record. 

However,  the  pharmaceuticals  setor  has  been  in  the 
doghouse.  Although  the  continuing  weakness  of  sterling 
should  normally  boost  the  sector,  UK  health  stocks  have  been 
in  a  ragged  retreat.  A  key  factor  is  Hilary  Clinton,  who  has 
been  appointed  by  the  new  US  president  to  chair  a  sweeping 
reform  of  the  American  health  system  to  reduce  spiralling 
costs. 

There  are  growing  fears  that  this  would  hit  the  profitability 
of  drug  companies.  As  a  result,  shares  in  Glaxo,  Smithkline 
Beecham  and  Wellcome  have  all  seen  heavy  falls.  In  particular 
US  investors,  previously  keen  fans  of  Glaxo,  have  been 
dumping  the  stock  in  large  numbers. 

The  market  has  also  been  worried  by  patent  challenges  to 
Zantac  in  US  courts  later  this  year.  The  legal  actions,  led  by 
two  Canadian  companies,  was  recently  highlighted  in  a 
bearish  investment  circular  by  Nomura  Research,  the 
Japanese  securities  firm,  and  unsettled  the  market. 

The  firm  is  also  negative  on  the  sector  because  it  says  the 
European  drugs  market,  led  by  Germany  and  the  UK,  is  also 
coming  under  political  pressure  to  cut  drug  prices.  Proposed 
legislation  in  both  countries  could  hit  margins  of  all  the 
industry's  giants. 

Moreover,  Nomura  is  also  a  seller  of  AAH  and  Unichem 
shares  due  to  the  likely  input  of  the  UK  government's 
proposals  to  cut  drug  charges.  The  firm  believes  that  the 
reforms  will  hit  the  two  wholesalers'  profits  significantly  as 
they  are  both  largely  dependant  on  the  UK.  With  AAH  and 
Unichem  shares  trading  at  a  premium  at  the  moment,  the 
broker  is  recommending  clients  to  bail  out  now. 

Despite  the  sectors'  gloom,  however,  Medeva  have 
remained  firm,  thanks  to  its  loyal  American  fans. 
With  about  two  thirds  of  the  company's  profits  coming  from 
the  US,  the  hardening  dollar  has  helped  sentiment.  The 
company  has  recently  made  its  first  acquisition  in  Europe. 


Coming  events 


Numark  in 
Hong  Kong 

Numark  have  published  the 
preliminary  workshop 
programme  for  its  1993  annual 
convention,  to  be  held  in  Hong 
Kong,  May  21-29.  The 
programme  confirmed  so  far  is: 

•  Open  display  for  GSL 
medicines,  Tony  Watson,  SB. 

•  The  welfare  food  scheme 
transfer  from  NHS  clinics  to 
retail  pharmacy,  Ben  Mullen, 
Milupa. 

•  The  smoking  Cessation  market 
success  of  POM  to  P,  Graham 
Waters,  Kabi  Pharmacia. 

•  The  concept  and  success  of 
range     merchandising,  Tony 
Birchall  and  Helene  Curtis. 
Tuesday,  February  16 

Hull  Pharmacists  Association  Joint 
meeting  with  Hull  Medical  Society. 
"History  of  Smith  &  Nephew"  bv  Ms  J 
Bogie.  8.15pm  for  8.30pm  in  the  PGC, 
I  lull  Royal  Infirmary. 

Aberdeen  and  North  Eastern  Scottish 
branch  RPSGB  Pharmacy  Practice  II. 
Meeting  at  8pm  in  PGC,  Aberdeen 
Royal  Infirmary. 

Barnet  branch  RPSGB  Joint  meeting 
with     the     Middlesex  branches. 


"Pharmaceutical  Care  —  One  year 
on"  by  David  Sharpe  and  John 
Merrills.  7.70  for  8pm,Northwick 
Park  Hospital.  Light  buffet. 

Thursday,  February  18 

Eastbourne  &  District  branch 
RPSGB  "The  work  of  a  Customs 
officer"  by  D.  Roberts,  H.M.  Customs, 
Dover.  8pm  in  the  PGMC  of  the 
Eastbourne  General  Hospital. 

Barnsley  &  District  branch  NPA 

"Pharmacy  in  the  year  2000"  by  John 
D'Arcy,  NPA.  Terry  Norman,  head  of 
distribution  at  Glaxo,  will  speak  on 
how  he  sees  Glaxo's  relationship  with 
community  pharmacy  developing. 
8pm  in  the  PGMC.  Barnsley  District 
General.  Hot  buffet  7.15pm. 

Dundee  &  Eastern  Scottish  branch 
RPSGB  "Cardiopulmonary 
resuscitation"  by  Mrs  Sue 
Hampshire.  8pm  in  Lecture  Theatre 
2,  Ninewells  Medical  School. 

Weald   of   Kent   branch  RPSGB 

"Pharmacists  role  in  dental  health 
education"  by  Miss  Plimley.  Meeting 
at  7.45pm  for  8pm  at  the  PGC,  Kent  & 
Sussex  Hospital. 

County  of  Somerset  branch  RPSGB 

The  Society's  parliamentary  Adviser 
Sir  John  Hannman  MP,  will  discuss 
the  current  state  of  pharmacy  politics. 
Forte  Porthouse,  Dean  Gate,  J25/M5, 
Taunton  and  will  be  a  discussion  over 
dinner.  7.15pm  for  7.45pm. 
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APPOINTMENTS' 


Add  a  healthy  outlook  to  your  local  community 


iiiiiiii 
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CHEMISTS. 


Moss  Chemists  is  one  of  Britain's  most  respected  pharmacy  chains.  For  over  75  years  customers  have 
relied  upon  our  high  standards  of  service  and  professionally  trained  staff.  Staff  who  listen  and  offer  good 
advice  and  regard  themselves  as  very  much  part  of  the  community  health  team. 

PHARMACY  MANAGERS 

#  Metro  Centre  (Gateshead)  #  Plymouth  #  Corby 

•  Stoke-on-Trent  •  South  Shields  •  Christchurch 

#  Humberside  #  Aberdeen 

TRAINEE  MANAGERS 

#  Hounslow#  Guildford 

Continued  growth  has  created  career  opportunities  for  pharmacists  with  the  personality  and 
drive  to  make  a  real  impact  on  local  community  healthcare. 

Experienced  or  newly  qualified,  (full  training  will  be  given)  we  need  an  individual  with  a 
commitment  to  patient  counselling,  coupled  with  the  communications  skills  and  management 
qualities  to  actively  market  a  wide  range  of  medicines,  healthcare  and  leisure  products. 

In  return,  you'll  enjoy  the  full  support  of  a  highly  professional  company,  modern  well  equipped 
and  efficient  facilities,  flexible  working  hours  and  a  highly  competitive  salary  and  benefits 
package.  This  will  include;  PPP  membership,  pension  scheme  with  life  assurance  and  generous 
staff  discounts. 

Apply  with  CV  to:  Mr  Roger  Cotton  MRPharmS,  Recruitment  and  Training  Executive,  Moss  Chemists, 
Fern  Grove,  Feltham,  Middlesex  TW149BD. 


DONCASTER 

Experienced  Pharmacist  manager 
required  for  recently  acquired 
modern  pharmacy.  This  is  an 
opportunity  to  expand  your  own 
management  skills  whilst  receiving 
full  central  office  support. 
Apply  Mrs  Chris  Goddard, 
The  Weldrick  Group, 
Highfield  House, 
11-13  Highfield  Road,  Doncaster 
DN1  2LA.  Tel:  0302  369121  (day) 
0709  700117  (eves) 


BRIGHTON 
AREA 

Enthusiastic  Manager 
required  for  busy  but 
easily  run  pharmacy  in 
picturesque  coastal  village. 
Rewarding  position. 

Telephone: 
(0273)  302193 


ALLOA, 
SCOTLAND 

Would  you  like  to 
supplement  your  income  by 

working  an  occasional 
Saturday  morning  9am- lpm? 
Good  supporting  staff. 
Position  available  on  a 
regular  basis  if  required. 

TEL:  0259  723155 


LONDON  SW18 

Experienced 
dispenser/sales 
assistant  required 
for  busy  pharmacy 
(part-time). 

Telephone: 
081-874  1495 


ASH 

NR  CANTERBURY, 
KENT 

Locum  required 
half  or  one  day 
a  week. 

Telephone: 
0304  812242 


LONDON  N6 


Bright  and 
enthusiastic  sales 
assistant  required  for 

busy  upmarket 
pharmacy  in  N6  area. 

Contact: 
081-455  4415 


HUYTON, 
LIVERPOOL 

Experienced  full  time 
dispenser  required 
for  busy  pharmacy  in 
Huyton  town  centre. 
Normal  hours. 

Tel:  051-489  6860 


BARNSLEY, 
LANCS. 

Locum  required 
July  27-Aug  10. 
Good  supporting  staff 
and  pleasant  shop. 

Telephone: 
0226  282532 
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APPOINTMENTS 


LLOYDS  CHEMISTS 


REQUIRE 

PHARMACY 
ANAGERS 


Capable  of  developing  a  community  Pharmacy  which 
genuinely  cares  for  the  needs  of  its  patients.  You  will 
need  a  professional  attitude,  excellent  communication 
skills  and  a  commitment  to  providing  a  quality  service. 

As  well  as  an  excellent  salary  we  offer: 


BENEFITS 


Unrivalled  promotion  • 

prospects  • 

Profit  related  bonus  • 

20%  staff  discount  • 

Secure  Pension  Scheme  • 

Free  Private  Healthcare  • 


VACANCIES 


STROUD 

TETBURY 

SCUNTHORPE 

ARUNDEL 

KENT 

THAME 


CONTACT 


Mrs  Sandra  Williams,  The  Pharmacist  Recruitment  Officer, 
Lloyds  Chemists  Pic,  Manor  House, 
Manor  Road,  Mancetter,  Atherstone, 

Warwickshire  CV9  1QY. 
Telephone:  0827  718001  (Daytime)  or 
0827  260023/0827  282117  (Evenings/Weekends) 
Direct  Line:  0827  713990  (During  Office  Hours) 


To 
advertise 
in  this 
section 
contact 
Joe 
Doveton  on 
0732 
364422 
Ext.  2468 


LOOM 


Member  of  the  Henry  I.  Perlow  Group 
National  Pharmacy  Locum  Agency 
TELEPHONE  081-907  9894 
Kent/Sussex  Office  0892  510526 
Midlands  Office  (0280)  700575 
We  invite  Pharmacist  Locums  to  apply  for  registration 


NORTHERN LOCUMS 

Agency  (Lie.  No.  YH1599) 


ANNOUNCE:  We  now  cover  from  the  WATFORD  GAP  lo  the  BORDERS!! 
WE  OFFER:  (1)  The  LOWEST  RATES  in  the  coutry  to  proprietors 
(2)  The  BEST  SERVICE  with  our  availability  SEVEN  DAYS  WEEKLY  up  to  10.00pm 
So  why  not  save  yourself  TIME  and  FRUSTRATION  with  ONE  CALL 
Tel/Fax:  Manchester  (061)  725  8063 
Tel/Fax:  Bradford  (0274)  831631 

Locums  needed  in  all  areas  —  please  call  to  register  —  Top  rates  available 


AGENTS 


SALES  AGENTS  WANTED 

Calling  on  Chemists  and 
Department  Stores. 
To  sell  established  brand  of  sunglasses. 

©71-837  7420 


Provincial  Pharmacy 
Locum  Services  JB 


We  have  over  3,000  pharmacists 
registered!  Plus  experience  of  handling 
over  100,000  bookings  NATIONWIDE! 

OUR  BUSINESS 

Place  your  locum  problem  in  the 
hands  of  our  experienced  co-ordinators. 
We  will  inform  you  the  moment  cover 
is  found.  We  leave  you  to  get  on 
with  doing  what  you  do  best, 
running  your  business. 

PLEASE  CALL  NOW! 


$  - 

MANCHESTER! 
061-7664013!' 


EDINBURGH 

031-2290900 


NEWCASTLE 
091-233  0506 


IT 


SHEFFIELD 
0742-699937 


CARDIFF 
0222  549174 


BIRMINGHAM 

021  233  0233 


LONDON 

0892-515963 


BUSINESS  WANTED 


Moss  Chemists  are  a  subsidiary  of  Unichem  PLC,  controlled  by 
Pharmacists  with  a  positive  professional  approach.  We  are  expanding 
rapidly  and  wish  to  hear  of  pharmacies  or  groups  of  pharmacies  for 
sale  throughout  the  UK  with  a  minimum  turnover  of  £450,000. 
Freeholds  purchased. 
Please  ivnte  or  telephone: 

Mr  M.C.  Bayly,  Acquisitions  and  Franchise  Director 
Moss  Chemists,  Fern  Grove,  Feltham, 
CHEMISTS     Middlesex  TW14  9BD.  Tel  No.  081-890  9333  
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BUSINESS  FOR  SALE 


BABY  CLOTHES 


ALLIANCE  VALUERS  AND 
STOCKTAKERS 

Telephone  Harrogate  (0423)  531571 


NORTH  LEEDS 

UNEXPECTEDLY  RE-OFFERED 
DUE  TO  TIME-WASTER 

Main  Road  Suburban  Leasehold  Phar- 
macy. T/O  under  management  £273.000 
NHS  items  approx  1,600  per  month. 
Excellent  perfumery/gift  trace.  GP  30%. 
New  15  year  lease  Offers  invited  for 
GW/Fix  plus  SAV  with  view  to  quick  sale. 
PHARMACIES  URGENTLY  REQUIRED 


LEEDS 

Main  Road  Suburban  Pharmacy  in 
densely  populated  area  Turnover  to  May 
1992  £233,330.  GP  30%.  NHS  items 
2,171  per  month.  Net  profit  to  owner 
MRPharmS  approx  £35,000  Property 
freehold  (with  former  L  Accom)  Offers 
around  £85,000  lor  GW/Fix  plus  SAV. 

NATIONWIDE  FOR  EAGER  PURCHASERS 


E.  LONDON.  Lock-up  pharmacy.  Annual  turnover  £240,000.  NHS  items 
900  per  month.  Renewable  lease.  Rent  £13,500  p. a.  Owner  retiring  due 
to  ill  health. 

Price  £70,000  SAV  Ref:  02291 

N.W.  LONDON.  Lock-up  pharmacy.  Annual  turnover  £590,000.  NHS 
items  1000  per  month.  Secure  lease.  Very  up-market  business. 
Price  £285,000  SAV  Ref:  05224 


DISPENSING  LABELS 


r 


>D&M  Printing  Company  Limited 

LABELS  AND  COMMERCIAL  PRINTING 

Pharmacists!  Save  Money  by  using 

our  dispensing  labels. 
Contact:  D&M  Printing  Company 
Telephone:  051-949  0567 
Fax:  051-949  0747 


DISTRIBUTORS  WANTED 


DISTRIBUTORS/RETAILERS 

Required  for  a  new  range  of 

FLAVOURED 

CONDOMS 

fry 


MADE  TO 
BS.3704 
1989 


Contact:  The  Condom  Warehouse 
12,  Halfway  Street,  Sidcup,  Kent  DA15  8LL 
Telephone:  081-300  9500 
Fax:  081-309  6001 


Baby  Clothes 
with  the  chemist  in  mi 


Cherish 

for  all  newborn  babies 
3  sizes   3^  to  5lb.     5  to  8lb.   8  to  121b 

For  catalogue  and  information 
write  or  phone 

dollycare  Cosby  Ltd 

13  Elm  Tree  Road, 
Cosby 

Contacts:  George  ^Leicester^-  Te|.  Q533  7730-l3 
and  Simon  Brown  Fax:  0533  477727 


LOANS 

100% 

PRACTICE  LOANS 

Wo  offer  professional  people  100%  practice 

loans  to  purchase,  merge  or  re-finance, 

so  there  is  no  need  to  mortgage  your  home 

to  raise  capital  for  this  purpose. 

Various  repayment  methods  are  available 

to  suit  individual  requirements  for  terms  of 

20  years  or  longer. We  arc  willing  to  consider 

loans  to  partnerships  and  sole  practices. 
To  find  out  more  call  us  on  071-242-4375 

or  write  to  J.W.  Sleath  &  Co.  Ltd.,  Insurance 

and  Mortgage  Brokers,  58  Theobalds  Road, 

London  WC1X  8SG. 

Specialists  in  Practice  Finance 

1% 

ABOVE  BANK  BASE 

PHARMACY  COMPUTER  SYSTEMS  I 


John  Richardson  Computers  Ltd 


PMR 


Latest  •)  /qq  , 
Update  l<3J| 


EPOS 


JRC  systems  are  renowned  for  their  speed,  ease-of-use 
and  flexibility  -  They  are  the  most  widely  used  in  pharmacy 
today,  are  constantly  updated  and  enjoy  an  enviable  after- 
sales  service.  You  may  think  you  can't  afford  the  best  - 
You'll  be  surprised  . . . 


FOR  MORE  DETAILS,  OR  FREE  EPOS/PMR  VIDEOS,  PHONE  0772  323763 
(FAX  0772  323003)  -   OR  WRITE  TO  JRC  LTD.  FREEPOST,  PR 5  6BR 


Three  Items  For  A  Total  Cure! 


PILLS  -  Patient  Medication  Records 
CheckOut  -  POSIH  EPOS 
Ob-serve  -  Book  keeping  package 

Hadley  Hurt  Gopmuting  Ltd, 

George  Bayliss  Road,  Droitwich,  Worcs  WR9  9RD  promoted 
Telephone:  0905  795335  Fax:  090S  795345 


cotwaumrsto  ltd 
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PRODUCTS  &  SERVICES 


The  Pharmacy 
Insurance'  Agency 


Did  you  know  that  P.I.  insurance  for  your 
pharnjacy  is  now  available  for  a  maximum  cost  of 


£189 


PER  ANNUM 


♦  This  is  reduced  if  you  have  a  PMR  system,  qualified 
dispenser  or  a  second  pharmacist. 

♦  Reduced  further  if  you  have  more  than  one  pharmacy. 

♦  Many  additional  benefits  —  a  truly  comprehensive 
package. 

♦  OVER  1000  PHARMACIES  ALREADY  COVERED. 


We  alsi >  arrange: 
Business,  contents  and  interruption  insurance. 
♦  Locum  P.I.  insurance. 


To  join  the  growing  number  of  satisfied  pharmacist  clients 

m  021  236  0031 


  Working  For  Pharmacy  

PART  OF  TIIK  PROVINCIAL  PHARMACY  SERVICES  GROUP 


FACTORY  SECONDS 

ALL  IN  PERFECT  CONDITION  •  ALL  GUARANTEED 
LOW  OUTLAY  •  HIGH  PROFIT  •  CONTINUOUS  SUPPLY 

We  also  handle  huge  ranges  of  radios, 
walkmans,  midi-systems,  plus  hundreds 
of  other  items  from  major  manufacturers. 

For  futher  information  call: 

CENTRAX  DIRECT  SALES  LTD 

TEL:  081  330  7766  (10  Lines)  FAX:  081  330  7726 


VETCHEM 


Panacur  dog/ 
horse  wormers 

Nuvan  Top    Acclaim  Plus 
Nuvan  Staykill 

Obtainable  from 
Brian  G.  Spencer  Ltd, 
Common  Lane,  Fradley, 

Lichfield,  WS13  SLA 
Telephone:  0543  262882 

One  of  the  Vetchem  Group 
of  Distributors 


To  advertise 
in  this 
section 
contact 

Joe  Doveton 
on 

0732  364422 
Ext.  2468 


A  LIMITED  NUMBER  OF  STOCKISTS  REQUIRED 


FOR  OUR  EXCLUSIVE  "PERSONALISED'  RANGE 
OF  VITAMINS.  MINERALS  AND  SUPPLEMENTS! 


*  Produced 

*  /  Kf.  f  pre. 


\OUR  pharmacy  name  on  the  packs! 

*  BIG  f'ROf  I  I   MARGINS      65*  mark-up  minimum.' 

*  lC)t) K,  MARK-UP  possible  on  larger  orders! 

*  Retail  prices  designed  to  BEAT  THE  COMRE.  I  I  /  VOAV 

*  16  f  A  S  I  /MO  WirslCJ  lines  In  a  sensible  range  of  pack  si 

*  High  REPEAT  business  &  customer  loyalty  generates 
*-  Outlets  limited  to  ensure  EXCLUSIVITY  In  each  aree 
■*  An  OKXTSI-EABEE  opportunity  uslth  no  set-up  costs  tc 


Please  contact    Ella  Craig,  Sales  Director 
27  Hartirood  Green,  Chorley,  PR6  7BJ 
Telephone  0257  232518 


SHOPFITTINGS 


1 Marketing  Ltd 
THE  COMPLETE  SHOPFITTER 
DESIGN  •  MANUFACTURE  •  INSTALLATION  ■  LEASING 

CONTACT 

DAVID  CROSS     or    SIMON  MYERS 

FOR  MORE  DETAILS  ABOUT  OUR 
PROFESSIONAL  DESIGN  SERVICE,  QUALITY  FITTINGS, 
REALISTIC  PRICES  AND  ATTRACTIVE  LEASING 

TEL (0761)  418941      FAX  (0761) 412798 


SHOPFITTERS  LIMITED 

NORDIA  HOUSE,  SEACROFT  INDUSTRIAL  ESTATE 
COAL  ROAD,  LEEDS  LS14  2 AW 

Tel:  0532  323478  Fax:  (0532)  323348  J! 

SPECIALIST  SHOPFI TTING  A 

AND  DESIGN  FOR  TODA  YS  fffi* 

PHARMACIST  Approved 


Approved 
DESIGN  SERVICE 


COMPLETE  PACKAGE  -  NATIONWIDE  SERVICE 


K  H  WOODFORD  b  Co  Ltd 

We  as  specialist  manufacturers 
and  installers  invite  you  to 
telephone  us  on  0202  396272 
for  details  of  our  fully 
approved  equipment  for  all... 

Dispensary  and  Pharmacy  fitting 
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SHOPFITTING 


The  Complete  Shopf  itting  System 


FREE  PLANNING,  QUOTATIONS  & 
MERCHANDISING  ADVICE 

0602  42042 1 

design,  installation,  service 

U  K  Agent  for  5VS"WMEP  and  "/.-BOX 

MEP  House,  Croydon  Road,  Radford,  Nottingham  NG7  3DS 


The  Complete  Service  j 
PATERSON    JEFFERIES  I 

Pharmacy,  Design,  Installation 

The  Old  Bakery  Workshop 
Rear  of  23  Downend  Road, 
Kingswood,  Bristol  BS15  1RT 
Fax:  (0272)  353540 

Telephone:  (0272)  607323 

Full  range  of  shelving,  joinery  items,  specialised 
fittings.  Up  to  date  design  &  installation. 


0626  -  834077 

COMPREHENSIVE  DESIGN,  MANUFACTURE 

AND  INSTALLATION  SERVICE  FOR  THE 
 RETAIL  PHARMACY  

KING  CHARLES  BUSINESS  PARK, 
OLD  NEWTON  ROAD,  HEATHFIELD, 
DEVON  TQ12  6UT 


I  systems 


PROFESSIONAL 

PHARMACY  DESIGN  & 
INSTALLATION 

OXFORD  ROAD, 
PEN  MILL  TRADING  ESTATE, 
YEOVIL  BA21  5HZ. 

0935  20724 


SHOPFITTING  SYSTEMS  &  SERVICES 

•  Free  Independent  Advice  for  Independent  Pharmacists 

•  Choice  of  Systems  to  meet  your  budget 

•  Top  design  or  unbeatable  lowest  price  package 

•  You  can  share  in  30  plus  years  experience  in  pharmacy  planning 

Call  Frederick  Moore  -  0525  222526 
39  Cooks  Meadow,  Edlesborough,  Beds.  LU6  2RP. 


STOCK  FOR  SALE 


LIBRA  DISTRIBUTORS 

WHOLESALERS  OF  FRAGRANCES 
PHOTOGRAPHIC  FILMS  &  BATTERIES 
TEL:  081-445  4164    FAX:  081-445  1399 

Straubal  Hair  Repair  Products 
made  zvith  Henna 
Nozv  In  Stock!! 
Please  call  for  special  introductory 
prices  on  081-445  4164 
Nationzvide  Delivery  Next  Day 

30  DAYS  CREDIT  ON  ALL  ORDERS  OVER  £350 
ALL  PRICES  ARE  EXCLUSIVE  OF  VAT 


ARE  YOU  TAKING  ADVANTAGE  OF  PASSPORT  PICTURE 
OPPORTUNITIES?  BIG  POTENTIAL.  FOR  A  FREE  DEMO 
AND  MORE  INFORMATION  PLEASE  CALL  US  NOW! 


Opticmead  Limited 


Pharmaceutical  Wholesalers 


FOR  THE  BEST  PRICES  POSSIBLE  AND  A  NEXT  DAY  SERVICE 
SPECIAL  OFFERS  FOR  FEBRUARY  1993  —  BUY: 
10  x  28  RENITEC  TABS  5MG  at  £5.69  EACH 

10  x  5ML  TIMOPTOL  DROPS  0.25%  at  £4.25  EACH 

10  x  100  ISOSORBIDE  MONO  TABS  10MG  at  £4.25  EACH 

10  x  100  DIPYRIDAMOLE  TABS  100MG  at  £2.99  EACH 

10  x  100  COPROXAMOL  TABS  at  £0.66  EACH 

FOR  A  FULL  PRICE  LIST  PLEASE  SPEAK  TO  MR  RON  SMITH  ON 
081-317  8927  OR  081-854  1966  WE  ARE  ALSO  ON  FAX:  081-317  0182 
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STOCK  FOR  SALE 


s 


HURRY  — 
ROTHY'S  SHRUNK  THE  PRICES! 

110  x  24  -  50p   126  x  24  -  50p   Disc  -  50p 

Roll  paper  for  Mini  Labs  supplied  at  good  prices. 
All  prices  plus  VAT  &  Post  &  Packing. 
The  Film  &  Paper  Guy 
138  Westmorland  Avenue,  Blackpool  FY1  5QW 
Telephone:  (0253)  697094 


STOCK  WANTED 


WANTED 


Old  Chemist  Shop  fittings  in  mahogany. 
Complete  shop  interiors  purchased. 
Drug  runs,  bow  cabinets  etc. 
We  try  hardest,  travel  furthest, 

pay  more. 
Tel:  (0327)  349249  Eves:  41192 
Fax:  (0327)  349397 


ID  Aromatics  has  over  100  Essential  Oils  and  over  80  Perfume  Oils 
always  in  stock.  Best  quality  Aromatherapy  Oils  and  Absolutes. 
Exclusive  imported  Brassware,  includmg  the 
FRAGRANCER  (c). 
Pot  Pourris,  Joss  Sticks,  Incenses. 
Highly  competitive  prices  and  fast  efficient  service. 
Visit  our  Retail  outlet,  or  enquire  for  Retail  and  Wholesale  details. 

Write  for  Price  List  to 
12  New  Station  Street,  Leeds  LSI  5DL.  Telephone  0532  424983 


TRADEMARKS 


The  Trade  Marks  set  out  below  were  assigned  on: 
30th  January  1992 

by:  IMPERIAL  CHEMICAL  INDUSTRIES  PLC. 
to:  GC  CORPORATION  (JAPAN). 
Without  the  entire  goodwill  of  the  business  in  the 
goods  for  which  the  trade  marks  are  registered/ 
applied  for: 


Trademark  No.  Mark 

Goods  Specification 

843096 

Occlusin 

All  goods  included  in  Class  5. 

1255714 

Epitex 

Material  for  stopping  teeth;  dental 
wax;  dental  cement;  abrasives  for 
use  in  dentistry. 

1316747 

Occlu-Seal 

Material  for  stopping  teeth;  dental 
wax;  dental  filling  materials;  dental 
sealants;  all  the  aforesaid  goods 
being  for  use  as  seals  of  as  sealants 
and  all  being  included  in  Class  5. 

1121481 

Opalite 

Pharmaceutical  preparations  and 
substances;  material  for  stopping 
teeth;  wax  and  cement,  all  for  use  in 
dentistry. 

1121482 

Opalux 

Material  for  stopping  teeth;  wax  and 
cement,  all  for  use  in  dentistry. 

1155315 

Tripton 

Pharmaceutical  preparations  and 
substances;  material  for  stopping 
teeth;  wax  and  cement,  all  for  use  in 
dentistry. 

1300821 

Tripton 

Pharmaceutical  preparations  and 
substances;  material  for  stopping 
teeth;  wax  and  cement,  all  of  use  in 
dentistry;  dental  adhesion 
promoters;  all  included  in  Class  5. 

1279384 

Unit-Tips 

Material  for  stopping  teeth;  dental 

wax;  dental  cements;  dental  filling 
materials;  all  included  in  Class  5. 

1034577 

Unifill 

Materials  for  stopping  teath;  dental 
wax. 

1034578 

Unifill 

Dental  apparatus  and  instruments, 
all  for  use  in  the  stopping  of  teeth. 

1396657 

Foto-Cal 

Dental  preparations  and  dental 
substances;  all  included  in  Class  5. 
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LOCUMS  

ALLOA,  SCOTLAND  -  Would  you  like  to 
supplement  your  income  by  working  an 
occasional  Saturday  morning  9am- lpm? 
Good  supporting  staff.  Position  available 
on  a  regular  basis  if  required.  Tel:  0259 
723155. 

NORTHAMPTON  -  Pharmacist  required 
from  June  25  to  July  10.  Mon-Fri,  9am- 
7pm  (lunch  l-2pm).  Sat.  9am-lpm.  Tel: 
0604  2008. 

WOOLWICH,  LONDON  SE18  -  Locum 
required  in  exchange  for  accommoda- 
tion. Tel:  081-349  2909  after  7pm. 

HYTHE,  KENT  -  Part-time  registered  phar- 
macist required  by  BUPA  St.  Saviours 
Hospital.  Tel:  0303  265581  N  Sweet  or  L 
Johnson. 

BIRMINGHAM  B24  -  Long  term  locum  for 
established  pharmacy.  Five  and  a  half 
days  per  week.  Tel:  021-382  0189. 

LIVINGSTON,  EDINBURGH  -  Pharmacist 
required  from  Monday  to  Friday  5-7pm. 
Tel:  0506  410161. 

WEST  DRAYTON,  MIDDLESEX  -  Locum 
required  April  13-17  with  retail  know- 
ledge. Tel:  0895  444103. 


DISPENSING  ASSISTANTS 

LONDON  SW18  -  Experienced  dispenser/ 
sales  assistant  required  for  busy  phar- 
macy (part-time).  Tel:  081-874  1495. 

HUYTON,  LIVERPOOL  -  Experienced  full 
time  dispenser  required  for  busy  phar- 
macy in  Huyton  town  centre.  Normal 
hours.  Tel:  051-489  6860. 

ASH  NR  CANTERBURY,  KENT  -  Locum 
required  half  or  one  day  a  week.  Tel:  0304 
812242. 

BARNSLEY,  LANCS  -  Locum  required  July 
27-Aug  10.  Good  supporting  staff  and 
pleasant  shop.  Tel:  0226  282532. 


SITUATIONS  WANTED 

BIRMINGHAM  and  surrounding  areas.  Ex- 
perienced and  reliable  pharmacist  avail- 
able for  locums.  Tel:  021-526  7256. 

WIMBLEDON  and  surrounding  area  -  Ex- 
perienced and  reliable  pharmacist  avail- 
able one  or  two  days  on  a  regular  basis. 
Tel:  081-543  2609  (eve). 

ESSEX/SUFFOLK  -  Community  pharma- 
cist available  Friday  evenings  on  a  regu- 
lar basis  and  some  Sundays.  Tel:  0255 
672845  (work). 

CARDIFF  -  Don't  leave  it  too  late!  April 
bookings  are  now  under  way.  Call  now 
for  your  reliable  locum,  before  it's  too 
late!.  Tel:  0222  453766. 

LEEDS/MANCHESTER/SHEFFIELD  and 
surrounding  areas  -  Experienced  man- 
ager and  locum  available  for  short  or 
long  term  locum  work  from  April  on- 
wards. Tel:  0532  432435. 

EMERGENCY  LOCUM  -  Available  at  short 
notice,  anywhere  100  miles  from  North- 
ampton. Sundays  a  pleasure.  Tel:  0604 
832202/  0831  363736  Nigel  Morley. 

WEST  YORKSHIRE  and  surrounding 
areas  -  Experienced  manager  available 
for  locum  work  for  two  weeks  from 
March  15.  Call  Matthew  Roberts  on  0924 
461651  (day).  Will  travel. 

NORTH  WEST  &  BIRMINGHAM  or  Sus- 
sex coast,  but  will  travel  elsewhere  if 
accommodation  provided  -  Locum  avail- 
able for  one  week  March  7-13  inclusive. 
Tel:  0253  403551. 


A  FREE  Service  for  Chemi 

LEICESTER  -  Ex-proprietor  locum  seeks 
long  term/  managerial  position.  Rates 
negotiable.  Tel:  0533  547618. 

10NDON  &  SOURROUNDING  AREA  - 
Experienced  locum  available  immedia 
tely  on  daily/weeklv/long  or  short  term 
basis.  Tel:  081-992  7035  (eve). 

THE  ITALIAN  CONNECTION  -  Pharma- 
cist's daughter  needs  work  as  mother's 
help  or  similar  in  Italy  this  summer.  Tel: 
0745  853101. 


BUSINESSES  FOR  SALE 

LONDON  SE18  -  T/over  £180,000.  Average 
scripts  1,500  per  month.  Long  lease. 
Offers  around  £75,000.  Living  accommo- 
dation available.  Tel:  081-349  2909. 


EXCESS  STOCK 


TRADE  LESS  50%+VAT+P&P  -  1  x  100 

Lopid  300mg;  1  x  100  Antepsin  tabs;  1  x 
250  Trandate  400mg  (exp  5/93);  1  x  28 
Corwin  (exp  5/93);  13  x  100  Nutrizym 
GR;  1  x  21  Stemetil  effervescent  (exp 
7/93).  Tel:  081-764  6107. 
BAMA  ALU-THERM  lambswool  thermal 
insoles  -  36  pairs  assorted,  men's  and 
ladies'  sizes  £40+VAT+postage.  Tel:  0792 
892308. 

TRADE  LESS  50%+VAT+POSTAGE  -  28 

Monit  SR  40mg  (exp  3/93);  30  Tamoxifen 
40mg  (Evans)  (exp  8/93);  100  Ilosone 
250mg  (exp  4/93);  100  Aldactone  lOOmg 
(exp  3/93);  200  Mexitil  50mg  (exp  7/93). 
Tel:  0443  224311. 

TRADE  LESS  30%+VAT  -  2  X  500ml 
Naprosyn  susp;  3  x  56  Hypovase  2mg;  2  x 
10  Zofran  8mg;  60  Indomod  25mg;  99 
Olbetam  250mg  caps;  80  Antepsin;  110 
Nimotop  30mg;  50  Zovirax  200mg.  Tel: 
0895  443329. 

6  X  100  PANCREASE  CAPS  -  (exp  6/93). 
Trade  less  20%+VAT.  Tel:  081-946  0543. 

TRADE  LESS  40%+VAT+POSTAGE  -  1  x 
100  Rimactane  300mg  caps  (exp  5/93);  1 
x  21  Cyclo-Progynova  2mg  (exp  4/93);  1  x 
100  Bolvidon  20mg  tabs  (exp  5/93);  97  x 
Cordilox  120mg  (exp  3/93);  1  x  28  Cor- 
gard  40mg  tabs  (exp  5/93)  and  many 
more.  Tel:  081-874  7196. 

WANTED  EXCESS  STOCK  -  1  will  buy  or 
swap  you  with  my  excess  stock.  Please 
send  list  to  198B  Dunstable  Road,  Luton, 
Beds.  LU4  8JJ. 

TRADE  LESS  20%+VAT  -  50  Froben  SR 
caps;  2  x  60  Inderal  160mg;  160  Franol 
Plus  tabs;  174  Mestinon  tabs;  60  Mextil 
200mg;  32  Fluoro-Uracil  250mg  caps. 
Tel:  081-361  8681. 

TRADE  LESS  50%+VAT  -  13  x  5  x  1.5ml 
Human  protaphane  penfill  insulin  (exp 
7/93  and  12/93);  4  x  Zofran  8mg  tabs.  Tel: 
061-881  1850. 

1  X  28  TRITACE  125MG;  - 1 X  50  Tavegil;  1 
X  100  Urispas  lOOmg;  1  x  100  Ronicol;  1  x 
100  Suscard  5mg;  2  x  100  Nilstim;  1  x  30 
sachets  Guarina;  42  tabs  Premarin 
2.5mg.  Tel:  081-874  1495. 

TRADE  LESS  60%+VAT+POSTAGE  - 1  x 
28  Fersaday  tabs  (exp  2/93);  1  x  56 
Hypovase  tabs  2mg  (exp  4/93);  55  Leder- 
fen  tabs  450mg  (exp  3/93).  Tel:  0322 
526470. 

TRADE  LESS  60%+VAT+POSTAGE  -  4 

Yomesan  tabs  (exp  2/93);  60  Cedocard 
retard  20mg  (exp  2/93);  2  Berotec  neb  sol 
20ml  (exp  2/93).  Tel:  0322  526470. 
30%  DISCOUNT+VAT  -  134  Aldactide 
50mg  tabs  (exp  2&3/931;  78  Aldomet 
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500mg  (exp  3/93);  56  Uniphyllin  paed 
200mg  (exp  3/93);  45  Elantan  20mg  (exp 
4/93);  1  Gyno-pevaryl  (exp  3/93);  Tel: 
0792  892308. 

TRADE  LESS  40%+VAT+POSTAGE  -  2  x 
30  Coloplast  8845;  3  x  30  Simcare  32- 
245-89.  Tel:  091-281  6798. 

TRADE  LESS  30%+VAT+POSTACE  -  1  x 
100  Alrheumat  50mg  (exp  7/93);  100 
Kinidin  Durules  (exp  12/93);  72  x  Zaron- 
tin  250mg  (exp  7/93);  1  x  10  Surgicare 
system  2  S271;  2  x  30  Hollister  7166.  Tel: 
0895  444103. 

33%  DISCOUNT  -  Baratol  25mg;  Tagamet 
SOOmg;  Plaquenil;  1 1  isequens  forte  Mag 
navismn  glasses  C2.50  pan  Also  excess 
stock  lists  to  swap  for  Losec,  Frumil  etc. 
less  10%.  Ring  John  on  0482  54260  or  fax 
0482  501792. 

TRADE  LESS  30%+VAT  -  Benoral  tabs; 
Ipral  lOOmg;  Spasmonal  caps;  Catapres; 
Hvgrotin  lOOmg;  Negram  tabs.  Tel: 
07715  204. 

TRADE  LESS  50%+VAT+POSTAGE  - 
388  Ossopan  tabs  800mg;  56  Ossopan 
grans;  60  Provera  400mg;  297  Nutrizym 
GR  caps;  459  Nozinan  25mg;  374  Dantri- 
um  25mg;  98  Lederfen;  5  x  10  Convatec 
S302;  2  x  30  Bitrol  ileo  32-730.  Tel:  0786 
816893  (daytime). 

TRADE  LESS  50%+VAT  -  4  x  5  x  2ml 
Zofran  (exp  5&  1 1/93).  Tel:  071-935  463 1 . 

LESS  50%+POSTAGE  -  2  Audicort  ear 
drops  (exp  3/93);  112  Slo-phyllin  125mg 
(exp  5/93);  56  Lipostat  20mg  (exp  7/93); 
126  Suscard  buccal  2mg  (exp  4/93).  Tel: 
081-460  0284. 

TRADE  LESS  50%+VAT  - 13  x  15  Hollister 
3539.  Tel:  0533  546465. 

TRADE  LESS  50%+VAT+P&P  -  250  Sus- 
tac  6.4mg  tabs;  106  Antabuse  200;  82 
Ronicol  timespan.  Tel/fax:  0509  234231. 

TRADE  LESS  50%+VAT  -  24  x  5  x  1ml 
Sandostatin  inj  (exp  2/97).  Tel:  0304 
812242. 

TRADE  LESS  50%+VAT  -  7  boxes  Colo- 
plast bags  8725;  3  boxes  Clinishield 
wipes;  2  boxes  seals  code  no.  839002.  Tel: 
0752  662712. 

TRADE  LESS  50%  -  Zinamide  (exp  4/94); 
Zofran  4  only;  Epilim  syrup  (exp  5/94); 
Cogentin  2mg  (exp  12/93);  Corwin  (exp 
11/93).  Tel:  0253  821695. 

TRADE  LESS  50%+VAT+POSTAGE  -  73 
x  5mg  Cystrin  (exp  3/93);  100  DHC  60mg 
(exp  4/93);  119  Praxilene  lOOmg  caps 
(exp  10/93).  Tel:  081-764  4812. 

DEPIXOL-CONC  100MG  -  20  x  lml  amps, 
trade  less  50%+VAT  (exp  4/93);  Tylex 
caps  10  x  100,  trade  less  20%+VAT.  Tel: 
04,84  545351. 


FOR  SALE 


IMAGER  MINI  LAB  -  13  months  old. 
Excellent  condition.  35mm  D&P.  £9,000 
ono.  Tel:  081-989  3353. 

VOLVO  440GLT  -  1989  'G'  reg.  Only  26.000 
miles.  Many  extras.  Immaculate  condi- 
tion. Black.  £6,750.  Tel:  0423  322448 
(9-6). 

SAAB  900  TURBO  2L  -  three-door.  Grey/ 
black.  'E'  reg.  Average  mileage.  FSH. 
Many  extras.  Reliable  car.  Eye- 
catcher.  Bargain.  £6,500.  Tel:  0902 
451615. 

DOLLAR  RAE  PERFUMERY  department 
1.8m  counter  plus  3m  full  height  display 
cases.  First  class  condition.  Details  and 
photo  on  request.  £3,750  ono.  Tel:  0432 
272152  Mr  Allen. 

PERSONAL  ATTACK  ALARM  -  British 
made  BS5750.  Battery  included.  130 
decibel  screaming  siren  -  half-mile 
radius/lock-on  device.  Unbreakable  case. 
Brand  new.  £11.95+postage.  Tel:  0457 
875150. 

GLASS  DISPLAY  COUNTER  -  72in.long 
20in.deep  36in.high.  Wood  grain  ends. 
Glass  top.  Front  and  rear  sliding  doors. 
Two  adjustable  shelves  (glass)  £95.  Tel: 
0509  890520. 


MISCELLANEOUS 

FREE!  -  Wall  perfume  cupboard.  Wood 
surround.  Glass  front  8ft  x  2.5ft  x  9in. 
Free  to  collector.  Tel:  0234  851767. 


 WANTED  

ONE  CLASS  B  LEVER  BALANCE  for 

ointment/cream  for  weighing  up  to  1kg 

and  one  Class  B  lever  balance  for  finer 

weights.  Tel:  0375  372821. 
ZOLADEX  -  Desmospray  nasal  spray  (any 

quantity).  Tel:  0582  504744. 
SANDIMMUN  CAPS  -  25mg  &  lOOmg.  Tel: 

0247  460001. 


ACCOMMODATION 

DENIA,  COSTA  BLANCA  -  Luxury  villa 
with  panoramic  views.  Sleeps  8/10.  Own 
pool.  On  La  Sella  golf  complex.  Golf, 
riding,  tennis,  squash.  Tel:  05644 
2559. 

BRITTANY/NORMANDY    BORDERS  - 

Converted  farmhouse.  Sleeps  eight.  Elec- 
tric heating;  patio;  barbecue.  Cherbourg, 
Caen  2hrs.  St  Malo  lhr.  Mont  St  Michel 
45mins.  From  £175  per  week.  Tel:  0457 
874262. 


IF  YOU  HAVE  A  BUSINESS  LINK  ENTRY  TO  SUBMIT, 
PLEASE  USE  THE  FORM  IN  LAST  WEEK'S  ISSUE 


Free  entries  in  "Business  Link"  (maximum  30  words)  are 
restricted  to  community  pharmacist  subscribers  to  Chemist 
&  Druggist.  No  trade  advertisements  will  be  permitted. 
Acceptance  is  at  the  discretion  of  the  Publishers  and  depends 
upon  space  being  available.  Send  proposed  wording  to 
"Business  Link"  using  the  form  below. 
EXCESS  STOCK  CAUTION:  Pharmacists  are  responsible  for 
the  quality,  safety  and  efficacy  of  medicines  they  supply.  In 
purchasing  from  sources  other  than  manufacturers  or 
licensed  wholesalers  they  must  therefore  satisfy  themselves 
about  product  history,  conditions  of  storage  etc 
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Aboutpeople 


VI v  wins 


Traioinq 

A  training  manager  from  Boots 
the  Chemists  has  received  a 
National  Training  Award  for 
Individual  Achievement  from 
Gillian  Shepherd,  Secretary  of 
State  for  Employment. 

Viv  Taylor  was  one  of  only  1 1 
individual  winners  to  collect  an 
award  plus  a  £1,000  prize  in  a 
ceremony  at  the  Queen  Elizabeth 
II  Conference  Centre,  Westminster. 

Viv  left  school  with  no 
qualifications  and  after  bringing 
up  her  family  began  working 
part-time  in  a  shop.  She  went 
back  to  evening  classes  and 
gained  several  O-levels. 

She  started  at  Boots  as  a  sales 
assistant  when  her  husband's  job 
moved,  and  over  a  seven  year 
period  has  risen  to  staff  training 
manager.  She  has  also  fitted  in  an 
Open  University  degree,  and 
become  a  member  of  the  Institute 
of  Personnel  Management  and 
the  Institute  of  Training  and 
Development.  She  was 
nominated  for  the  award  by  John 
Murphy,  Boots  training  and 
development  manager. 

Gorbachev  to 
head  cancer 
tariff 

Mikhail  Gorbachev  has  been 
made  president  of  the  cancer 
charity  Clic,  which  provides 
accommodation  for  parents  near 
the  hospital  where  their  children 
are  treated.  It  also  finances  a 
domiciliary  nursing  team  to  help 
and  counsel  patients  and  families 
outside  hospital. 

The  former  Soviet  leader 
agreed  at  a  signing  ceremony  in 
Moscow  to  head  Clic's 
international  arm,  which  is  due 
to  be  established  in  Washington 
within  three  months.  Later  this 
year,  Mr  Gorbachev,  is  to  visit 
Bristol  Children's  Hospital  which 
has  links  with  the  Filatov 
children's  hospital  in  Moscow.  As 
Clic's  international  president  he 
may  now  visit  Britain  regularly. 

Clic  was  founded  in  Britain  in 
1976  by  Bob  Woodward  who  lost  a 
son  from  cancer. 


Pharmacy  couple  jazz  up  gospel  scene 


Pharmacist  Tony  Lawrence  was  a 
community  pharmacist  in 
Slough  for  20  years  during  which 
time  he  founded  the 
'Apothecaries  of  Jazz"  band.  Just 
over  a  year  ago  he  gave  up 
full-time  pharmacy  to 
concentrate  on  his  musical 
career.  His  wife  Denise,  who  had 
worked  for  Winpharm  (Sterling 
Health)  also  gave  up  her  job  for  a 
singing  career. 

This  year,  "Denise  Lawrence  & 
Storeyville  Tickle"  celebrates  its 
tenth  anniversary.  A  new  LP  of 
"gospel"  music,  entitled  "When  I 
move  to  the  sky"  has  been 
released  by  the  band  and  is 
available  at  gigs. 

The  band  are  playing  a  series  of 
gospel  concerts  during  February 
to  raise  money  for  charity.  The 
dates  are:  February  18  at  8pm  in 
St  Mary's  Parish  Church  Street, 
Slough;  February  19  at  8pm  in  St 


Pharmacist  Tony  Lawrence  and  his  wife  Denise,  members  of  the 
jazz/gospel  band  "Denise  Lawrence  &  Storeyville  Tickle" 


Nicholas'  Parish  Church, 
Shepperton;  February  20  at  8pm 
in  All  Saints,  Deansway, 
Worcester;  February  21  at  8pm  in 
All  Saints,  Woking,  Surrey  and, 
February  28  at  6.30pm  in 
Broadmoor  Prison  Chapel. 


You  can  also  look  forward  to 
seeing  "Denise  Lawrence  & 
Storeyville  Tickle"  in  action  on 
September  24  at  the  closing! 
banquet  and  ball  of  this  year's 
British  Pharmaceutical  I 

Conference  in  Reading. 


Roslyn  Beighton,  a  sales  assistant  at  M  &  M  (Chemists)  in  Meadowfield,  Durham,  is  the  latest  NPA/Marion 
Merrell  Dow  student  of  the  month.  She  received  her  certificate  from  (left  to  right)  Gordon  Bullous,  North  East 
representative,  NPA  Board;  Frank  Pocock,  Marion  Merrell  Dow,  and  M  &  M  manager,  pharmacist  Stewart  Cant 


Appointments 


Janssen  Pharmaceutical  Limited 
have  appointed  Colin  Hannah  as 

national  sales  manager.  He  was 
previously  slaes  and  marketing 
manager  for  the  company's 
hospital  specialist  division.  Paul 
de  Nijs  joins  the  UK  company  as 
head  of  marketing  from  Janssen's 
headquarters  in  Belgium. 

Managing  director  of  Glaxo 
Pharmaceuticals  UK  Sean  Lance 
has  been  appointed  to  the  board 
of  Glaxo  Holdings  pic  with  effect 
from  March  1. 

Amanda  Bryett  has  been 
appointed    head    of  medical 


information  by  Merieux  UK,  the 
world's  largest  vaccine 
manufacturer.  Merieux  have  also 
appointed  Diane  Gibbon  as 
regional  manager  in  their  newly 
formed  South  Eastern  region. 

Brian  Donne  has  been  appointed 
sales  director  for  Swaine  Adeney 
to  handle  the  launch  of  "Q"  the 
Quintessential^  English  Fragrance 
for  Men.  He  has  previous 
experience  in  the  trade  with 
Shulton,  Yardley  Lentheric  and 
Max  Factor. 

Professor       Ian  Cameron, 

professor  of  medicine  at  the 


United  Medical  and  Dentaj 
Schools  of  Guy's  and  St  Thomas!1 
Hospitals,  has  taken  up  the  posi 
of  regional  director  of  research 
and  development  at  SE  Thame:1 
RHA. 

Yvonne  McMenemy  has  beerli 
promoted    to    UK  marketinfij 
director,  Revlon  Cosmetics  aniH 
fragrances.  Nic  Utton  has  joineii  | 
Revlon  International  as  senio 
vice-president/marketing  with  i 
brief  to  develop  the  company'; 
international     cosmetics  an<; 
treatment  business.  Based  in  Nev; 
York,  he  will  be  responsible  fo 
Revlon's  global  franchises. 


Mono  film  output  by  London  Scanning,  North  London.  Printed  by  Riverside  Press  Ltd.  St  Ives  pic.  Gillingham,  Kent.  Published  by  Benn  Publications  Ltd,  Sovereign  Way,  Tonbridge,  Kent  TN9  1RV| 
Registered  at  the  Post  Office  as  a  Newspaper  29/23/24s.  Contents  ©  Benn  Publications  Ltd  1993.  All  rights  reserved.  No  part  of  the  publication  may  be  reproduced,  stored  in  a  retrieval  system  cm 
transmitted  in  any  form  or  by  any  means,  electronic,  mechanical,  photocopying,  recording  or  otherwise  without  the  prior  permission  of  Benn  Publications.  Benn  Publications  Ltd  may  pass  suitab  | 
reader  addresses  to  other  relevant  suppliers.  If  you  do  not  wish  to  receive  sales  information  from  other  companies,  please  write  to  Fraser  Murdoch  at  Benn  Publications  Ltd. 
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Hlatl 


EVERY  FORTNIGHT  DURING  1993 


£250,000 

PROMOTIONAL  SPEND 


Weleda's dental  products  a.. 

S^V>  fr.-c  <.l(lfUTK'-nr.s,ui-l  audit  ul  FREE  OFFER!  ^ 

addiiivi-s  1  Ised  regularly,  they  w'^j<'ihl 
help  you  maintain  sound  teeth,  fr,,,., 

a  healthy  mouth  and  gums  you  •  to 


W£L£DA 


WELEDA'S 
5IGGEST 
EVER  NATIONAL 
AMPAIGN 


Harnessing  the  Power  of  Nature  for  Health 

Write  to:  Weleda  (I  K)  Lirailed,  Dept  (DM),  Heam.r  Road.  Ilkeston.  Derbyshire  DE7  SDH 


ND  IT  DOESN'T  STOP  THERE! 

Further  spread  of  specially 
K'ted  popular  consumer 
;s  including  Health  Now, 
ictical  Parenting,  Here's 
alth,  Today's  Vegetarian, 
1  the  exciting  new  glossy 
C  Good  Health! 
Meda  will  be  spreading  the 
:d  about  natural  alternatives 

ill  the  best  publications,  to  help  you  to  healthier  profits. 


A  WELEDA  EXCLUSIVE 


EW  PRODUCTS,  NEW  PROFITS 

FEX  will  herald  three  exciting  new  products  this  Spring,  to  celebrate 
eda's  growing  acclaim  as  the  world's  largest  supplier  of  natural  medicines. 

Weleda's  comprehensive  range  of  indicated  natural  medicines  contains 
tsellers  such  as  their  No.l  Arnica  Ointment  which  tops  sales  at  nearly 
orders  each  day,  and  Weleda's  much  loved  Massage  Balm  which  has 

shown  a  steady  year-on-year 
growth  of  10%  over  the  last 
two  years. 

Now  Weleda  wait  to  unveil 
three  NEW  licensed  medi- 
cines with  clear  on-pack 
indications,  backed  up  by 
Weleda's  reputation  for  qual- 
ity and  safety. 
All  will  be  revealed  in  April! 


WELEDA'S  new,  larger  format  adver- 
tisements will  ensure  a  greater  impact 
in  the  popular  health  section  of  the 
DAILY  MAIL. 

The  new  size  will  accommodate  a  series 
of  special  sampling  offers  for  Weleda's  range 
of  natural  toothpastes  -  to  attract  new  users 
and  encourage  trial  of  all  five  flavours. 

The  campaign  kicks  off  with  Weleda's 
classic  Calendolon  Ointment  and  builds  to 
a  new  bigger-than-ever  format  for  Weleda 
Toothpastes,  set  to  give  other  brands  the 
brush  off. 

An  additional  FREE  fact-pack  will  pro- 
vide an  increasingly  interested  public  with 
valuable  information  on  homoeopathic  and 
anthroposophic  medicines,  to  encourage  a 
better  understanding  of  the  benefits  of 
natural  alternatives. 

WHAT'S  MORE 

Weleda  will  be  spreading  their  wings  in  1993 
reaching  an  even  bigger  target  audience,  with 
additional  advertising  in  the  MAIL  ON  SUNDAY. 


--M.     ,}Vrulr  INTK03UC1NG 

¥ I  "WALKER  i  A  *»«2sr5, 

■  "  .sSSSi,     linl..o,Hjn  iv«  '-"'""J'— '  


NESSING  THE  POWER  OF  NATURE  FOR  HEALTH 


Worn  both  day  and  night  the  Nicotinell  patch  provides  sufficien 
blood  nicotine  levels  to  help  prevent  cigarette  craving 
.•.especially  first  thing  in  the  morning 


Nicotinell'R'  TTS  Prescribing  Information  Presentation 

Transdermal  therapeutic  system  containing  nicotine, 
available  in  3  sizes  (30,  20  and  10cm2)  releasing  21mg, 
14mg  and  7mg  of  nicotine  respec  tively  over  24  hours. 
Indication  Treatment  of  nicotine  dependence,  as  an 
aid  to  smoking  cessation.  Dosage  Stop  smoking 
completely  when  starting  treatment.  For  those 
smoking  more  than  20  cigarettes  a  day,  treatment 
should  lie  started  with  Nicotinell  TTS  30  once  daily. 
Those  smoking  less  should  start  with  Nicotinell  ITS  20 
once  daily.  Sizes  of  30,  20  and  10cm-  permit  gradual 
withdrawal  of  nicotine  replacement,  using  treaUnent 
periods  of  3-4  weeks  with  each  size.  Doses  above  30 
cm-  have  not  been  evaluated.  The  treatment  is 
designed  to  be  used  continuously  for  3  months  but 
not  beyond.  However,  if  still  smoking  at  the  end  of  the 
3  month  treatment  period,  further  treatment  may  be 
recommended  following  a  re-evaluation  of  the 
patient's  motivation.  Conlra-indications  Non-smokers, 
occasional  smokers,  children  under  18  years.  As  with 
smoking,  Nicotinell  is  contraindicated  during 
pregnancy  and  breast  feeding,  and  in  acute 
myocardial  infarction,  unstable  angina  pectoris,  severe 


cardiac  arrhythmias,  recent  cerebrovascular  accident, 
skin  disease  preventing  patch  application  and  known 
hypersensitivity  to  nicotine.  Precautions  I  lypertension, 
stable  angina  pectoris,  cerebrovascular  disease, 
occlusive  peripheral  arterial  disease,  heart  failure, 
hyperthyroidism,  diabetes  mellitus,  renal  or  hepatic 
impairment,  peptic  ulcei  Persistent  ^ki 1 1  reaction  to 
the  patch.  Keep  out  of  the  reach  of  children  at  all 
times.  Side-effects  Smoking  cessation  causes  many 
withdrawal  symptoms.  Most  common  adverse  effects 
directly  related  to  nicotine  patches  are  reaction  at 
application  site  (usually  erythema  or  pruritus)  and 
sleep  disturbance.  See  data  sheet  for  details.  Legal 
category  P  Packs  Nicotinell  TTS  10  (PLOOO1/0173) 
in  packs  of  7  patches,  trade  price  £8.21,  28  patches, 
£32.83.  Nicotinell  TTS  20  (PLOOOl/0174)  in  packs  of 
7  patches  £8.64,  28  patches,  £34.56.  Nicotinell  TTS  30 
(PL0001/0175)  in  packs  of  7  patches  £9.07,  28 
patches,  £36.28.  ®  denotes  registered  trademark.  Full 
prescribing  information  is  available  on  request  from 
Geigy  Pharmaceuticals,  Wimble  hurst  Road,  Horsham, 
West  Sussex,  RH12  4AB.  Telephone  (0403)  272827. 
Date  of  preparation  December  1992. 


Nicotinel 


TTS 

transdermal  nicotine 

helps  to  overcome 
nicotine  addiction  j 

-I 


